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29-3  National  Association  of  Black  Journalists 

Conference,  Grand  Hyatt,  Washington,  D.C. 


AUGUST 
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Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
managing  editor.  Fax:  (212)  691-7287. 

Letters  to  the  Editor/Shop  Talk  at  Thirty 
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It’s  Sunday. 

A  day  of 
peace.  Quiet. 


©1998  Parade  Publications 

AND  A  PARADE 

IN  THEIR  It  just  wouldn’t  be  Sunday  without  Parade.  That’s  how 
LIVING  ROOM.  more  than  37  million  people  who  buy  your  Sunday 

newspapers  feel.  Parade  entertains  them.  Engages  them. 
Inspires  them.  Encourages  them.  With  issues  that 
people  care  about.  With  real-life  information  that  makes 
a  positive  difference.  That’s  why  Parade  is  America’s 
favorite  newspaper  magazine.  And  why  it’s  such  a  big  part 
of  what  makes  Sunday... Sunday. 

Nothing  Moves  America  Like  IWRAUE 


STOP  THE  PRESSES  B  y  s t  E  v  e  o  i  r  i  n  ( 


Strategies  For  Attracting 
Repeat  Web  Visitors 

E-mail,  forums,  cross-promotion  and  contests  keep  'em  coming  back 


RECENTTLY  I  INITIATED  a  dis¬ 
cussion  on  the  Online-News 
discussion  list,  asking  the 
assembled  industry  minds  to 
come  up  with  ideas  for  how  news 
Web  sites  can  increase  repeat  usage. 

Let  me  offer  some  of  the  list  members’ 
ideas,  plus  add  my  own. 

ANSWER  IS  IN  E-MAIL:  The  best 
way  to  encourage  repeat  traffic  is  to 
send  e-mail  reminders  to 
users  of  your  site,  which 
is  something  that  the 
majority  of  news  sites 
still  fail  to  do.  I’m  not 
advocating  that  you 
“spam”  readers  with 
unsolicited  e-mail.  Rather, 
allow  them  to  voluntarily 
sign  up  to  receive  regular 
updates  about  content 
that  may  interest  them. 

Offer  a  daily  update 
with  headlines,  story  summaries  and 
URLs  for  the  top  stories  of  the  day. 
Offer  to  send  them  e-mail  bulletins 
whenever  really  important  news 
breaks.  Offer  to  mail  notices  whenever 
a  favorite  columnist  puts  up  a  new 
piece  online  or  your  site  runs  their 
child’s  school  lunch  menu  schedule  or 
a  roundup  of  the  weekly  city  council 
meeting. 

Use  e-mail  to  send  them  something 
they  care  about  and  ask  for,  a  reminder 
to  come  back  to  the  Web  site  for  a  visit. 

SEARCH  STRING  E-MAIL 
REMINDERS:  Another  nice  e-mail  ser¬ 
vice  is  to  support  user-customizable 
search  strings,  which  are  mailed  regu¬ 
larly  to  subscribers.  A  site  user  might 
sign  up  to  run  a  daily  search  on 
“Denver  Broncos,”  then  the  service 
reports  in  with  an  e-mail  message  con¬ 
taining  URLs  to  new  articles  or  con¬ 
tent  about  the  football  team. 

The  recipients  to  these  services  are 
more  likely  to  visit  a  site  regularly  in 


A  longer  version  of  this  column  by 
Outing  appears  on  the  E&P  Web  site, 
http:// WWW.  mediainfo.  com. 


order  to  retrieve  the  content  that 
turns  up  in  the  regular  e-mail  mes¬ 
sages. 

ORIGINAL  CONTENT:  Consumers 
are  more  likely  to  become  repeat  visi¬ 
tors  if  there’s  content  they  can’t  get 
elsewhere. This  can  be  a  hot  comic 
strip  that’s  exclusively  online  or  addi¬ 
tional  letters  to  the  editor  not  in  the 
print  product. The  key  is  that  the  orig¬ 
inal  content  must  be 
high  quality;  don’t  put  up 
“second-string”  stuff  just 
so  you  have  original  con¬ 
tent. 

OLD-MEDIA 
REFERENCES:  Print  pro¬ 
motion  of  online  content 
is  extremely  important. 
The  key  is  to  refer  print 
readers  to  specific  con¬ 
tent  on  the  Web  site. 
Pointing  print  readers  to 
the  generic  home  page  URL  isn’t  as 
powerful  a  tool  as  pointing  them  to 
specific  content. 

RESPOND  TO  E-MAIL:  One  of  the 
most  important  things  to  do  in  the 
online  environment  is  reply  to  readers’ 
e-mail  feedback  and  inquiries.  Readers 
who  feel  engaged  with  a  site  are  more 
likely  to  become  regular  visitors. 

Related  to  this  suggestion,  include 
contact  information  (e-mail  and 
phone)  and  biographies  for  writers 
and  editors  of  the  site.  If  readers  estab¬ 
lish  a  relationship  with  your  staff,  they 
are  more  likely  to  be  repeat  visitors. 

FACILITATE  FEEDBACK:  Make  it 
easy  for  readers  to  contribute  feed¬ 
back.  A  form  at  the  bottom  of  every 
column  allowing  a  reader  to  append 
his  opinion  to  the  bottom  of  the  piece 
fosters  a  sense  that  this  is  a  communi¬ 
ty,  not  just  a  one-way  news  medium. 

PROMOTE  DISCUSSION:  Forums 
are  another  major  tool  for  getting 
repeat  visitors.  For  those  who  truly  get 
involved  in  a  forum,  daily  visits  to  par¬ 
ticipate  in  the  conversation  are  nor¬ 
mal.  But  don’t  limit  yourself  to  discus¬ 
sions  about  news  topics  of  the  day. 


Where  a  news  site  can  build  repeat 
traffic  is  in  hosting  groups  and  organi¬ 
zations  within  the  community. 

Allow  groups  to  run  discussion 
forums  on  your  site  for  free,  but 
include  banner  ads  on  the  forum 
pages  to  fund  it.  Every  school  PTA 
(parent-teacher  association)  can  have 
its  own  forum,  for  example.  And  those 
pages  can  have  navigation  features 
that  lead  to  the  rest  of  the  Web  site. 

READER  EMPOWERMENT:  Let 
your  users  post  content  about  them¬ 
selves  —  photos  of  family,  pets,  cars, 
boats,  etc.  Again,  make  people  feel  that 
they  are  a  part  of  the  online  communi¬ 
ty  that  is  your  Web  site,  and  they’ll 
visit  more  often. 

CONTESTS,  SURVEYS:  Every'one 
likes  to  win  something,  so  regular 
online  contests  are  a  great  way  to  get 
repeat  traffic.  Most  of  us  like  to  have 
our  voices  heard,  so  online  surveys 
about  topics  of  the  day  can  be  popu¬ 
lar.  Best  yet,  combine  the  two:  Give 
prizes  for  randomly  selected  survey 
participants.  You’ll  have  people  com¬ 
ing  back  every  day  on  the  chance  that 
they  might  win  something. 

AVOID  BORING  HOME  PAGES: 
Static  home  pages  featuring  the  same 
content  and  links  every  day  hardly  offer 
an  enticement  to  visit  a  site  regularly. 

Think  about  offering  a  variety  of 
content  rotating  through  the  “front 
page”;  the  “lead”  item  might  be  a 
sports  item  one  day,  a  news  story  the 
next,  a  columnist  the  next,  and  a  new 
online  game  the  next. 

The  following  people  contributed 
some  of  the  ideas  above:  David  Conn 
of  the  Baltimore  fewish  Times;  Mark 
Edelen  of  Pilot  Online  (Norfolk,  Va.); 
Eileen  Faucette;  fon  Franklin  of  the 
Raleigh  (N.C.)  News  &  Observer;  J.D. 
Lasica;Stu  Lowndes;  Eric  Meyer  of 
Newslink  Associates;  and  Jon  Morgan 
of  Hometown  Online. 

If  you  would  like  to  read  the 
Online-News  list  discussion  threads 
on  this  topic,  visit  the  list  archive  at 
http://www.planetarynews.com. 
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ABOVE  THE  FOLD 


Local  Angle:  Judge  In  Arkansas 
School  Shooting  Case  Favors  Regional  Press 


Though  JUVENILE  hearings  in  Arkansas  are  normal¬ 
ly  closed.  Chancery  Court  judge  Ralph  E.  Wilson  Jr.  has 
opened  to  the  press  the  proceedings  involving  two  boys 
charged  with  murder  in  a  schoolyard  shooting  spree. 

But,  in  what  some  media  watchers  called  an  unusual 
decision,  he  reserved  the  vast  majority  of  press  seats  in  his 
Craighead  County  courtroom  for  local  reporters  —  despite 
huge  press  interest  in  the  mat- 
i  ter. 

I  The  story'  of  the  boys,  who 
opened  fire  with  semiauto¬ 
matic  weapons  at  their 
Jonesboro  middle  school  on 
March  24,  killing  four  students 
j  and  a  teacher,  shocked  the 
I  nation  and  drew  media  atten- 
i  tion  from  Little  Rock  to 
!  Bangkok. 

I  But  Wilson  initially  allocat- 
i  ed  to  the  press  just  19  of  the 
approximately  170  courtroom 
seats  —  all  to  local  reporters. 

After  complaints  from  nation¬ 
al  newspapers,  he  relented 
and  earmarked  space  for  two 
national  reporters  —  one 
print,  one  broadcast  —  refus¬ 
ing  a  request  from  internation- 
I  al  media  outlets. 

Opening  a  juvenile  court  is  “pretty'  much  unprecedent¬ 
ed,”  said  John  W.  Troutt  Jr.,  editor  and  publisher  of  the 
I  Jonesboro  Sun. 

j  But,  Wilson  consulted  with  fellow  jurists  and  ruled  that 

“the  community'’s  need  to  know  far  outweighed  the  provi¬ 
sions  in  the  code  for  the  hearings  to  be  closed,”  said 
Arkansas  State  Police  spokesman  Bill  Sadler,  who  is  han- 
^  dling  press  questions  on  the  case. 

S  Wilson,  who  has  imposed  a  gag  order  on  participants, 
g  did  not  return  a  phone  call  seeking  comment. 

I  On  the  print  side,  four  local  dailies  —  the  Sun, 
°  Paragould  Daily  Press,  Arkansas  Democrat-Gazette  of 
g  Little  Rock,  and  Commercial  Appeal,  of  Memphis,Tenn.  — 
I  two  weeklies,  and  the  Associated  Press  will  cover  the  trial, 
^  along  with  reporters  from  eight  local  TV  stations,  two  radio 


groups  and  a  local  public  radio  station. 

Cameras  and  sound  recording  equipment  are  barred 
from  the  courtroom,  and,  unlike  some  other  high-profile 
cases,  no  audio  or  video  feed  will  be  provided  to  reporters 
outside  the  courtroom.  That  would  be  considered  broad¬ 
casting,  which  is  illegal  in  juvenile  proceedings,  Sadler 
said. 

Artist  Paul  “Bix”  Smith  also  gets  a  seat.  Under  contract  to 
sketch  the  courtroom  drama  for  the  5mw,  Smith  said  he  has 
agreed  to  license  his  drawings  to  a  dozen  TV  stations  and 
the  AP  and  to  charge  a  flat  fee  for  each  image. 

“For  a  couple  of  days  my  phone  rang  off  the  hook,”  said 
the  artist,  a  veteran  newspaper  and  TV  journalist  who 
teaches  at  a  local  college.  “I  feel  obligated  not  to  turn  any¬ 
body  down.  I  don’t  care  if  every  TV  station  and  newspaper 
in  the  world  uses  them.” 

Though  many  states  have  long  histories  of  closing  juve¬ 
nile  courts,  there  has  been  a  change  in  recent  years. 

“The  trend  is  certainly  toward  greater  access  to  trials  of 
juveniles  accused  of  violent  crimes,”  said  Jane  Kirtley,  exec¬ 
utive  director  of  the  Reporters  Committee  for  Freedom  of 
the  Press. 

She  traces  the  openness  to  increasing  public  concern 
over  high-profile  youth  crimes  like  car  jackings  and  gang 
violence. 

But  Kirtley  said  Wilson’s  decision  to  skew  access  in 
favor  of  local  media  was  unusual,  since  the  rationale 
regarding  juvenile  court  secrecy  “was  always  to  protect  the 
child’s  reputation  in  the  community  ” 

Mitchell  Johnson,  13,  and  Andrew  Golden,  12,  are 
charged  with  killing  Westside  Middle  School  students 
Stephanie  Johnson,  12;  Paige  Ann  Herring,  12;  Natalie 
Brooks,  1 1 ;  Britthney  Varner.  1 1 ;  and  teacher.  Shannon 
Wright,  32.  Eleven  others  were  wounded. 

The  date  for  the  trial  —  technically  known  as  a  delin¬ 
quency'  hearing  —  has  not  been  set. 

Joel  Gambill,  chairman  of  the  department  of  journalism 
and  printing  at  Arkansas  State  University',  was  asked  to  con¬ 
duct  a  lottery'  to  seat  a  national  print  reporter  in  the  court¬ 
room.  Reporters  for  the  Netv  York  Times,  Washington  Post, 
Boston  Globe,  Dallas  Morning  News  and  Reuters  applied. 
But  Peter  St.  Onge,  columnist  for  the  63,OOOcirculation 
Huntsville  (Ala.)  Times  won  the  random  drawing. 

—  Robert  Neuwirth 


Courtroom  artist  Bix  Smith 
on  the  job  at  an  Arkansas 
murder  trial  recently 


Pinch,  Drudge 
gurus  at  selling 
news,  Ad  Age  says 

Talk  ABOUT  strange  bedfel¬ 
lows. 

When  Advertising  Age  anointed 
1998’s  top  100  marketers,  it  included 
just  two  news  ty  pes:  New  York 


Times  Co.  CEO  Arthur  Sulzberger  Jr. 
and  cyberspace  gossip  gadfly 
.Matthew  Drudge. 

Sulzberger,  who  took  the  reins  of 
his  family’s  company  nine  months  ago, 
got  the  magazine’s  stamp  of  approval 
for  leading  the  famously  stodgy'  Times 
into  the  modern  era  of  color  and  sec¬ 
tions. 

Drudge  gets  the  nod  for  his  mete¬ 


oric  rise  to  media  stardom. 

The  former  7-Eleven  store  clerk 
became  the  nation's  best-known 
scoop-meister  for  publishing  the  first 
details  of  the  Monica  Lewinsky' 
affair  in  his  online  political  gossip 
report. 

Now  he’s  stepped  into  the  spotlight 
as  host  of  his  own  Saturday  talk  show- 
on  Fox  TV. 
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Go  To  Seattle,  Unity  ’99 

Four  years  after  the  national  minority  journalists  associations 
gathered  together  in  Atlanta,  Unity  ’94  lives  in  the  memory  of  the 
several  thousands  who  attended  as  a  transforming  experience. 
Right  from  its  stirring  opening  ceremony,  Unity  ’94  was  so  electric,  so 
empowering  that  the  first  thought  when  it  was  over  was;  Let’s  do  it 
again.  And,  indeed.  Unity  ’99  is  scheduled  for  next  July  in  Seattle  with 
some  logistical  changes  that  promise  to  make  the  joint  convention 
even  more  valuable. 

But  nothing  comes  without  struggle  for  America’s  journalists  of 
color,  and  Unity  ’99  is  no  exception.  A  Washington  state  ballot  initiative 
to  ban  affirmative  action  has  some  minority  journalists  suggesting  the 
convention  withdraw  from  Seattle  in  protest. 

That  would  kill  Unity  ’99.  Finding  a  city  able  to  host  8,000  conferees 
by  next  summer  is  simply  impossible  at  this  stage.  And  the  penalties 
for  pulling  out  of  15  reserved  hotels  are  daunting:  The  financial  hit  on 
the  National  Association  of  Hispanic  Journalists  alone  would  force  it  to 
go  out  of  business,  former  president  Dino  Chiecchi  says.  Leaders  of  the 
Native  American  Journalists  Association  and  Asian  American  Journalists 
Association  also  strongly  favor  the  trip  to  Seattle  —  despite  Initiative 
200.  That  leaves  the  National  Association  of  Black  Journalists,  whose 
president,Vanessa  Williams,  wants  the  boycott  discussed  seriously. 

She  makes  some  good  points.  Since  Unity  ’99  will  be  a  fmancial 
windfall  for  its  host  city,  minority  journalists  shouldn’t  squander  that 
economic  clout  where  they  feel  disrespected.  And  organizations  that 
fight  for  greater  representation  in  the  newsroom  shouldn’t  ignore 
threats  to  minority  advances  elsewhere,  Williams  argues.  But  minority 
journalists  can  do  much  more  by  convening  than  scattering.  Earlier 
this  year.  Unity’s  board  met  and  impressed  CEOs  of  Seattle’s  biggest 
corporations,  which  are  contributing  to  defeat  Initiative  200. 

Our  advice:  Be  journalists  and  raise  hell  —  but  go  to  Seattle  and 
keep  alive  the  momentum  begun  at  Unity  ’94. 

The  Fourth  Estate  By  Steve  Greenberg 
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LETTERS  TO  THE  EDITOR 


No  ^demand* 
on  NASW  site's 
quote  policy 

The  national  association  of 

Science  Writers  has  not  “demand¬ 
ed”  that  journalists  refrain  frt)m  quot¬ 
ing  from  our  Web  site.  In  fact,  we  have 
made  a  conscious  decision  to  make 
our  discussions  available  to  anyone 
with  a  Web  browser  and  an  interest  in 

Newspaperdom* 

50  YEARS  AGO  . . .  The  Maryland 
Court  of  Appeals  published  a  new 
regulation,  with  a  tentative  effective 
date  of  Sept.  1,  prohibiting  the  pub¬ 
lication  of  Lacts  and  evidence 
revealed  after  people  are  arrested. 
The  action  prompted  35  journalists 
in  Montgomery  and  Prince  Georges 
counties  to  name  a  six-man  commit¬ 
tee  to  forward  their  objections  to 
the  court. 

Under  the  regulation,  the  follow¬ 
ing  would  be  restricted:  pictures  of 
the  accused  without  their  consent, 
reports  about  confessions,  and  state¬ 
ments  by  either  prosecutors  or 
defense  attorneys  about  their 
course  of  action. 

The  American  Newspaper  Guild 
disclosed  its  industrywide  pension 
plan  at  its  1 5th  annual  convention, 
in  San  Francisco. 

Other  plans  discussed  include: 
expansion  in  Canada;  increased 
recruiting;  lobbying  on  the  Taft- 
Hartley  Act,  which  gives  the  presi¬ 
dent  authority  to  compel  strikers  to 
return  to  worit  and  force  employers 
to  readmit  workers  for  “cooling  off” 
periods;  and  extended  associate 
activity  in  schools. 

From  Editor  &  Pubusher 
July  3,  1948 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


our  instant  opinions. 

The  journalists  and  others  who  con¬ 
tribute  to  our  online  discussions  have 
informally  agreed  to  follow  a  very  sen¬ 
sible  journalistic  practice:  We  have 
agreed  to  call  one  another  for  com¬ 
ment  before  quoting  directly  off  the 
Internet.  TThis  hardly  constitutes  a 
“demand,”  despite  E&Fs  assertion. 

E&P  states  that  NASW  “has  discour¬ 
aged  at  least  one  journalist  from  writ¬ 
ing  about  the  very  existence  of  the 
controversial  content.”  This  is  simply 
false. 

I  am  also  misquoted  saying  that  a 
journalist  was  persuaded  to  drop  an 
article  dealing  with  the  Gina  Kolata 
material  on  the  Web  site. There  is  no 
truth  to  that  statement,  either.  The 
anecdote  I  relayed  to  E&P  involved  an 
event  earlier  this  year.  A  reporter  plan¬ 
ning  to  quote  from  a  similar  discussion 
about  coverage  of  Richard  Seed  was 
simply  persuaded  to  call  his  colleagues 
before  quoting  their  e-mails.  Your  read¬ 
ers  can  judge  for  themselves  —  that 
conversation,  text,  is  archived  at 
http://www.nasw.org. 

Richard  Harris 

president,  NASW 

Editors  note:  In  his  tape-recorded 
interview  with  reporter  Joe 
Nicholson,  Harris  was  asked  a  direct 


question  about  the  Gina  Kolata  Web 
material.  He  responded:  “Somebody 
did  try  to  write  an  article  based  on 
some  of  that  discussion,  and  he  said, 
‘Never  mind,  /  won 't  do  it  because  it’s 
going  to  disrupt  things  a  lot.’” Harris 
did  not  identify  the  writer  nor  men¬ 
tion  Richard  Seed.  Editor  &  Publisher 
stands  behind  Joe  Nicholson,  and  his 
report. 

Appreciation  for 
editorial  support 

All  of  us  at  EI  Nuevo  Dta  are  very 
grateful  to  Editor  &  Publisher  for 
your  support  on  your  editorial  of  April 
11,  1998,  where  you  clearly  point  out 
the  different  persecutory  actions  taken 
by  the  administration  of  Puerto  Rican 
Gov.  Pedro  Rossello  against  El  Nuevo 
Dta  and  related  companies  because 
we  insist  on  publishing  the  news  as  it 
is  and  will  not  bend  to  his  wishes  for 
more  stories  favorable  to  the  govern¬ 
ment. 

We  will  keep  on  fighting  for  our 
right  to  publish  the  news  without 
interference.  I  am  sure  that  in  the  long 
run,  we  will  prevail. 

Antonio  Luis  Ferre 
president  and  publisher, 
El  Nuevo  Dta 


Fourth  Annual 

Medill  School  of  Journalism/Strong  Capital  Mangement,  Inc. 

Financial  Writers  and  Editors  Awards 

Open  to  dailies,  weeklies,  monthlies  and  broadcast  outlets  in  Illinois,  Indiana,  Iowa, 
Michigan,  Minnesota,  Missouri,  North  Dakota,  Ohio,  South  Dakota,  Wisconsin,  plus 
two  national  categories,  for  work  published  from  July  1,  1997  through  June  30,  1998. 

A  $2,500  prize  for  the  best  entry  in  each  of  seven  categories: 

•  Best  overall  coverage  for  the  month  of  March  of  news  for  the  investor  by  a  daily, 
weekly,  or  monthly  news  organization.  Four  editions  of  the  entire  business  section  or 
news  magazine  must  be  submitted. 

•  Financial  columnist  (send  3  columns).  Daily,  weekly  or  monthly. 

•  Spot  news  reporting  on  a  personal  finance  topic  affecting  investors.  Daily 
newspaper. 

•  Profile  on  a  publicly-traded  Midwestern  company  that  offers  useful  information  for 
investors.  Daily,  weekly  or  monthly. 

•  General  markets  coverage,  feature  or  series,  that  helps  investors  understand  stock, 
bond  or  other  financial  markets.  Daily  newspaper  only. 

•  Feature  or  column  on  a  personal  finance  topic  affecting  investors.  Daily,  weekly  or 
monthly.  Midwestern  or  national. 

•  Broadcast  feature  or  series  useful  to  investors.  Midwestern  or  national. 

Deadline  July  31, 1998.  Applicants  should  submit  origin.il  and  one  copy  to  Jan  Boudart, 
do  Medill  School  of  Journalism,  Fisk  204,  Northwestern  University,  Evanston,  111. 
60208.  Attention:  Strong  Funds/Medill  awards. 
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E&V 


BY  DAVID  NOACK 


Enquirer  Pays  $10  Million+ 
In  Mystery  Settlement 

As  a  major  investigative  report  implodes,  Chiquita  Brands  International  gets  cash. 
Meanwhile,  law  enforcement  authorities  are  investigating  the  Ohio  newspaper's  techniques. 


IN  WHAT  MAY  be  the  worst  journalistic  deba¬ 
cle  in  a  crowded  season  of  such  newsroom 
disasters,  the  Cincinnati  Enquirer  has  repudi¬ 
ated  a  major  investigative  report  about 
Chiquita  Brands  and  agreed  to  pay  that  interna¬ 
tional  banana  company  more  than  $10  million  in 
an  arrangement  whose  terms  remain  secret. 

In  an  internal  memo  distributed  to  newsroom 
staff  in  a  special  meeting  last  Sunday,  the  newspa¬ 
per  said  its  editors  had  been  victims  of  a  “massive” 
deception  by  staff  investigative  reporter  Mike 
Gallagher. 

In  its  Sunday,  June  28  edition,  the  Gannett-owned 
newspaper  published  a  six-column-wide  “Apology 
to  Chiquita”  which  said  “the  facts  now  indicate  that 
an  Erujuirer  employee  was  involved  in  the  theft”  of 
the  internal  voice  mail  documents  on  which  much 
of  the  Chiquita  stories  were  based.  The  apology, 
signed  by  publisher  Hany'  M.  Whipple  and  editor 
Lawrence  K.  Beaupre,  also  said  the  lavishly  illustrat¬ 
ed  and  heavily  promoted  investigative  stories  about 
Chiquita  contained  “untrue  conclusions.” 


THEQNCIWNATl  BNpRBR 
^lAn  apology  to  Chiquital 

UjUCD 

iSa 

mX  —*• “*-  Dialogue 

bhuit  but 
friendly 

.  ---J  '  -r,  : -- _ -. 


BtOmBUNyESIlEATION 


Chiqutta 

SECRETS 

Revealed 

Hidden  control  crucial 
to  ovvrseas  empire 


Cincinnati  Enquirer's  18-page 
Sunday  section  detailing  one-year 
probe  of  Chiquita,  right  and  Page 
One  apology,  above,  which  ran 
three  days  in  a  row  in  $10  million 
mea  culpa. 
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'Then,  the  Ohio  newspaper  printed  the  same 
front  page  apology  with  war-time  sized  headlines 
in  its  June  30  and  July  1  editions. 

The  original  Chiquita  articles  were  published  in 
an  18-page  section  in  the  print  edition  as  well  as  in 
the  online  edition  on  May  3. 

THE  ORIGINAL  ALLEGATIONS 

The  series  seemed  spectacular  when  it  was  pub¬ 
lished.  A  year  in  the  making,  it  debuted  with  a 
front-page  banner  headline  trumpeting  the 
Enquirer's  hard-hitting  investigative  traditions  and 
featuring  a  colorful  pull-out  section  that  included 
dozens  of  articles,  photographs,  graphs  and  charts. 
Among  other  things,  the  stories  alleged  that: 

♦  Chiquita  secretly  controls  dozens  of  what  are 
thought  to  be  independent  banana  companies. 

♦  Chiquita  and  its  subsidiaries  engage  in  pesti¬ 
cide  practices  that  threaten  the  health  of  workers 
and  nearby  residents. 

♦  Employees  of  Chiquita  and  a  subsidiary  were 
involved  in  a  bribery  scheme  in  Colombia. 

♦  Chiquita  fruit-transport 

-In'l'l  ships  have  been  used  to 

ATION  *-•••«»•  . 

smuggle  cocaine  into 

♦  Security  guards  have 
used  brute  force  to  maintain 

t  *heir  authority  on  planta- 

s  lions  operated  or  controlled 

♦  Chiquita  chairman  and 

:4l  CEO  Carl  H.  Lindner  Jr.,  his 

family  and  associates  have 
i  1  *  made  legal  but  controversial 

contributions  to  political  fig- 
'M  ures  when  the  company  was 

seeking  U.S.  backing  in  a 
■.u.n.i)  |K  trade  dispute  over  banana 

tariffs  in  Europe. 

Although  the  newspaper 
has  totally  disowned  the  col- 

>4baBu»(rudiKiM--<-\vn  ^ 

lection  of  stories  as  a  whole, 

.  it  has  not  detailed  which 

individual  facts  were  inaccu- 

— _  rate  or  which  conclusions 

tmtmmm  Were  eiToneous. 

Hi  REPORTER  FIRED 

Now,  the  Enquirer  has  fired 
-  lead  investigative  reporter 
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EVERY  SATURDAY  SINCE  1884 


Gallagher  and  totally  expunged  the  series  from  its 
Web  site.  Meanwhile,  newsroom  staff  members, 
editors  and  executives  of  the  paper  refuse  to  pro¬ 
vide  any  but  the  sparsest  detail  about  what  is  sure¬ 
ly  destined  to  become  one  of  the  era’s  most  infa¬ 
mous  journalistic  incidents. 

A  source  close  to  the  Enquirer  said  the  news¬ 
paper’s  employees  have  been  instructed  by  com¬ 
pany  executives  not  to  discuss  the  matter  publicly. 

JOURNALISTS  SUBPOENAED 

Local  prosecutors  have  launched  investigations 
to  determine  if  the  techniques  used  by  the  news¬ 
paper  to  acquire  thousands  of  Chiquita  voice  mail 
documents  included  criminal  activities. 

Gallagher  is  fighting  a  subpoena  to  appear 
before  a  grand  jury  convened  to  investigate  the 
affair.  A  hearing  on  a  move  to  dismiss  that  subpoe¬ 
na  has  been  scheduled  for  July  8. 

A  number  of  other  current  and  former  Enquirer 
employees  have  been  subpoenaed  by  county  spe¬ 
cial  prosecutor  Perry  L.  Ancona. 

The  Hamilton  County  Sheriff’s  Department  is 
also  conducting  an  investigation.  And  the 
Cincinnati  Post  reported  on  Thursday  that  an  FBI 
investigation  has  started  into  possible  Enquirer 
violations  of  U.S.  wiretap  laws. 

Fred  Alverson,  law  enforcement  coordinator  for 


the  U.S.  Attorney’s  Office  for  the  Southern  District 
of  Ohio  in  Cincinnati,  would  not  confirm  or  deny 
that  the  feds  had  opened  an  investigation. 

In  the  same  front-page  apology  printed  on  mul¬ 
tiple  days  in  the  Enquirer,  the  publisher  and  editor 
wrote  that,  “Many  of  the  conclusions  in  these  arti¬ 
cles  were  based  upon  the  contents  of  voice  mail 
messages  of  employees  of  Chiquita.  At  the  time, 
the  Enquirer  believed  that  the  series’  accusations 
against  Chiquita  were  based  upon  what  was 
thought  to  be  factual  information  obtained  in  an 
ethical  and  lawful  manner.  Specifically,  the 
Enquirer  asserted  that  the  voice  mails  were  pro¬ 
vided  by  ‘a  high  ranking  Chiquita  executive  with 
authority  over  the  Chiquita  voice  mail  system.’ 

“Despite  (our  lead  reporter’s)  assurances  to  his 
editors  prior  to  publication  that  he  obtained  his 
information  in  an  ethical  and  lawful  manner,  we 
can  no  longer  trust  his  word  and  have  taken  disci¬ 
plinary  action  against  him  for  violations  of 
Enquirer  standards.” 

GANNETT  RESPONSE 

Mimi  Feller,  senior  vice  president  for  corporate 
affairs  at  Gannett,  released  a  statement  backing  the 
paper’s  actions. 

“The  Enquirer  has  issued  an  apology  to 
(See  Chiquita  on  page  37) 


BY  M.L.  STEIN 

Investigative  Reporters:  Theft  Is  Wrong 

But  all  want  more  details  about  the  unusual  Enquirer-Chiquita  deal 


INVESTIGATIVE  REPORTERS 
and  editors  interviewed  about 
the  alleged  voice  mail  thefts  of 
a  fired  Cincinnati  Enquirer 
reporter  unanimously  agreed  in 
principle  that  stealing  material  for  a 
story  is  wrong,  but  they  generally 
withheld  final  judgment  on  the 
matter  until  more  information 
comes  out. 

Some  newsmen  and  women 
declined  to  say  anything  at  all 
about  the  scandal,  pleading  they 
didn’t  know  enough  about  it  or 
that  they  felt  uncomfortable  dis¬ 
cussing  it. 

The  others  expressed  grave  con¬ 
cern  that  the  Enquirer's  $10  million 
payment  and  its  front-page  apology 
to  Chiquita  Brands  International 
will  further  damage  the  press’  credi¬ 
bility. 

“This  has  been  a  bad  month  for 
journalism,”  lamented  Mike  McGraw, 
a  Pulitzer  Prize-winning  special  pro¬ 


jects  reporter  for  the  Kansas  City 
Star. 

He  worried  that  the  Enquirer 
case  will  lead  to  editors  holding 
back  on  investigative  reporting. 
“Most  journalists  are  ethical  but  this 
makes  it  hard  for  ail  of  us  who  do 
investigative  reporting,”  he  said. 
“Most  Investigative  Reporters  and 
Editors  members  will  worr\'  about 
what  this  will  do  to  the  craft.” 

“It’s  too  soon  to  make  a  judg¬ 
ment  on  this,  but  a  reporter  cannot 
break  the  law,”  said  Judy  Miller, 
deputy  city  editor  for  the  Miami 
Herald  and  president  of  the  (IRE) 
board  of  directors.  Mike  Gallagher, 
the  sacked  Enquirer  reporter  who 
was  the  primary  author  of  the 
Chiquita  stories,  is  also  a  member 
of  the  IRE. 

Rosemary'  Armao,  a  county' 
bureau  chief  for  the  Baltimore  Sun 
and  former  executive  director  of 
IRE,  worried  about  an  adverse 


effect  the  Enquirer  affair  might 
have  on  investigative  reporting. 

“I  wish  the  paper  would  come 
out  with  some  kind  of  statement 
that  would  provide  more  explana¬ 
tion,”  she  said. 

Los  Angeles  Times  media  critic 
David  Shaw  said  a  crucial  issue  in 
the  matter  is,  “There  are  big  holes  in 
what  has  been  put  out . . .  how 
accurate  or  inaccurate  is  the  materi¬ 
al?  1  believe  the  people  who  publish 
the  Enquirer  did  their  paper  and 
journalism  a  disservice  by  not  say¬ 
ing  whether  or  not  they  believe  the 
story  is  accurate.  But  on  the  ques¬ 
tion  of  stealing  voice  mail,  you  don’t 
do  it.” 

Shaw  also  raised  the  question  of 
whether  the  Enquirer's  settlement 
with  Chiquita  included  an  agree¬ 
ment  that  no  one  discuss  whether 
or  not  the  series  was  accurate. “It’s 
what  we  don’t  know  that  bothers 
me,”  he  added. 
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BY  DAVID  NOACK 

Florida  Shield  Law 
Invoked  For  First  Time 

Court  rules  that  a  St  Petersburg  Times  bureau  chief  can't  be  forced  to  answer 
questions  about  how  insurance  executives  spied  on  a  state  official 


CITING  FLORIDA’S  NEW  shield  law,  a  fed¬ 
eral  judge  has  ruled  that  a  St.  Petersburg 
Times  reporter  can’t  be  forced  to  answer 
questions  about  an  interview  she  had 
with  insurance  executives  who  said  they  spied  on 
a  state  official. 

U.S.  District  Judge  Maurice  Paul,  in  a  June  9  deci¬ 
sion,  rejected  an  effort  to  force  Lucy  Morgan,  the 
Tallahassee  bureau  chief  of  the  newspaper,  from 
giving  a  deposition  about  her  interviews  with 
executives  of  the  Bankers  Insurance  Co.  of  St. 
Petersburg.  Kevin  McCarty,  a  state  Department  of 
Insurance  official,  who  sued  Bankers,  is  seeking 
information  on  the  spying  claim. 

Morgan’s  story,  which  ran  on  June  17,  1996, 
quotes  Bankers  officials  as  saying  they  hired  a  pri¬ 
vate  investigator  to  dig  up  something  on  McCarty 
that  would  cause  State  Insurance  Commissioner 
Bill  Nelson  to  fire  him.  Subsequently,  McCarty  filed 
suit  against  the  insurance  company. 

McCarty  oversaw  regulatory  matters  deal¬ 
ing  with  Bankers  when  the  private  eye  was  hired. 
The  FBI  later  found  an  illegal  wiretap  had  been 
placed  on  McCarty’s  home  telephone  by  the  inves¬ 
tigator,  who  pleaded  guilty  to  federal  wiretap 
charges.  Bankers  officials  have  reportedly  denied 
saying  they  hired  a  private  eye  to  gather  dirt  on 
McCarty. 

“Based  on  the  recent  change  in  Florida  law  as  it 
relates  to  the  journalist’s  privilege,  the  Court  has 
determined  that  application  of  either  the  federal 
common  law  standard  or  the  newly  announced 
Florida  standard  will  yield  the  same  result,  as  fac¬ 
tors  are  virtually  indistinguishable,”  wrote  Paul  in  a 
19-page  decision. 

EDITORS  HESITANT  ABOUT  NEW  LAW 

Some  Florida  newspaper  editors  said  they  were 
hesitant  about  having  a  state  shield  law,  but  need¬ 
ed  to  do  something  to  stem  the  tide  of  subpoenas 
for  everything  from  car  wrecks  to  boating  acci¬ 
dents. 

The  new  law,  which  went  into  effect  in  May, 
spells  out  the  criteria  that  attorneys  and  other 
investigative  bodies  must  meet  when  seeking  to 
force  a  reporter  to  testify:  The  information  must  be 
relevant  to  the  case;  there  has  to  be  a  compelling 
need  for  the  reporter  to  produce  it;  and  the  infor¬ 
mation  cannot  be  obtained  from  another  source. 

Prior  to  the  bill  becoming  law,  reporters  were 
subject  to  existing  case  law  that  provided  the 
same  three-part  test. 


Nationwide,  30  states  and  the  District  of 
Columbia  have  adopted  shield  laws.  Most  states 
provide  reporters  with  a  “qualified”  privilege, 
while  in  seven  states  members  of  the  Fourth 
Estate  have  “absolute”  immunity  from  revealing 
sources. 

A  “qualified  privilege”  means  that  a  reporter  can 
be  forced  to  testify  as  a  last  resort.  An  “absolute 
privilege”  means  that  reporters  can’t  be  forced  to 
testify  about  their  sources  or  the  things  they  wit¬ 
nessed  during  their  reporting. 

INCREASE  IN  SUBPOENAS 

One  of  the  arguments  made  in  favor  of  a  shield 
law  was  that  it  would  cut  down  on  the  number  of 
subpoenas  issued  to  reporters.  A  1993  study  by 
the  Brechner  Center  for  Freedom  of  Information 
in  Gainesville,  Fla.,  found  a  nearly  71%  increase  — 
from  268  to  458  —  in  the  number  of  subpoenas 
issued  to  reporters  during  a  21 -month  period  fol¬ 
lowing  a  1990  decision  by  the  Florida  Supreme 
Court  in  a  case  involving  the  Miami  Herald. 

In  that  case,  the  court  did  not  recognize  a  jour¬ 
nalist’s  right  to  decline  to  testify  about  something 
they  witnessed. 

“I  guess  I  belong  to  that  school  of  us  who  didn’t 
want  to  ask  the  legislature  for  anything  on  the  the¬ 
ory  I  don’t  want  to  ask  a  bunch  of  politicians  I 
cover  for  a  favor  and  so  I  hated  to  have  to  go  there, 
but  in  the  end  so  many  of  us  were  getting  so  many 
subpoenas  for  stupid  stuff  that  it  was  probably  the 
only  way  we  could  avoid  these  huge  legal  expens¬ 
es,”  said  Morgan. 

In  Florida,  there  have  been  attempts  over  the 
last  few  years  to  get  lawmakers  in  Tallahassee  to 
pass  a  shield  law  and  legislation  was  approved  five 
years  ago,  but  was  vetoed  by  Gov.  Lawton  Chiles, 
because  the  bill  gave  reporters  total  immunity 
from  having  to  testify. 

Dick  Shelton,  executive  director  of  the  Florida 
Press  Association,  said  some  newspaper  editors 
were  reluctant  to  go  to  lawmakers,  fearing  that 
they  might  fare  worse  than  under  the  existing  judi¬ 
cial  privilege. 

CASE  LAW  DECISIONS  VARIED  TOO  MUCH 

“A  lot  of  the  editors  were  concerned  that  we 
would  get  worse  than  what  we  had  under  case 
law.  We  had  that  three-part  test  under  case  law.  But 
then  we  started  getting  varying  decisions  on  the 
case  law.  Judges  in  some  areas  were  not  applying 
(See  Shield  Law  on  page  37) 


10  Editor  &  PuBUSHER 


http;//www.mediainfo.com 


July  4, 1998 


BY  M.L.  STEIN 


It’s  Personal:  Weekly  Battles 
Judge  Over  Divorce  File 

Calif,  weekly  wants  files  unsealed  to  prove  'fitness  for  office’ 
of  local  judge  it  has  consistently  skewered:  he  accuses  paper  of  'vengeance  and  harassment' 


Acting  as  his  own  attorney,  a  reporter 
for  a  maverick  California  weekly  has 
pressed  his  suit  against  a  local  judge  to  an 
appellate  hearing  in  an  effort  to  obtain 
the  jurist’s  sealed  divorce  record.  And  it  seems  that 
he  will,  at  least,  achieve  a  partial  victory. 

Mark  Heimann,  who  works  for  the  Anderson 
Valley’  Advertiser  in  rural  Mendocino  County, 
believes  Municipal  Judge  Vincent  T.  Lechowick  has 
been  held  in  contempt  several  times  for  not  pay¬ 
ing  child  support  and  wants  to  prove  it  with  the 
divorce  file.  Lechowick  has  argued  that  the  file  is  a 
personal  affair  whose  exposure  would  embarrass 
his  two  teenage  sons.  Moreover,  the  judge  has 
claimed  that  Heimann ’s  action  is  part  of  an  ongo¬ 
ing  vendetta  against  him  by  the  Advertiser 
because  of  his  past  rulings  against  the  reporter 
and  his  publisher,  Bruce  Anderson. 

Heimann,  44,  who  is  not  a  lawyer,  managed  to 
get  a  hearing  in  Superior  Court,  where  a  visiting 
judge  not  only  refused  to  release  the  divorce 
papers  for  “the  protection  of  the  children”  but  also 
denied  Heimann  a  transcript  of  the  open  hearing, 
saying  that,  too,  was  part  of  the  sealed  case. 
Litigation  over  the  divorce  has  dragged  on  for  nine 
years,  during  which,  according  to  Heimann,  four  or 
five  judges  have  kept  the  file  closed  with  the  con¬ 
currence  of  Lechowick’s  former  wife,  who  lives  in 
Oregon. 


"We  see  the  function  of  a 
newspaper  as  getting  out  there 
and  telling  it  like  it  is.  Except, 
perhaps,  for  removing  certain 
portions  of  the  file  that  would  be 
detrimental  to  the  children,  there 
is  no  reason  why  it  should  not  be 
made  public.” 

—  Mark  Heimann,  reporter, 

Anderson  Valley  Advertiser 


The  reporter  alleges  that  at  one  of  the  contempt 
hearings,  a  judge  ordered  Lechowick  to  sell  his 
$30,000  Audi  to  raise  money  for  child  support  pay¬ 
ments  for  his  sons,  ages  13  and  16. 

The  San  Francisco  Daily  Journal  reported  that 
at  the  show-cause  hearing  last  August,  Heimann 
argued  that  he  found  no  legal  precedent  to  justify 
sealing  a  divorce  file  and  that  a  party  seeking  to 


seal  a  case  must  show  a  compelling  interest  in 
confidentiality.  Lechowick  responded,“To  open  up 
and  publicize  family  disagreements  in  the  name  of 
the  lowest  standards  in  the  world,  ‘newsworthi¬ 
ness,’  would  grant  every  so-called  ‘freelance  news 
reporter’  a  blanket  ‘Kenneth  Starr'  pass  into  every 
family  home  in  California.” 

Lechowick  also  contended  that  a  judge  does  not 
lose  his  privacy  rights  simply  by  holding  public 
office.  “To  hold  otherwise,”  he  continued,  “would 


"To  open  up  and  publicize 
family  disagreements  in  the 
name  of  the  lowest  standards 
in  the  world,  'newsworthi¬ 
ness,'  would  grant  every 
so-called  'freelance  news 
reporter'  a  blanket  'Kenneth 
Starr'  pass  into  every  family 
home  in  California.” 

—  Vincent  T.  Lechowick, 
municipal  judge 


have  a  chilling  effect  on  those  interested  in  public 
service.  The  filing  of  a  dissolution  action  does  not 
grant  carte  blanche  to  the  press  for  a  more 
detailed  invasion  of  family  privacy.” 

Lechowick,  49,  also  accuses  Heimann  of  going 
after  him  for  “vengeance  and  harassment.”  In  1984, 
Lechowick  sentenced  Anderson  to  60  days  in  jail 
for  punching  the  superintendent  of  schools  at  a 
board  meeting. 

Heimann,  the  record  shows,  came  before 
Lechowick  for  violating  a  restraining  order 
obtained  by  his  then-girlfriend  a  few  years  ago. 

“Actually,  my  lawyer  and  I  thought  he  issued  a 
pretty'  fair  decision  in  my  case,”  Heimann  said  in  an 
interview.  “He  put  me  on  a  judicial  diversion  pro¬ 
gram  for  nine  months  and  after  that  time  the  vio¬ 
lation  would  be  wiped  off  the  lKM>ks  if  I  stayed 
away  from  her.  I  don’t  understand  why  Lechowick 
thinks  I  am  sore  about  that,”  he  added,  laughing. 

Denying  either  case  motivated  the  dispute,  the 
reporter  said,“We  see  the  function  of  a  newspaper 
as  getting  out  there  and  telling  it  like  it  is.  Except, 
perhaps,  for  removing  certain  portions  of  the  file 
that  would  be  detrimental  to  the  children,  there  is 
no  reason  why  it  should  not  be  made  public.”  He 
said  the  Advertiser  is  not  seeking  to  invade  the 
family’s  privacy  but  to  determine  Lechowick’s  fit- 
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ness  for  office. 

In  a  piece  headlined  “Judge  Lechowick’s 
Courtroom  Freak  Out,”  Heimann  referred  to  him 
as  “Vinnie”  and  called  his  argument  in  Superior 
Court  “lunatic  ravings.” 

And  there  was  the  mysterious  “Dear  Vinnie”  let¬ 
ter  to  Lechowick  stating:  “I’m  not  done  with  you 
yet  ‘Punko.’  I’m  gonna  learn  you  some  manners  old 
boy.  never  (sic)  mess  with  the  press,  especially  this 
press.”  Signed  “Your  Favorite  Yellow  Journalist,”  the 
letter  calls  the  judge  “human  excrement.” 

Keimann  denied  in  \he  Advertiser  that  he  wrote 
the  letter,  which  Lechowick  turned  over  to  the 
police,  and  suggested  that  Lechowick  himself 
wrote  it  to  bolster  his  case.  He  offered  to  take  a  lie 
detector  test  and  to  submit  a  handwriting  sample 
if  Lechowick  did  the  same. 

At  one  point  in  the  lower  court  hearing, 
Lechowick,  waving  a  copy  of  the  Advertiser, 
declared,  “This  is  not  a  newspaper,  and  that  is  not 
a  reporter,”  referring  to  Heimann. 

In  an  interview,  Lechowick  said  it  is  common  for 
courts  to  seal  transcripts  in  divorce  proceedings. 

Of  Heimann  and  Anderson,  he  said,  “There’s  no 
way  to  respond  to  people  who  make  these  kinds 
of  attacks.  Basically  this  is  a  man  who  has  been  a 
criminal  defendant  and  an  editor  who  has  been  a 
criminal  defendant. We  are  not  talking  about  a  nor¬ 
mal  reporter  and  a  normal  newspaper.  He  can 
make  all  the  accusations  in  the  world,  and  if  I  say 
they  are  not  true,  he  says  prove  it  by  opening  the 
files.” 

Jane  Kirtley,  executive  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press,  said  divorce 
files  have  traditionally  been  sealed  but  cited  a 
growing  tendency  toward  openness. 

It  would  seem  the  judge  has  some  reason  to 
believe  he’s  not  on  the  Advertiser's  most-admired 
list.  Last  February, Anderson  published  an  editorial 
headed  “The  Second  Worst  Judge  in  the  County.” 
The  rating  was  given  to  another  judge,  and 
Anderson  notified  readers  that  Lechowick,  in  the 
paper’s  opinion,  was  No.  1  in  that  category. 

At  a  June  17  hearing  before  the  state’s  1st 
District  Court  of  Appeals,  a  three-justice  panel 


BY  KELVIN  CHILDS 

Ruling  Stands: 

No  Pay  Play 
During  Impasse, 

A  FEDERAL  APPEALS  court  ruling  against 
McClatchy  Newspapers  for  imposing  a  merit 
pay  plan  at  two  of  its  dailies  while  at 
impasse  with  unions,  stood  when  the  U.S. 
Supreme  Court  declined  to  take  the  case. 

“We  are  very  pleased  that  the  Supreme  Court 
has  reaffirmed  the  role  of  unions  as  workers’  bar¬ 
gaining  representatives  over  pay  and  other  issues, 
not  only  in  the  newspaper  industry,  but  in  broad¬ 
casting  and  other  industries  as  well,  where  some 
employers  are  attempting  to  undercut  collective 
bargaining,”  said  Newspaper  Guild  president  Linda 
Foley. 

Karole  Morgan  Prager,  vice  president  and  gen¬ 
eral  counsel  for  McClatchy,  said,  “We're  obviously 
disappointed  that  they  did  not  hear  the  case,” 
because  case  law  is  unclear  on  the  issue.  “As  a 
practical  matter,”  she  added,  “since  we  have  con¬ 
tracts  with  the  unions,  this  will  have  no  impact  on 
our  operations." 

In  1990,  the  National  Labor  Relations  Board 
found  that  McClatchy  had  committed  an  unfair 
labor  practice  against  workers  at  the  Sacramento 
Bee  and  Modesto  Bee.  The  collective  bargaining 
agreement  in  Sacramento  with  the  Northern 
California  Newspaper  Guild  Local  52  expired  in 
1986,  and  management  and  the  union  could  not 
agree  on  a  new  contract.  The  union  wished  to 
eliminate  merit  pay,  which  in  the  old  contract 
applied  to  workers  at  the  top  of  their  pay  grade. 
McClatchy  wanted  to  make  the  entire  pay  system 
merit-based.  Under  the  old  contract,  McClatchy 
had  sole  discretion  over  the  merit  raises,  and  the 
union  could  only  make  non-binding  comments 
after  being  notified  and  could,  if  workers  asked, 
aid  in  appeals. 


strongly  indicated  that  as  many  as  four  trial  courts 
erred  on  Lechowick’s  divorce  file.  Before  taking 
the  case,  the  court  expressed  doubts  about  sealing 
an  entire  divorce  file  and  suggested  it  might 
remand  the  case  back  to  the  trial  court. 

Presiding  Justice  J.  Anthony  Kline  told  Heimann 
the  court  probably  would  not  address  the  “cosmic 
issue”  of  whether  family  cases  should  be  sealed  but 
will  examine  instead  whether  proper  procedure 
was  used  in  the  lower  courts. 

The  Advertiser,  which  is  published  in  a  shed 
next  to  Anderson’s  house  in  Boonville,  has  long 
riled  local  officials  —  and  advertisers  —  with  its 
feisty,  nontraditional  approach  to  reporting  and  its 
blistering  editorials. 

“We  pissed  off  our  advertisers  a  long  time  ago,” 
Heimann  disclosed.  “Except  for  very  few  ads,  we 
depend  on  subscriptions  to  keep  us  going.”A  year’s 
subscription  is  $38  and  single  copies  are  $1. 
Anderson’s  wife.  Ling,  said  the  paper  has  a  paid  cir¬ 
culation  of  3,000, “including  some  papers  we  send 
overseas.” 
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An  impasse  was  declared,  and  McClatchy  imple¬ 
mented  its  final  offer  and  began  issuing  merit  rais¬ 
es  without  consulting  the  union.The  union,  claim¬ 
ing  McClatchy  had  a  duty  to  bargain  over  wages, 
filed  NLRB  charges  accusing  the  paper  of  an 
unfair  labor  practice. 

As  the  NLRB  considered  that  claim,  impasse 
was  declared  at  the  Modesto  Bee,  where  merit 
raises  were  tied  to  annual  performance  reviews. 

McClatchy  implemented  its  final  offer  and  gave 
merit  raises,  prompting  the  union  to  file  another 
NLRB  charge,  and  to  also  accusing  McClatchy  of 
intimidating  Modesto  Bee  workers  because  its 
final  offer  included  a  no-strike  clause.  The  NLRB 
ruled  against  the  Sacramento  Bee  on  the  grounds 
that  management  essentially  waived  the  union’s 
right  to  be  consulted  on  pay.  Impasse,  the  NLRB 
ruled,  did  not  mean  consent. 

The  labor  board  also  ruled  for  the  union  in 
Modesto,  a  decision  upheld  by  the  U.S.  D.C. 

Circuit  Court  of  Appeals,  which  rejected  the 
union’s  intimidation  claim. 
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BY  ROBERT  NEUWIRTH 


Guy  Gannett  Suitors  Ante  Up 
For  Final  Round  Of  Bidding 

Bids  soar  as  Maine  newspapers  draw  offers  from  major  chains,  employee  group 


MAINE’S  DOMINANT  NEWSPAPER  chain  has 
attracted  such  high  bids  that  employees 
who  hoped  to  buy  the  company  have  been 
knocked  out  of  the  running. 

In  mid-June,  Guy  Gannett  Communications  told 
Newspaper  Guild  Local  128  that  its  employee 
stock  option  plan’s  bid  for  a  controlling  interest  in 
the  newspaper  group  failed  to  make  the  .second 
round  —  dwarfed  by  larger  bids. 

The  price  for  Guy  Gannett ’s  newspapers  and 
television  stations,  being  sold  separately,  could 
exceed  $400  million,  according  to  estimates. 

Bids  from  newspaper  corporations  “have  come 
in  unusually  high,”  the  Guild  reported  in  a  bulletin 
to  members  June  18.  “As  a  result,  the  company  has 
decided  not  to  allow  the  employees  into  the  next 
round  of  bidding.” 

Guy  Gannett  (accent  on  the  first  syllable,  no 
relation  to  Gannett  Co.)  owns 
three  dailies  —  the  Portland 
Press  Herald,  Waterville-based 
Central  Maine  Morning  Sen¬ 
tinel  and  Kennebec  Journal  in 
Augusta.The  Coastal Journal,  Ji 
19,000-circulation  weekly,  is 
also  owned  by  the  firm. 

Company  spokesman  Ted 
O’Meara  confirmed  that  the 
employees  are  out  of  the  run¬ 
ning.  Though  he  refused  to 
name  bidders  or  amounts 
offered,  he  said  a  deal  was 
expected  by  the  end  of  July. 

With  a  combined  daily  circu¬ 
lation  of  109,000,  the  papers 
have  a  commanding  presence 
in  the  state.  The  Press  Herald 
and  its  Sunday  Telegram  are 
Maine’s  largest  papers.  One 
analyst  estimated  the  papers 
could  fetch  $170  million. 

Times  Mirror  Co.,  Gannett 
Co.,  New  York  Times  Co., 

Hearst  Corp.,  MediaNews 
Group  and  A.H.  Belo  Corp. 
were  among  the  companies  that  expressed  inter¬ 
est  in  the  Maine  chain,  investment  counselors  and 
analysts  said. 

Newspaper  analyst  John  Morton  said  a  high 
price  in  this  case  made  sense.  “Basically,”  he  said, 
“you’re  buying  an  instant  cluster.”  He  also  noted 
that  the  market  for  good  newspapers  is  so  tight 
that  some  buyers  have  bid  up  prices  to  astronom¬ 
ical  levels. 


Guy  Gannett,  a  family-owned  company  that  has 
been  publishing  in  Maine  for  1 10  years,  is  also  sell¬ 
ing  its  seven  TV  stations,  in  a  separate  transaction, 
though  a  single  buyer  can  submit  a  joint  offer, 
O’iMeara  said.  A  report  in  Mediaweek,  citing 
sources  close  to  the  sale,  said  Guy  Gannett  is  seek¬ 
ing  $250  million  for  the  stations. 

One  possible  impediment  to  a  single  buyer  is 
the  Federal  (x)mmunications  (Commission’s  ban 
on  cross-ownership  of  TV  and  newspaper  proper¬ 
ties  in  the  same  market  —  a  long-standing  regula¬ 
tion  that  would  force  a  new  owner  to  jettison 
either  the  TV  station  or  Portland  papers. 

Guy  Gannett,  which  bought  the  Portland  paper 
in  1921,  put  itself  up  for  sale  on  March  31,  noting 
that  none  of  the  younger  members  of  the  family 
are  interested  in  taking  hands-on  control  of  the 
publishing  and  broadcasting  business. 

John  W.  Porter,  a  Press 
Herald  editorial  writer  and 
columnist  and  member  of  the 
Guild  local’s  executive  board, 
said  employees  will  try  to  align 
with  one  of  the  major  bidders 
in  an  attempt  to  retain  some 
control  over  the  direction  of 
the  newspapers. 

The  Maine  Department  of 
Labor  has  promised  to  help 
the  Guild  in  this  effort. 

“1  think  that  the  ideal  of 
employee  ownership  and 
keeping  the  ownership  local  is 
consistent  with  the  values  of 
the  family  that  owns  the  news¬ 
papers,”  Porter  said. 

The  Guild’s  offer  —  the 
union  would  not  disclose  the 
size  of  its  bid  —  took  advan¬ 
tage  of  provisions  in  the  feder¬ 
al  tax  ctxle  that  allow  owners 
to  defer  capital  gains  taxes  on 
proceeds  from  a  sale  to 
employees. 

Porter  estimated  the  tax 
savings  to  the  family  at  $30  million  —  but  bids 
were  apparently  high  enough  to  outweigh  the 
savings. 

It  appears  now  that  Madeleine  G.  Corson,  pub¬ 
lisher  of  the  Press  Herald  and  chairman  of  the  Guy 
(iannett  board,  was  prescient  back  in  April,  when 
her  family  put  the  papers  up  for  sale  and  she 
explained  saying,  "The  selling  price  of  these  prop¬ 
erties  is  abnormally  high  right  now.”  ■ 


Madeleine  G.  Corson,  chairman  of 
Guy  Gannett  Communications, 
Maine's  biggest  media  company,  is 
considering  bids  for  its  newspapers 
and  TV  stations  and  expects  a  deal 
by  the  end  of  July. 
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BY  DAVID  NOACK 


New  NFL  Sideline  Rules 
Irk  News  Photographers 

Now  they  must  stay  15  feet  back  from  the  sideline,  behind  TV  cameras, 

NFL  Films  crews  and  groups  of  'special  pass'  visitors 


A  DECISION  BY  the  National  Football 
League  to  create  a  new  sideline  zone  for 
television  and  NFL  Films  crews  —  at  the 
expense  of  newspaper  and  other  news 
photographers  —  has  sparked  a  controversy  over 
the  growing  problem  of  sideline  congestion. 

The  policy,  part  of  an  agreement  inked  earlier 
this  year  between  the  NFL  and  TV  networks,  estab¬ 
lishes  a  two-tiered  system  for  photographing 
games.  CBS,  ABC,  ESPN  and  Fox  together  are 
spending  roughly  $17  billion  for  the  rights  to 
broadcast  games  over  the  next  eight  years. 

Currently,  all  sideline  photographers  — 
whether  electronic  or  print  —  work  from  1 2  feet 
behind  the  sideline,  marked  in  white.  A  new  3-foot 
zone,  marked  by  a  yellow  line,  is  being  carved  out 
for  network  and  NFL  crews.  They  will  be  restrict¬ 
ed  to  three  individuals  —  two  network  and  one 
NFL  photographer  —  who 
must  kneel. 


“All  too  often  Fve 
missed  pictures  because 
an  overzealous  person 
teas  cheering  the  play 
or  jumping  in  front  of 
the  cameras.  Some  have 
even  gotten  hurt  by  the 
play  itself' 

—  Kent  Porter,  photographer,  Santa  Rosa, 
Calif.,  Press  Democrat 


15  FEET  BACK 

The  new  line  will  push 
newspaper  and  other  pho¬ 
tographers  three  more  feet 
back  to  1 5  feet  from  the  side¬ 
line.  The  new  rule,  effective 
with  the  upcoming  presea¬ 
son  games,  doesn’t  apply  to 
end  zones,  where  photogra¬ 
phers  shoot  from  behind  a  6- 
foot  line. 

Newspaper  photogra¬ 
phers  say  the  rule  will  make 
it  more  difficult  to  get  good  shots  without  some¬ 
one  walking  in  front  of  the  lens. 

“This  is  a  zone  created  for  the  networks  and 
NFL  Films  which  is  the  NFL. . .  .This  was  written 
into  the  new  contract,”  said  Robert  Hanashiro,  a 
staff  photographer  for  USA  Today. 

WILL  OTHER  LEAGUES  FOLLOW? 

He’s  worried  that  other  professional  sports 
leagues,  such  as  Major  League  Baseball  and  the 
National  Basketball  Association,  might  try  to  follow 
suit  and  further  restrict  photographers. 

Julia  Schmalz,  a  sports  photo  editor  at  USA 
Today  who  also  oversees  NFL  assignments,  said 
the  new  rule  will  not  make  photographers’  jobs 
any  easier. 

“It  hurts  our  access  by  giving  them  (television, 
NFL  Films)  better  access,”  said  Schmalz,  who  added 


the  newspaper  is  deciding  how  to  respond  to  the 
new  rule. 

Rich  Clarkson,  who  heads  the  National  Press 
Photographers  Association  sports  committee,  said 
that  while  the  new  zone  doesn’t  create  an  insur¬ 
mountable  problem,  it  raises  the  larger  issue  of 
sideline  congestion. 

NPPA  OBJECTS 

In  a  letter  to  Greg  Aiello,  a  top  NFL  communica¬ 
tions  official,  Clarkson  said  the  new  line  “further 
back  from  the  network  crews  is,  as  you  can  imag¬ 
ine,  not  being  well  received  by  those  responsible 
for  still  photographs  of  the  game.” 

“The  problem  is  worsened  by  the  number  of 
people  on  the  sidelines  from  officials,  yard-line 
crews,  ball  boys  to  network  timeout  coordinators,” 
Clarkson  said.  “Add  to  that  the  television  hand-held 
crews  and  their  cable  carriers, 
the  NFL  Films  crews  and  even 
in  many  cases,  nonsuited  play¬ 
ers,  and  the  clear  view  of  the 
playing  field  is  being  pretty 
severely  limited.” 

Aiello  said  the  changes  are 
being  made  for  the  networks 
and  safety  considerations. 

“The  networks  felt  it  was 
important  to  not  only  have  a 
primary  shooting  position 
from  the  sidelines,  but  also 
from  up  above  so  you  don’t 
have  heads  on  the  edge  of  the 
field.  It  also  has  a  positive  safe¬ 
ty  factor  by  moving  everyone  a  little  bit  further 
back,”  said  Aiello. 

He  admitted  the  sidelines  are  getting  crowded 
and  that  the  NFL  is  always  looking  at  its  field  cre- 
dentialing  policies. 

Brian  Horton,  Associated  Press  sports  photo  edi¬ 
tor,  wrote  the  NFL  in  April,  asking  for  clarification 
and  reconsideration.  “I  pointed  out  that  it  makes  a 
difficult  job  more  difficult  and  because  it  cuts 
down  on  your  angles.  It  puts  you  farther  back  and 
now  you’re  blocked  even  more  by  the  players, 
coaches,  and  in  this  case  the  television  cameras  in 
front  of  you  which  limits  your  field  of  view,”  he 
said. 

Horton  also  said  the  NFL  needs  to  re-examine  its 
sideline  credentialing  policy  on  the  grounds  that 
the  NFL  uses  the  sideline  “as  a  place  to  give  people 
(See  NFL  on  page  37) 
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STOCKQUOTES 


E&P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


— 

6/30/98 

6/24/98 

A.H.  Belo  Corp.  (NY)+ 

24.375 

22.625 

41.250 

American  Media  Inc.  (NY) 

6.625 

6.750 

7.000 

Central  Newspapers  Inc.  (NY) 

69.750 

65.250 

71.625 

Dow  Jones  &  Co.  Inc.  (NY) 

55.750 

54.063 

40.187 

E.W.  Scripps  Co.  (NY)* 

54.813 

52.563 

41.625 

Gannett  Co.  Inc.  (NY)# 

71.063 

70.500 

49.375 

Gray  Comm.  Sys.  (NY) 

32.375 

31.375 

22.437 

Harte-Hanks  Inc.  (NY)++ 

25.813 

25.375 

29.625 

Hollinger  International  (NY) 

17.000 

16.438 

11.187 

Journal  Register  Co.  (NY)# 

16.750 

18.813 

19.875 

Knight  Ridder  (NY) 

55.063 

54.438 

49.062 

Lee  Enterprises  Inc.  (NY) 

30.625 

29.750 

26.375 

McClatchyCo.(NY) 

34.625 

31.375 

29.375 

Media  General  Inc.  (AM) 

49.250 

48.250 

40.000 

New  York  Times  Co.  (NY) 

79.250 

76.000 

49.500 

News  Corp.  Ltd. 

32.125 

27.375 

19.250 

Pearson  Ltd. 

18.750a 

18.000a 

6.960a 

Pulitzer  Publishing  Co.  (NY)** 

89.250 

86.500 

53.000 

Quebecor  Inc.  Class  A 

19.875b 

19.875b 

25.600b 

Sun  Media  Corp.  (TSE)### 

14.200b 

14.250b 

N/A 

Thomson  Corp.  (TSE) 

42.700b 

41.700b 

32.000b 

Times  Mirror  Co.  (NY) 

62.875 

63.938 

55.250 

Tribune  Co.  (NY)*** 

68.813 

65.938 

48.062 

Washington  Post  Co.  (NY) 

579.000 

541.125 

398.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 
'*  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 


***  Adjusted  for  2-for-1  stock  split 
#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
#  Company  went  public  on  5/8/97 
■  ###  Initial  public  offering  completed  on  12/15/97 

1  +  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 

j  ++  Adjusted  for  2-for-1  stock  split  as  of  3/1 6/98 

I  (a)  British  pounds  (b)  Canadian  dollars 

i  _ ^ _ _ _ 

1 


BUSINESS  BRIEFLY 


Ottaway  slashes  staff 

Moving  to  bolster  profits,  ottaway  Newspapers, 
Dow  Jones  &  Co.’s  regional  group,  is  cutting  8.4%  of 
its  work  force,  or  220  jobs.  The  across-the-board  cuts  affect 
all  operations  at  19  dailies  and  17  weeklies. The  group’s  25 
year-old  Washington  bureau,  scaled  back  last  year  from 
three  staffers  to  one,  has  been  closed. 

Ottaway  says  approximately  100  positions  have  already 
been  eliminated  by  attrition. “We  hope  a  very  large  percent¬ 
age  of  the  rest  will  be  through  early  retirement  and  volun¬ 
tary  buyouts,”  said  James  H.  Ottaway  Jr,  Dow  Jones  senior 
vice  president  and  chairman  of  Ottaway,  based  in  Campbell 
Hall,  N.Y.  Enhanced  retirement  and  severance  packages  of 
up  to  one  year’s  salary  are  being  offered. 

Dow  Jones  expects  to  report  a  charge  against  earnings  of 
$5  million,  or  5<f  a  share,  in  the  third  quarter  of  1998. 

In  other  cost<utting  moves,  Ottaway  papers  will  attempt 
to  hold  newsprint  usage  to  2%  below  budget.  News  holes, 
which  now  average  approximately  45%,  might  drop  by  “a 
point  or  a  point  and  a  half,”  Ottaway  said. 

Dow  Jones  has  been  under  pressure  from  investors  to 
raise  earnings  at  Ottaway,  which  posted  a  1S>97  cash  flow 
margin  of  22%,  below  the  industry  average  of  27%.  “We 
hope  to  pick  up  that  5%  difference  in  the  next  18  months,” 
Ottaway  said.  First-quarter  1998  reports  show  the  group’s 
cash  flow  margin  at  17.6%,  but  Ottaway  said  the  start  of  the 
year  is  always  slow,  and  projects  improvements  over  the  year. 

Of  the  overall  restructuring  and  retrenchment,  he  said, 
“This  is  kind  of  a  catch-up  move.  We’re  doing  now  what 
most  other  newspapers  did  in  the  early  lS>90s.” 

—  Robert  Neuwirth 

Thomson/Nutting  swap 

Thomson  newspapers  plans  to  swap  four  dailies  in 

Ohio  and  Pennsylvania  for  one  in  Wisconsin. 

The  deal,  with  Ogden  Newspapers,  brings  the  23,000-cir¬ 
culation  Oshkosh  Northwestern  into  the  Thomson  fold  to 
cluster  with  its  dailies  in  Manitowoc,  Appleton,  Fond  du  Lac 
and  Sheboygan.  Ogden,  a  subsidiaiy'  of  Nutting  Newspapers, 
based  in  Wheeling,  WVa.,  gets  three  Ohio  dailies  —  the 
Tribune  Chronicle  (circulation  37,400)  in  Warren,  ^enieu’ 

(1 1,300)  in  East  Liverpool,  and  Salem  News  (8,800)  —  and 
the  Altoona  Mirror  (34,500)  in  Pennsylvania.  In  total. 
Nutting  will  now  have  35  dailies,  and  Thomson  65  dailies. 

Mass,  daily  goes  weekly 

The  HAVERHILL  GAZETTE,  founded  in  1821,  has  cut 
back  to  weekly  frequency,  from  daily.  The  Gazette, 
acquired  by  Eagle-Tribune  Publishing  Co.  in  May,  ended 
daily  circulation  on  June  20.  Editorial  offices  remain  in 
Haverhill,  but  production  shifts  to  North  Andover,  where 
the  company  prints  the  54,000-circulation  Eagle-Tribune. 

Connecticut  lifts  a  tax 

Connecticut  has  exempted  single<opy  newspaper 
sales  from  the  state’s  6%  sales  tax,  extending  an  exemp¬ 
tion  earlier  given  only  to  subscriptions. 
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VIEWPOINT 


BY  DIANE  LORE 

How  Do  You  Play 
The  Male  Organ? 

Medical  writer  suggests  it's  time  to  break  the  taboo  and  deal  forthrightly 
with  a  subject  much  in  the  news  since  Viagra  rattled  the  nation 


I  WANT  TO  see  a  penis  in  the  paper. 

And  not  just  any  one.  I  want  one  created  in 
the  graphics  department  in  full  color,  with 
arrows,  pull-out  boxes  and  cross-sections.  1 
want  it  to  loom  across  the  health  page,  chock  full 
of  info-bits  and  rails.  A  few  quotes  around  it  would 
be  nice  too,  with  the  phone  number  of  the  news 
library  listed  at  the  bottom  for  reprints. 

Of  course,  all  medical  writers  must  have  their 
fantasies.  And  after  covering  the  AIDS  epidemic, 
male  fertility,  prostate  cancer  and  the  month-long 
clamor  for  Viagra,  I’ve  probably  become  more 
aware  of  this  than  normal. 

But  we  are  still  walking  a  delicate  line  at  news¬ 
papers  and  magazines.  As  I  struggle  to  provide  as 
much  useful  information  as  I  can  for  my  readers, 
editors  are  trying  to  balance  community’s  decency 
standards  with  its  need  to  know. 


That  sex  pill’ 


The  HUe  blue  tablet  caHed  Viagra  is  offering  sornelbing  new  to  miHions 
of  men  who  are  impotent,  its  the  first  pM  that  makes  erections  posst>l6 
Here's  an  overview  of  erectile  dysiunction  —  as  impotence  is  caled  now 
by  most  doctors  —  and  how  Viagra  works. 


;  1 


VIAQRA. 


PUzsr  Inc’s  rwwdnjg 
wotleby  tetwrng 
mporartnWirt 
chemicsl  md  WByme 
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twtody 
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the  signals  at  tie 
nerve  endingB  in 
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relax,  keeping 
^  blood  in  tw  penis. 

Source:  AP  research 
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A  70%  of  eracSto  dyehaidion  a  due 
to  tils  muade  ralaxaSon  phaae. 


Croae  section  of  penis 


AP/Nicole  Davis 


Can  you  find  the  phallus?  It  doesn't  exactly  jump  out  at 
you  in  this  fairly  typical  graphic  from  the  Associated 
Press.  Look  in  the  green  box. 


‘The  bottom  line  is  the  male  organ  is  still 
taboo,”  said  Susan  Mango  Curtis,  who  teaches  visu¬ 
al  journalism  at  Northwestern  University’s  Medill 
School  of  Journalism.  “It’s  still  seen  as  too 
sexual . . .  and  men  get  really  weird  about  it.” 

In  some  cases,  that’s  resulted  in  fuzzy  graphics 
or  edited  words.  (Although  I’m  sure  the  word 
erection  has  been  in  family  newspapers  more  in 
the  past  three  weeks  than  the  past  three  decades.) 

While  working  in  South  Carolina,  I  remember 
getting  a  call  from  an  elderly  man  who  wanted  to 
ask  me  a  few  questions  about  a  package  we  did  on 
prostate  surgery.  Drawling  in  a  soft  Charleston 
accent,  he  finally  said,  “Ma’am,  I  just  don’t  really 
see  how  your  picture  matches  up  with  my  parts.” 

This  is  a  problem. 

Studies  repeatedly  show  that  men  are  lousy 
health  consumers.  They  don’t  like  talking  about 
medical  problems  and  they  especially  don’t  like 
talking  about  problems,  you  know,  down  there. 
They  often  turn  to  books,  Web  sites,  magazines 
and  newspapers  for  help  —  which  is  why  the 
media  need  to  run  male  parts  with  the  same  frank¬ 
ness  as  any  other  area  of  the  body. 

And  yet,  in  a  sampling  of  the  treatment  of  the 
penis  by  wire  services,  newspapers  and  maga¬ 
zines  in  the  past  month,  I  found  myself  often 
entering  the  World  of  Ken  —  Barbie’s  memberless 
companion.  For  example; 

♦  The  Associated  Press  offered  a  graphic  (run 
by  the  Atlanta  Journal  and  Constitution)  depict¬ 
ing  the  figure  of  a  man  with  a  big  circle  around  his 
crotch.  You  then  had  to  follow  an  arrow  to  get  to 
a  cross  section  of  a  strange-looking  stick. 

♦  Time  magazine  (May  4)  explained  Viagra 
through  a  series  of  little  square  blocks,  lightning 
bolts  and  red  arrows.  I  challenge  the  artist  to  show 
me  THAT  in  real  life.  (I  do,  however,  give  the  mag¬ 
azine  credit  for  showing  a  companion  graphic 
that  had  the  faint  outline  of  a  penis.) 

♦  BusinessWeek  (May  11)  ran  a  happy  face  pill 
on  the  cover. 

♦  The  Wall  Street  Journal  ran  an  image  of  a 
Viagra  bottle  with  its  initial  coverage. 

None  of  those  approaches  surprised  those  who 
work  in  the  field. 

“I  think  most  designers  would  create  a  stylized 
version,”  of  the  penis,  said  Tony  DeFeria,  Journal- 
Constitution’s  assistant  managing  editor  for  pho¬ 
tography  and  graphics.  “They  suggest  a  shape  and 
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VIEWPOINT 


IN  WORKING  ORDER 


A  more  realistic 
representation  —  too  real 
for  most  newspapers  — 
from  the  June  edition  of 
the  newsletter  Harvard 
Health  Letter 

a  position,  but  don’t 
always  fill  in  the 
details.” 

DeFeria  said,  for 
example,  while  work¬ 
ing  for  the  Baltimore 
Sun,  he  landed  the  task 
of  drawing  a  graphic  of 
the  male  reproductive 
system.  He  solved  the 
delicate  issue  of  how 
much  is  too  much  by 
“dropping  text  in  a 
strategic  place,”  leaving  it  to  readers  to 
connect  the  dots  in  their  mind’s  eye. 

And  artists  and  editors  say,  like  every¬ 
thing  else  in  news,  it  is  often  decided  on 
a  case-by-case  basis  whether  to  show 
the  penis. 

For  example,  USA  Today,  known  for 
its  graphics,  carried  no  penis  art  with  its 
Viagra  coverage,  but  has  run  four 
detailed  drawings  of  the  organ  with  sto¬ 
ries  about  the  prostate,  according  to 
Richard  Curtis,  managing  editor  of 
graphics  and  photography. 

“We  did  it  and  we  didn’t  get  one 
word  of  complaint  from  6  million  read¬ 
ers,”  he  said.  “I  think  there’s  two  key  ele¬ 
ments  to  deciding  how  to  do  this:  What 
is  the  context  and  what  is  the  commu¬ 
nity  standard?” 

But  as  a  medical  writer,  I  believe 
sometimes  we  need  to  push  that  com¬ 
munity  standard.  Less  than  two  decades 
ago,  it  would  have  been  unheard  of  to 
run  a  graphic  showing  how  to  conduct 
a  breast  self-exam,  or  to  show  how  ovar¬ 
ian  cancer  is  treated. 

Yet  now,  most  readers  know  what 
the  side  view  of  the  breast  looks  like, 
compliments  of  the  silicon  implant 
debate.  Many  know  what  the  birth 
canal  looks  like.  (You  don’t?  Stand  up. 
Put  your  arms  straight  out  from  your 
shoulders.  Wiggle  your  fingers.  Instant 
fallopian  tubes  with  ovaries.) 

But  when  it  comes  to  men’s  organs, 
most  of  us  still  pause  —  although  it’s 
clearly  getting  easier  for  writers  like 
me. 

Three  years  ago,  while  at  the  Akron 
(Ohio)  Beacon  Journal,  the  term 


Lore  is  a  medical  writer  at  the 
Atlanta  Journal  and  Constitution. 


“penile  blood  flow”  got  chopped  from 
my  copy.  In  editors’  defense,  the  words 
were  in  the  second  graph  in  a  lA  story 
and  there  was  a  lively  debate  before  the 
decision  was  made. 

But  while  at  the  Atlanta  Journal- 
Constitution,  none  of  the  words  1  used 
in  my  coverage  of  impotence  or  Viagra 
were  edited  out. 

“Everyone,  1  think,  is  ready  to  hear 
the  real  words  and  the  honest  descrip¬ 
tions,"  said  AJC  managing  editor  John 
Walter.  But  he  added  that  where  such 
packages  run  —  as  with  any  other  con¬ 
troversial  article  —  might  be 
rearranged. 

“I  believe  that  we  would  feel  com¬ 
fortable  running  any  graphic  —  short  of 
a  locker  room  snapshot  —  in  the  paper. 
However,  you  might  have  to  moderate 
the  play  and  position  of  such  a  piece.  I 
think  editors  have  to  be  conscious  of 
the  community  standards  and  give  the 
same  consideration  they  would  use 
with,  say,  a  particularly  bloody  photo¬ 
graph.” 

Some  would  argue,  however,  that  gin¬ 
gerly  handling  the  topic  robs  reader- 
ship  of  the  valuable  information  that  it 
needs. 

Sharon  Rosenhause,  San  Francisco 
Examiner  managing  editor  of  news, 
said  the  paper  could  not  afford  to  be 
coy,  with  a  community'  reeling  from  the 
devastation  of  AIDS. 

“We’ve  written  about  anal  sex  and 
safe  sex,”she  said.“We  don’t  do  sex  man¬ 
uals,  but  we  do  believe  we  have  a 
responsibility'  to  be  forthright.  Graphics 
have  never  been  an  issue.” 

In  the  meantime.  I’m  still  holding  out 
for  my  fantasy  display.  Anybody  need 
another  Viagra  story?  With  graphics? 


Privacy  Fears 
Stifle  Press 

ROWING  CONCERNS  ABOUT 
invasion  of  personal  privacy  are 
leading  to  judicial  and  legislative  efforts 
to  curtail  investigative  reporting, 
according  to  a  report. 

The  report,  for  the  Reporters 
Committee  for  Freedom  of  the  Press, 
says  privacy  fears  are  also  limiting  pub¬ 
lic  oversight  of  court  proceedings  and 
reducing  public  access  to  government 
information.  In  court  cases  across  the 
nation,  the  report  says,  judges  have 
ruled  that  privacy  interests  outweigh 
the  press’s  rights  to  obtain  and  dissemi¬ 
nate  information. 

“The  result  is  nothing  less  than  the 
erosion  of  the  presumption  of  openness 
that  traditionally  has  guaranteed 
access  to  government-held  informa¬ 
tion,”  said  Jane  Kirtley,  the  group’s  exec¬ 
utive  director.  “Privacy  Paradox”  is 
available  for  $2.50  through  the 
Reporters  Committee  Web  site 
(www.rcfp.org/rcfp)  or  by  calling 
(703)  807-2100. 

Favre  Takes 
Corporate  Role 

Gregory  favre,  executive  edi¬ 
tor  of  the  Sacramento  Bee  for  14 
years,  is  moving  up  to  vice  president  for 
news  at  the  McClatchy  Co.,  the  Bee’s 
corporate  parent. 

Favre,  63,  who  has  been  a  part-time 
corporate  vice  president,  led  the  Bee  to 
two  Pulitzer  Prizes.  His  new  duties 
include  overseeing  McClatchy’s 
Washington  bureau,  diversity  efforts 
and  some  management  training. 
McClatchy  also  owns  the  Minneapolis 
Star  Tribune,  and  Raleigh,  N.C.,News  & 
Observer. 

Taking  his  place,  effective  July  6,  is 
managing  editor  Rick  Rodriguez,  44,  a 
Favre  protege,  who  has  spent  16  years 
as  reporter  and  editor  at  the  Bee  and 
will  become  one  of  the  few  Latinos 
heading  a  major  U.S.  newspaper. 

Interns  Ready 

More  THAN  lOO  interns  trained  at 
universities  in  seven  states  before 
reporting  to  work  this  summer  as  part 
of  Dow  Jones  Newspaper  Fund  pro¬ 
grams  in  reporting,  copy  editing,  finan¬ 
cial  information  and  online  work. 
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Dirks,  Van  Essen  &  Associates 


becomes  a  staff 
photographer. 

sewn  and 
KAMItHAN 
FARWELL,  who 
have  worked 
together  as 
reporters  and  edi¬ 
tors  in  Ridgecrest 
and  Bakersfield, 
Calif.;  SHARON  HORMELL,  who  was 
a  United  Press  International  reporter  in 
Long  Beach  before  working  for  the 
Peace  Corps  in  Bolivia;  und  JEFF 
McDonald,  who  worked  at  both  the 
Los  Angeles  Times  and  Ventura 
County  Star,  signed  on  as  reporters. 

GENE  GARAYGORDOBIL,  city 
editor  at  the  Visalia  (Calif.)  Times- 
Delta,  becomes  assistant  metro  editor. 

LYNEnE  JVENEMAN-YBAR- 
RONDO,  a  copy  editor  at  the  San 
Bernardino  (Calif.)  Sun,  joins  the  copy 
desk. 

LESLIE  BERKMAN,  a  former  Los 
Angeles  Times  business  reporter,  does 
the  same  for  the  Press-Enterprise. 

ONELL  SOTO,  who  has  been  a  free¬ 
lancer  in  Washington,  D.C.,  joined  the 
Washington  bureau  as  a  reporter. 

DENA  ROSENBERRY,  a  copy  edi¬ 
tor  at  the  Torrance,  Calif.,  Daily  Breeze, 
was  named  editor  of  the  newly  revived 
home  and  garden  section. 


REDMOND,foT- 

at  the  Seattle 

Pacific  Rim  corre- 
spondent. 

HERSCHBERGER 

PETE 

HERSCHBERGER,  advertising  direc¬ 
tor  at  the  Macon  (Ga.)  Telegraph,  has 
been  appointed  vice  president  of 
advertising  at  Contra  Costa 
Newspapers  Inc., Walnut  Creek,  Calif. 


GEORGE  RODIUGVE  :  MEE  OPOTOWSKY 


ROS  REDMOND 


Amendment  issues. 

FRANCES  FERNANDEZ,  adviser  to 
student  media  at  UCLA  and  a  former 
assistant  metro  editor  at  the  Orange 
County  Register,  was  named  assistant 
metro  editor  at  the  Press-Enterprise. 

JIM  ALEXANDER,  a  sportswriter 
and  columnist,  was  appointed  assistant 
sports  editor. 

JASON  WINSTON,  sports  editor  at 
the  Victor  Valley  Daily  Press, 
Victorville,  Calif.,  becomes  an  editor/ 
designer  on  the  sports  copy  desk  at 
the  Press-Enterprise. 

SILVIA  FLORES,  a  staff  photogra¬ 
pher  at  the  Portland  Oregonian, 


GEORGE  RODRIGUE,  42,  a 

Washington  correspondent  at  the 
Dallas  Morning  News,  who  shared 
with  a  colleague  a  Pulitzer  Prize  for 
national  reporting  in  1986,  has  been 
named  managing  editor  at  the 
Riverside,  Calif.,  Press-Enterprise. 

He  succeeds  MEL  OPOTOWSKY, 
66,  who  is  retiring  but  will  stay  on 
part-time  to  deal  with  First 


ROBERT  C.  BLETHEN,  corporate 
marketing  director  at  the  Seattle  Times 
Co.,  has  been  promoted  to  vice  presi¬ 
dent/marketing. 

NANCY  J.  BRUNER,  director  of 
new  media,  was  named  vice  president 
of  new  media. 


Helen  and  Hamilton  Meserve 

have  agreed  to  sell 

Taconic  Media 

which  includes  the  following  weekly  newspapers: 
Gazette  Advertiser  Register  Herald 

Harlem  Valley  Times  Voice  Ledger 

Hyde  Park  Townsman  Pawling  News  Chronicle 

Mlllbrook  Round  Table 

(with  231,600  combined  nondaily  circulation) 
to 

Journal  Register  Company 

We  are  proud  to  have  represented 
Helen  and  Hamilton  Meserve  in  this  transaction, 


JOHN  V.R.  BULL,  assistant  to  the  edi¬ 
tor  at  the  Philadelphia  Inquirer,  has 
been  elected  president  of  the 
Organization  of  News  Ombudsmen. 

Other  officers  elected  include  GINA 
LUBRANO,  reader  representative  at 
the  San  Diego  Union-Tribune  —  vice 
president;  ELISSA  PAPIRNO,  reader 
representative  at  the  Hartford  Courant 
—  treasurer;  and  ART  NAUMAN, 
recently  retired  ombudsman  at  the 
Sacramento  Bee  —  executive  secre¬ 
tary. 


DAR  BROWN,  publisher  at  the  Seal 
Beach,  Calif.,  Sun,  has  been  named 
director  of  marketing  and  advertising 
at  the  Grass  Valley,  Calif.,  Union. 
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WALT  T.  LAFTERTY,  37,  general  man¬ 
ager  at  the  Morristown,  NJ.,  Daily 
Record,  will  beeome  president  and  pub¬ 
lisher  when  the  acquisition  of  the  news¬ 
paper  by  Ciannett  Co.  Inc.  is  completed. 

The  sale  of  the  newspaper  by 
Go;  >  V'On  Newspapers  Inc.  to  Gannett  is 
expected  to  be  completed  this  summer. 

WILLIAM  J.  (BILL)  SUTCLIFFE, 

vice  president  of  marketing  for  seven 
daily  newspapers  in  the  Thomson 
Newspapers  Central  Ohio  Strategic 
Marketing  Group  in  Columbus,  Ohio, 
has  been  named  vice  president  of  mar¬ 
keting  for  smaller-market  newspapers 
at  the  Newspaper  Association  of 
America,  Vienna,  Va. 

CHAItEES  DIEDERICH,  director  of 
new  ventures  and  market  development 
for  Media  General  Inc.,  Richmond,  Va., 
was  appointed  director  of  recruitment 
advertising  in  classified  at  the  NAA. 

MORTON  (MORT)  GOLDSTROM 
II,  director  of  sales  and  marketing  at 
the  Middletown,  N.Y.,  Times  Herald- 
Record,  was  named  director  of  market¬ 
ing  and  advertising  in  national/retail. 

GINA  GONZALEZ,  major  accounts 
manager  for  the  Fort  Lauderdale,  Fla., 
Sun-Sentinel's  development  division, 
becomes  director  of  marketing  and 
advertising  in  national/retail. 

DEBRA  GERSH  HERNANDEZ, 
manager  of  marketing  communica¬ 
tions,  was  named  director  of  public 
relations  in  communications. 

JOHN  GILBERT,  a  reporter  and 
columnist  at  the  Minneapolis  Star 
Tribune,  has  been  named  the  first  Up 
North  Newspaper  Network  reporter 
and  columnist. 

He  will  be  covering  topics  ranging 
from  sports  and  autos  to  travel  and 
special  features  of  interest  into  the 
new  venture  started  by  Murphy 
McGinnis  Media,  Duluth,  Minn. 

MARK  STOEKIIN,  manager  of  news¬ 
paper  marketing  at  the  Audit  Bureau  of 
Circulations,  Schaumburg,  Ill.,  has  been 
promoted  to  director  of  newspaper 
marketing. 

RANDY  HAMMONDS,  assistant  direc¬ 
tor  of  operations  at  the  Jackson 
(Tenn.)  Sun,  has  been  promoted  to 
director  of  information  systems. 

DARRELL  SANDLIN,  production 
director  at  the  Valley  News  Dispatch/ 
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North  Hills  News  Record  in  Tarentum, 
Penn.,  was  named  production  director 
at  the  Sun. 

BRANDON  HUGHES,  single 
copy/transportation  manager  at  the 
Lubbock  (Texas)  Avalanche-Joumal, 
has  been  named  circulation  director  at 
the  Hannibal  (Mo.)  Courier-Post. 

DOUG  HANES,  5 1 ,  vice  president  of 
advertising  sales  at  the  Orange  County 
Register,  Santa  Ana,  Calif.,  has  been  pro¬ 
moted  to  senior  vice  president  of  sales 
and  marketing. 

JILL  GEISLER,  vice  president  of  news 
at  Fox  affiliate  WITI-TV  in  Milwaukee, 
has  joined  the  faculty  of  the  Poynter 
Institute  of  Media  Studies  in  St. 
Petersburg,  Fla.  She  will  design  and  con¬ 
duct  leadership  programs  at  the  journal¬ 
ism  teaching  and  research  center. 

MOEGSIEN  WILLIAMS,  43,  editor  at 
the  Cape  Argus  in  Cape  Town,  South 
Africa,  has  been  elected  chairman  of 
the  International  Press  Institute. 

TIMOTHY  WHITMIRE,  27,  a  news¬ 
man  in  the  New  York  City  bureau  of 
the  Associated  Press,  and  KIMBERLY 
HEELING,  23,  a  newswoman  in 
Louisville,  have  been  named  AP  corre¬ 
spondents  in  Kentucky. 

JAMES  PFUCHARD,  37,  a  newsman 
in  Columbus,  Ohio,  moves  to 
Evansville,  Ind.,  as  a  correspondent.  He 
succeeds  TED  BRIDIS,  who  trans¬ 
ferred  to  the  Washington  bureau. 

ROXANA  HEGEMAN,  42,  a  New 
Orleans  newswoman,  moves  to  Wichita, 
Kan.,  as  a  correspondent.  She  succeeds 
TRACI  CARL,  who  transferred  to  the 
International  Desk  in  New  York. 

CHRISTINE  HANLEY,  31,  a  news- 
woman  in  the  Hartford,  Conn.,  bureau 
of  AP,  was  named  correspondent  in 
Fresno,  Calif.  She  succeeds  JOE 
BIGHAM,  who  is  retiring. 

ANNE  KAROLYI,  editor  at  the 
Torrington,  Conn.,  Register  Citizen,  has 
been  appointed  executive  editor  at  the 
New  Britain,  Conn.,  Herald.  DAN 
HASSETF,  managing  editor  at 
Torrington,  succeeds  Karolyi  as  editor. 

Both  papers  are  owned  by  the 
Journal  Register  Co., Trenton,  N.J. 

JEFF  DURHAM,  managing  editor  at 
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j  the  Fergus  Falls,  Minn.,  Journal, 
j  has  been  named  Danville,  Ill.,  bureau 
i  chief  at  the  Champaign,  111.,  ATeu’s- 
1  Gazette. 

JOE  BREWER,  who  was  working 
i  on  the  pagination  desk  for  the  Gannett 
I  Suburban  Newspapers  in  White  Plains, 

I  N.Y.,  was  appointed  assistant  news  edi- 
i  tor  in  Champaign. 

JOE  LEIZER,  who  was  also  work- 
j  ing  on  the  pagination  desk  for 
i  Gannett,  becomes  a  copy  editor  at  the 
I  News-Gazette. 

LINDA  WARD,  who  previously 
I  worked  at  the  Florence,Ala.,  Times 
j  Daily,  was  named  a  copy  editor. 

:  ELAINE  JCRAilfeJI,  41,  assistant  to 
j  the  publisher  at  the  Hartford 
j  Courant,  has  been  appointed  manag- 
j  ing  editor  at  the  Allentown,  Pa., 
j  Morning  Call. 

Both  papers  are  owned  by  Times 
I  Mirror  Co. 

j  STEVE  MEADOWS,  managing  editor 
j  at  the  Thomasville  (Ga.)  Times- 
I  Enterprise,  has  been  named  managing 
I  editor  at  the  Valdosta  (Ga.)  Daily 
j  Times. 

Both  papers  are  part  of  the  Thomson 
i  South  Georgia  group. 

WALLACE  GOODMAN  JR.,  Times- 
:  Enterprise  publisher,  will  assume  the 
!  managing  editor  position. 

Meadows  succeeds  GERALD  L 
I  GUY,  who  was  recently  named  execu- 
j  tive  editor  at  the  Manitowoc,  Wis., 

I  Herald  Times  Reporter. 

j  BILL  HALL,  57,  publisher  at  the 
I  weekly  Richlands  (Va.)  News-Press,  has 
i  been  appointed  publisher  at  the 
I  Bristol  (Va.)  Herald  Courier. 

j  GENI  CERTAIN,  metro  editor  at  the 
I  Anniston  (Ala.)  Star,  has  been  promot- 
j  ed  to  managing  editor. 

MIKE  STEDHAM,  assistant  metro 
I  editor,  takes  over  as  metro  editor. 

Certain  succeeds  P«ILy£iVlCBVS. 

I  He  and  his  wife,  staff  writer  ELIZA- 
:  I  BETH  PEZZULLO,  left  for  positions 
!  at  the  Fredericksburg, Va.,  free  Lance- 
j  Star. 

i  JOHN  STROUT,  formerly  district  man- 
i  ager  at  the  Columbus  (Ohio)  Dispatch, 

1  has  been  appointed  recruitment  and 
i  training  manager  at  the  Middletown 
i  (Ohio)  Journal. 
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MARKETING 


BY  M.L.  STEIN 

Hard-Working  Card 
In  Corvallis,  Ore. 

Dining  card  benefits  readers,  charities,  newspaper  image 

The  CORVALLIS  (ORE.)  Gazette-Times  gram.  Sales  totaled  just  under  $9,000.  Of  that,  more 
has  come  up  with  a  fresh  angle  for  the  than  $  1 ,300  went  to  charities,  which  themselves 
two-for-one  dining  card  while  at  the  became  a  source  for  sales.  In  addition  to  house  ads 
same  time  generating  new  revenue  for  and  press  releases,  the  newspaper  sent  ad  materi- 
the  paper  and  raising  money  for  worthy  causes.  als  to  newsletters  of  charitable  groups. 

The  dining  card,  a  staple  promotion  scheme  for  For  readers,  the  newspaper  built  anticipation 
newspapers,  offers  two  restaurant  entrees  for  the  through  a  campaign  leading  to  the  launch  of  the 
price  of  one  for  holders  of  a  card  obtained  from  program.  “This,”  Blodgett  recalled,  “set  a  ‘feel  good’ 
the  Gazette-Times,  which  sells  them  to  readers  for  tone  for  the  initial  full-page  ad  that  featured  the 
$14.95  each,  $25  for  two.  Cards  are  honored  at  15  kinds  of  people  who  would  benefit  from  the  char- 
participating  eateries.  But  in  Corvallis,  a  portion  of  itable  contributions.” 

the  ticket  price  is  distributed  among  four  local  The  G-T  also  supplied  window  cards  to  partici- 
charities.  pating  restaurants  and  an  information  sheet  to 

“It’s  a  win-win  deal  for  everyone,”  said  Carol  S.  instruct  employees  on  how  the  two-for-one  card 
Blodgett,  the  paper’s  director  of  integrated  mar-  works.  The  G-T  also  featured  a  full-page  ad  high- 
keting.  “The  restaurants  win  with  an  increase  in  lighting  one  of  the  restaurants  and  listing  the  other 
business.  The  charities  win  with  more  dollars  for  14  in  smaller  spaces. 

their  programs.  The  diners  win  with  savings  on  “Having  the  right  number  and  mix  of  restau- 
their  meal  checks  and  the  knowledge  that  they’ve  rants  also  is  important,”  Blodgett  advised.“By  allow- 
aided  a  good  cause.  And  the  paper  has  won  with  ing  the  restaurants  to  set  specific  limits,  fine  dining 
the  tremendous  response  we’ve  gotten  from  the  establishments  were  willing  to  take  part.  This 
promotion,  which  has  helped  build  our  image  of  enhanced  the  perceived  value  of  the  card  and 
helping  the  community.”  helped  the  Gazette-Times  uniquely  position  the 

Blodgett  said  the  paper  sold  more  than  650  of  card  against  the  more  expensive  and  less  local 
the  one-year  cards  in  the  first  10  weeks  of  the  pro-  Entertainment  Book” 


BY  KELVIN  CHILDS 

NAAAd 

Responds  To  News 
On  Media  Reach 

The  newspaper  association  of  America, 

in  half-page  ads  in  the  New  York  Times  and 
Chicago  Tribune,  challenges  news  media 
assertions  that  network  TV  has  the  biggest  reach 
of  any  medium.  “If  you’ve  been  reading  about  the 
annual  network  TV  upfront  buy  recently  complet¬ 
ed  and  the  unrelenting  inereases  in  commercial 
inventory,  you  may  be  a  little  confused,”  states  the 
ad,  an  open  letter  from  NAA  president  and  CEO 
John  E  Sturm  to  the  advertising  community.  “You 
may  be  trying  to  figure  out  why  a  medium  that  has 
just  registered  flat  sales  from  one  season  to  the 
next  is  seen  as  successful  and  why  advertisers  are 
content  to  pay  more  for  increased  clutter  and 
declining  audiences.” 

Sturm  said  the  ad  was  in  response  to  a  June  17 


piece  by  Times  advertising  columnist  Stuart  Elliott 
about  this  year’s  upfront  buys,  the  commercial 
time  sold  by  the  broadcast  TV  networks  in 
advance  of  the  1998-99  season.  ABC,  CBS,  Fox  and 
NBC  sold  $6.05  billion  to  $6. 1  billion  in  ads  for  the 
period,  about  $50  million  more  than  last  year,  Elliott 
reported.  If  UPN  and  WB  are  included,  the  upfront 
sales  went  to  $6.4  billion  to  $6.5  billion,  about  $150 
million  to  $200  million  more  than  a  year  earlier. 

“In  many  industries,  of  course,  flattish  sales 
would  be  cause  for  concern  rather  than  celebra¬ 
tion,”  Elliott  wrote.  “But  broadcast  television, 
besieged  by  viewer  defections  and  beset  by  com¬ 
petition  from  cable  networks  and  even  the 
Internet,  is  happy  to  have  won  by  not  losing, 
escaping  the  steep  declines  that  had  been  forecast 
before  the  start  of  the  upfront  selling  period.” 
Analysts  had  anticipated  a  sales  drop  of  as  much 
as  $400  million,  Elliott  reported.  He  quoted  a 
media  buyer  as  saying  the  broadcast  networks 
“still  have  the  biggest  reach  of  any  media.” 

NAA’s  ad  disputes  that  assertion,  stating,  “The 
1,509  daily  U.S.  newspapers  generate  far  greater 
reach  than  average  prime  for  all  four  networks 
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combined.”  It  also  states.  “A  53%  daily 
and  62%  Sunday  reach  can  be  delivered 
at  the  lowest  cost  per  reach  point  of 
any  medium.” 

Sturm  said  the  ad  is  part  of  NAA’s 
efforts  to  tout  newspapers  as  an  effec¬ 
tive  advertising  vehicle.  “It’s  a  constant 
and  ongoing  and  everyday  effort  to  mar¬ 
ket  the  power  of  newspapers,”  he  said. 
"The  quote  provided  an  opportunity  to 
do  something  different.” 

Sturm  said  the  ad  ran  for  free  in  the 
Tribune,  while  NAA  negotiated  a  deal 
for  the  space  in  the  Times,  where  a  half¬ 
page  weekday  ad  generally  costs  over 
$43,000,  a  sales  rep  said. 

Abe’s  Day  Off 

A  .M.  ROSENTHAL,  THE  Neu^  York 
Times'  top  editor,  1977-86,  has  had 
his  op-ed  column  frequency  halved  to 
once-a-week,  following  similar  cutbacks 
to  fellow  op-ed  columnists  Russell 
Baker  and  Anthony  Lewis.  Rosenthal, 
76,  whose  column  is  scheduled  for 
Fridays,  joined  the  newspaper  in  1943 
as  a  general  assignment  reporter.  He 
won  the  Pulitzer  Prize  in  I960  for  his 
reporting  from  Poland. 

Arizona  Charity 

Arizona  republic  charities  has 

launched  an  areawide  campaign  — 
“One  Bed,  One  Life”  —  to  help  raise 
$1  million  to  fight  domestic  abuse. 
Joining  in  the  drive  are  a  local  TV  sta¬ 
tion,  a  bank  and  the  City  of  Phoenix. 

The  Phoenix  City  Council  has 
approved  $  1  million  in  federal  funds  to 
aid  domestic  violence  shelters,  which  it 
challenged  to  find  matching  funds. 
When  $666,000  is  raised,  the  newspa¬ 
per’s  charity  arm,  through  the  Robert  R. 
McCormick  Tribune  Foundation,  will 
add  $334,000. "The  media  is  not  simply 
reporting  on  this  problem.  It’s  working 
on  a  solution,”  said  Cathy  Davis,  Republic 
senior  vice  president  of  marketing/pnrd- 
uct  development.The  paper  is  boosting 
the  campaign  with  in-paper  ads. 

Island  Sports 
In  S.  Florida 

ORT  LAUDERDALE’S  Sun-Sentinel 
has  hired  a  Jamaican  sports  colum¬ 
nist  to  cover  Caribbean  island  games, 
including  cricket,  soccer,  boxing,  track 
and  field,  and  netball. 

“Our  goal  is  to  get  information  out  to 


the  West  Indian  community  as  quickly 
as  possible,”  said  columnist  Tino 
Geddes,  althougli  his  “Sports  of  The 
Caribbean”  column  appears  only  on 
Sunday.  A  veteran  writer  and  broadcast¬ 
er  with  homes  in  Jamaica  and  Florida, 
Geddes  also  writes  for  Caribbean 
Lifestyles  magazine  and  reports  for 
Radio  Jamaica  and  Florida’s  WAVS  radio. 

—  AP 

NAA  Essay  Contest 

The  newspaper  association  of 

America  Foundation  is  sponsoring 
an  essay  contest  challenging  teenagers 
to  write  profiles  of  up  to  1,000  words 
describing  a  real  teen  —  past  or  present 
—  who  defended  his  or  her  rights. 

The  contest  commemorates  the  30th 
anniversary'  of  a  U.S.  Supreme  Court  rul¬ 
ing,  Tinker  vs.  Des  Moines  Independent 
Community  School  District,  which 
upheld  the  right  of  three  teenagers  to 
wear  black  armbands  to  school  in  1965 
to  protest  the  Vietnam  War.  The  three 
sued  the  school  district  claiming  their 
suspension  for  wearing  armbands 


infringed  their  right  to  free  expression 
—  and  after  a  four-year  legal  battle,  the 
Supreme  Court  agreed. 

The  contest  aims  “to  celebrate  the 
courage  of  those  who  do  stand  up  and 
teach  young  people  about  the  rewards 
and  liabilities  of  doing  so,”  said  NAA 
senior  vice  president  Toni  Laws. 

Tech  Career  Guide 

The  SAN  JOSE  Mercury  News  is  sell¬ 
ing  a  guide  to  technology  jobs.The 
$24.95  Guide  to  Silicon  Valley  Careers, 
covering  almost  500  companies,  reports 
on  company  policy,  staff  size,  Web 
addresses,  telecommuting  practices, 
and  benefits.  The  guide  was  written  by 
the  staff  of  Peter  Hillan,  executive  busi¬ 
ness  editor,  who  said  it  answers  "the 
question  unanswered  by  other  employ¬ 
ment  guides:  What  would  it  be  like  to 
work  there?” 

The  guide  can  be  obtained  at  tradi¬ 
tional  bookstores  or  by  calling  (800) 
688-7566  or  at  www.amazon.com, 
barnesandnoble.com,  or  www.mercury- 
center.com/products/marcom/svcareer. 


PROMAX 
MAKES 
AD  SALES 
TAKE  OFF 


fc  Ay. 


ProMox  can  propel  your  soles  to  new  heights.  We  offer  over  25 
competitive  selling,  customer  service  and  management  training 
programs.  Plus,  we  provide  consulting  and  a  library  of  newspaper- 
specific  materials  for  on-going  development  of  your  sales  team. 
Find  out  how  ProMax  can  fold  into  your  existing  programs  to 
make  sales  really  take  off.  Call  1-800-898-0444  or  e-mail  us  at 
pmaxtrain@aol.com  for  more  information. 


promaX 

iMKiTiNZHig  productivity,  profits  and  people  ^ 


PROMAX  TRAINING  &  CONSULTING,  INC  1-800-898-0444  901-759-3789 
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IRS  Gold  Mine: 
Information  On  Nonprofits 

Digging  up  the  facts  on  errant  charities,  hospitals 


Few  people  regard  the  Internal  Revenue 
Service  as  helpful,  but  one  of  its  require¬ 
ments  —  that  nonprofit  organizations 
disclose  their  finances  —  provides  enter¬ 
prising  reporters  with  a  great  place  to  dig  for  sto¬ 
ries. 

So  says  Curt  Guyette,  a  reporter  for  Detroit’s 
Metro  Times.  Guyette  discovered  Form  990  — 
required  of  tax-exempt  organizations  —  about  five 
years  into  his  career,  and  stories  he  wrote  since 
have  won  him  three  awards  in  two  years  from  the 
Association  of  Alternative  Newsweeklies,  which 
held  its  21st  annual  convention  last  month,  in 
Washington,  D.C. 

Nonprofit  organizations  must  file  990s  with  the 
IRS  each  year  to  detail  revenues,  expenses  and 
assets. 

The  forms  disclose  who  received  grants  and  list 
names,  salaries  and  compensation  of  top  execu¬ 
tives.  And  they  offer  limited  information  on  any 
for-profit  subsidiaries  the  nonprofit  owns. 

“They  seem  to  be  like  a  gold  mine  of  little 
nuggets  of  information,”  Guyette  said. 

And,  by  law,  any  citizen  has  the  right  to  go  to  a 
nonprofit  and  inspect  990s  for  the  past  three 
years.  Some  post  the  forms  on  Web  pages. 

If  organizations  resist,  claiming  that  it  is  against 
their  policy  to  show  the  forms,  inform  them  that 
the  law  prevails,  Guyette  advised. 

If  they  still  refuse,  notify  the  IRS,  which  has 
the  power  to  fine  nonprofits  for  failing  to 
comply. 

Because  nonprofits  aren’t  required  to 
provide  copies,  Guyette  suggested  bringing  a 
blank  form  along  and  copying  from  the  original. 
(Forms  are  available  on  the  IRS  Web  site  at 
www.irs.ustreas.gov/prod). 

With  the  990s  in  hand,  he  said,  look  for; 

♦  Who  provides  funds  to  the  nonprofit. 

♦  Who  are  the  founders  listed  in  the  incorpora¬ 
tion  papers. 

♦  Who  receives  grants  from  the  nonprofit. 

♦  Who  has  contracts  with  the  nonprofit. 

The  990  information  can  spin  several  stories. 
For  example,  after  identifying  a  nonprofit’s 
founders  or  board  members,  examine  990s  of 
organizations  that  received  grants. 

Or,  look  to  see  with  whom  the  nonprofit  has 
contracts.  If  it  has  contracts  with  government 
agencies,  a  Freedom  of  Information  Act  request 
might  be  the  next  step. 

For  example,  Guyette  said  he  developed  a  story 
about  a  Detroit  hospital  that  fired  a  doctor  who 


criticized  a  lack  of  raises  for  workers.  The  doctor 
waged  a  media  campaign  in  protest. 

With  the  990  information,  Guyette  learned  the 
hospital’s  top  administrators  got  40%  salary 
increases  while  the  hospital  argued  that  it  couldn’t 
afford  3%  raises  for  janitors. 

He  also  learned  that  the  hospital  operated  for- 
profit  subsidiaries,  including  a  malpractice  insur¬ 
ance  company  based  in  Barbados,  and  was  shifting 
costs  from  one  to  the  other  to  make  its  income 
appear  smaller. 

Guyette  also  said  the  hospital  had  reduced  its 
amount  of  charitable  works  from  year  to  year, 
while  listing  an  increasing  share  of  uncollectable 
debts  under  that  category.  Hospital  representatives 
said  the  debts  were  listed  as  charitable  works 
because  they  were  medical  services  given  to  indi¬ 
gent  patients. 

“You  can  show  them  the  document  and  say, ‘It’s 
black  and  white,’  and  they  say,  ‘No,  it’s  red  and 
green!’”  Guyette  said,  suggesting  reporters  map 
out  everything  in  their  story,  “and  let  the  readers 
see  what  liars  they  are.” 

Another  place  to  get  990s  is  from  the  state  attor¬ 
ney  general’s  office  or  the  state  agency  that  regu¬ 
lates  nonprofits. 

Not  all  states  regulate  nonprofits,  but  many  that 
do  require  the  charities  to  file  the  federal  form 
with  the  state. 

States  are  a  good  source  for  the  documents 
because  supporting  materials,  such  as  audits, 
often  are  included,  Guyette  said.  While  nonprofits 
aren’t  obligated  to  disclose  audits  to  the  public,  if 
they’re  included  in  a  state’s  public  records,  they’re 
public. 

The  990s  also  are  available  from  the  IRS  itself, 
but  it  can  take  up  to  a  year  and  a  half  to  get  them, 
so  it’s  usually  faster  to  seek  access  at  the  non¬ 
profit. 

While  documents  don’t  guarantee  a  scandal, 
they  can  reveal  useful  bits  of  information,  like  the 
hospital’s  malpractice  insurance  company.  He  said 
picketers  at  the  hospital  waved  copies  of  the 
Metro  Times,  pointing  to  that  reference. “Just  being 
able  to  say  it  was  [offshore]  made  it  sound  sleazy,” 
he  said. 

Also,  comparing  records  from  different  sources 
—  for  example,  directors  of  nonprofits  vs.  direc¬ 
tors  of  the  organizations  receiving  grants  —  can 
turn  up  interesting  ties.  Guyette  recommended  the 
book  Free  Ride:  The  Tax-Exempt  Economy,  by 
Gilbert  M.  Gaul  and  Neill  A.  Borowski,  as  a  useful 
reference. 
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DESIGN  A  MORE  INVITING 
FURNITURE  MARKET  STORY 
WITH  THE  MARKET  GUIDE! 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  data  for  Lake,  Illinois!  The  Market  Guide  gives  Lake 
the  best  seat  in  the  house.  It’s  Illinois’  leading  market  in  furniture 
sales  per  person.  Even  though  sales  per  store  are  lower,  sales  per 
person  are  higher  than  the  state  average.  Surprised?  Could  you  sell 
your  market  with  a  story  like  this? 


Population 

12,216,129  $1,486,000 


$1,476,000 


Average  Sales 


Per  Person 


See  how  you  placed  in  ESP’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  every  state,  province,  county 
and  daily  newspaper  market  city  in  the  U.S.  and  Canada.  It’s  the 
only  publication  that  provides  marketers  with  both  qualitative  and 
quantitative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99.95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hitting 
within  .05%  of  actuals  for  the  overall  retail  sales  forecast  last  year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  placement 
bureaus,  retailers,  entreprenuers.  and  others  -  the  Market  Guide  is 
instrumental  in  developing  marketing  plans. 


Qf 


Includes  Important  Information  Such  As 


•  Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 

•  Disposable  income  •  Number  &  types  of  banks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations  ...  and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  ESP’s  Market  Guide  -  only  $100! 
Also  available  on  CDPOM  -  $795 

_ Four  Tabbed  Sections: _ 

Section  I  -  1 998  Market  Rankings  i 

Section  II  -  U.S.  Newspaper  Market  Surveys 
Section  III  -  Canadian  Newspaper  Market  Surveys 
Section  IV  -  Population,  Income  &  Retail  Sales  Tables 


Please  send  payment  to:  Market  Guide,  c/o  Editor  &  Publisher,  P.O.  Box  3000,  Denville,  NJ  07834-3000  Phone;  (800)  783-4903  Fax:  (973)  627-5872 
E-mail:  edpub@mediainfo.com  Place  your  order  on  our  Web  site;  www.mediainfo.com  (click  on  the  store  icon) 

Order  TODAY!  Every  market  has  a  story.  Whaf  s  your  story? 
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i  Computer-To-Plate  Goal 
Keeps  Focus  On  Pagination 


At  long  last  pagina¬ 
tion  is  no  longer  the 
“Next  Big  Thing.”  Now 
plenty  of  newspapers 
big  and  small  can  claim 
—  at  long  last  accurately  —  that 
they  are  fully  paginated. 

However,  Nexpo  ’98  was 
once  again  abuzz  about  pagination,  thanks  to  this 
year’s  Next  Big  Thing:  computer-to-plate,  or  CTP, 
imaging. 

Full  pagination  is  an  absolutely  key  prerequi¬ 
site  to  CTP,  say  production  executives  who  are 
early  adopters  of  the  technology.  That  other  news¬ 
papers  are  looking  eagerly  at  the  technology  was 
amply  demonstrated  by  the  session  on  pagination 
that  opened  Nexpo  —  more  than  300  overflowed 
the  meeting  room. 

“If  you  are  not  100%  paginated,  you  are  not 
ready  for  direct-to-plate,”  said  Robert  C.  Gibson, 
Billings  (Mont.)  Gazette  interactive  media  manag¬ 
er.  “If  you’ve  ever  tried  to  strip  things  into  a 
plate,”  he  added  with  a  laugh,  “well,  that  just  does¬ 
n’t  exist.” 

As  it  happens,  the  53,000-circulation  Gazette  is 
not  100%  paginated,  but  it  is  using  CTP  on  some 
pages. 

The  paper  uses  CTP  now  for  some  of  the  usual 
reasons  —  cost  savings  on  film,  paper  and  chemi¬ 
cals,  along  with  potential  labor  savings  —  and 
because  it  regards  its  direct-to-plate  work  as 
research  and  development,  Gibson  said. 

“We  know  CTP  is  coming  and  we  want  to  be 
ahead  of  the  technology,”  he  said. 

But  the  road  from  pagination  to  CTP  is  not  all 
one-way,  warns  Mechealle  Hanks,  director  of  tech¬ 
nology  and  information  systems  for  the 
Lexington  Herald-Leader  in  Kentucky. 

In  the  first  weeks  of  CTP  implementation.  Hanks 
said,  “We  spent  an  inordinate  amount  of  time  try¬ 
ing  to  get  the  [page]  image  centered  in  the  plate.” 

In  the  end,  she  said,  the  paper  had  to  rewrite 
much  of  its  pagination  system. 

Early  adopters  also  say  that  font  management  is 
critical  to  the  proper  function  of  direct-to-plate. 

“Without  standardizing  fonts  and  limiting  soft¬ 
ware  applications,  technology  would  have  worked 
against  us  and  not  for  us,”  said  Ken  Shelby,  vice 
president  of  technology  for  Thomson  Newspapers’ 
Central  Ohio  strategic  marketing  group. 

Still,  Shelby  added,  “No  matter  how  many  stan¬ 
dard  operating  procedures  you  put  in  place  or 
how  many  threats  of  death  you  make  [to  prevent] 
installing  foreign  software,  there’s  always  some¬ 
one  who  thinks  there  is  a  better  way.” 


Indeed,  pagination  is  as  much 
a  people-management  challenge 
as  a  technological  one,  says  Rod 
Miller,  prepress  operations  man¬ 
ager  at  the  Atlanta  Journal  and 
Constitution. 

“If  you  are  not  willing  to 
change  your  [corporate]  culture 
. . .  you  will  fail,”  Miller  said. 

Pagination’s  benefit,  he  continued,  is  that  it  will 
“break  down  every  barrier”  in  a  newsroom. The 
tradeoff  is  that  it  demands  cross-departmental 
training,  and  that  papers  may  find  themselves 
competing  to  keep  the  very  people  they  trained. 

But  even  full  pagination  is  no  guarantee  that 
CTP  is  next,  Miller  noted. 

“We  are  fully  paginated.  So  we  can  go  direct-to- 
plate,”  he  said.  “We’re  not  quite  convinced  the  eco¬ 
nomic  model  is  there  for  us.  We  typically  use  400 
plates  an  hour,  and  that’s  where  it  gets 
expensive  . . .  .Those  are  big  numbers  when  CTP 
plates  are  two-and-a-half  times  the  cost  of  conven¬ 
tional  plates.” 


Next  week's  issue  will  look 
at  new  CTP  systems. 


Paginating  The  Age 

The  AGE,  MELBOURNE,  Australia,  produced  its 
first  live  pages  with  CyberPage  pagination  and 
NAILS  layout  automation  software  last  month. 

The  209,000-circulation  (360,000  Sunday) 
paper  chose  to  begin  pagination  in  its  world 
news  section,  where  it  expected  to  gain  the  most 
benefits.  As  it  happened,  the  section’s  spring  pagi¬ 
nation  effort  coincided  with  the  economic  and 
political  crisis  in  nearby  Indonesia. 

The  pagination  and  layout  software  from 
Melbourne-based  Cybergraphic  Systems  Ltd.  will 
be  rolled  out  through  October  in  the  paper’s  gen¬ 
eral  news,  business,  sports  and  other  pages. 

In  all,  the  system  will  consist  of  two  Alpha- 
Servers  (each  with  466MHz,  64-bit  processors,  512 
MB  memory,  32  GB  RAID  for  live  data),  a  training, 
test  and  disaster-recovery  system,  194  reporters’ 
workstations,  90  more  for  copy  editors  and  report¬ 
ers  and  50  layout  workstations  (half  with  NAILS). 

Cybergraphic  is  enhancing  for  the  paper  its 
page-tracking  tool  and  the  interface  between  ad- 
dummying  software  and  the  production  system.  It 
also  is  working  on  a  complete  system  for  selec¬ 
tion  and  handling  of  photos  and  graphics. 


But  pagination 
alone  won’t 
prepare  papers 
for  CTP  output 
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Paginating  Atlanta 

Atlanta  journal  and  constitution  pagina¬ 
tion  was  completed  two  years  ahead  of 
schedule.The  Macintosh-based  system  from 
Digital  Technology  International,  used  by  almost 
600  editorial  staffers,  provides  a  link  in  Cox 
Newspapers’  strategy  to  allow  its  16  dailies  to 
easily  exchange  editorial  and  other  material.  DT’s 
system  for  Cox  includes  the  Locations  database, 
which  permits  fast  read-only 
access  to  any  of  the  papers’ 
databases  using  frame-relay 
communications  overTl 
lines. 

The  pagination  process 
remains  to  be  fine  tuned, 
and  classified  advertising  is 
still  processed  through  an 
older  Camex  system. 

Implementation  began 
three  years  ago  with  the 
launch  of  suburban  weeklies 
and  production  of  one  daily, 
for  a  total  of  350  pages  per 
week.  Daily  business  and  fea¬ 
tures  followed,  then  metro 
and  national  a  year  ago.  Sports 
was  added  last  summer. 

Training  and  support  have 
been  supplied  by  a  systems 


SII  Converts 
Debt 

IN  A  LONG-SOUGHT  effort  to  end 
paying  for  the  past  and  begin  invest¬ 
ing  in  the  future.  System  Integrators 
Inc.,  Sacramento,  completed  a  restruc¬ 
tured  capital  plan  that  converts  two- 
thirds  of  its  debt  into  equity.  Parties 
involved  included  Bank  of  America, 
Chase  Manhattan  and  Cerberus 
Partners. 

The  plan  converts  $15.2  million  of 
debt  into  newly  issued  preferred 
stock,  leaving  debt  of  $7  million.  It 
includes  an  equity  in-vestment  by  SII 
directors  and  managers.  Option  plan 
participation  was  extended  to  all 
employees. 

Conversion,  according  to  SII,  coin¬ 
cides  with  its  improved  performance, 
“including  consistent  positive  cash 
flow  over  the  past  18  months.”  SII  also 
pointed  to  its  biggest  sales  backlog  in 
six  years,  with  major  orders  from 
Reuters,  Media  News  Group,  Copley 
Press  and  Times  Mirror. 


department  that  functions  as  a  part  of  News 
Operations — relying  on  software  support  special¬ 
ists  who  are  mostly  former  editors.  An  output 
desk  is  responsible  for  news  and  ad  pages  after 
the  newsroom  releases  them  for  print. 

The  newsroom  also  is  nearing  completion 
of  text  and  image  archiving  projects  with  DT. 

Its  image  control  desk,  staffed  by  news  and  for¬ 
mer  prepress  employees,  tones  and  outputs  all 
color. 


We  guarantee  you  will  publish  more  efficiently 

SOLUTIONS 

for  people 


m 

Where’s  that  #^@*%  file? 


^  WHO  PUBLISH 

NEWSPAPERS 


THE  COPY  IS  READY 

Hr,  the  cop\  looly’s  ready.  Is  it  tlie  final  version' 
Does  it  have  those  latest  additions? 

’toil  can  pictftre  that  perfect  mug  shot  but  what 
was  it  called?  \\  hen  was  it  last  used?  Mow  can  \<)u 
find  it  iiuiekh? 

I.M.A.G.E.  Inc.  knows  the  products  that  can  get 
you  organized,  and  how  to  manage  the  transition 
from  M)ur  Current  method  to  a  new  one. 


CALL  TO  ARRANGE 
A  MEETING  WITH 
US  AT  SEYBOLD  SF 

lirinj;  tills  ail  to 
reeeiM-  a  I'rcc  (,ifl 
(one  per  attenilee.  please) 


Digital  asset  management 

■  Connect  to  standard  or  proprietary  ilatabases 

■  .Store  and  retrieve  all  types  of  digital  files 

■  .Search  for  files  b\  keywords 

■  (  heek-in  and  retrieve  files  over  \i)ur  LAN  or 
the  Internet 

■  Sa\e  one  file  format,  con\ert  to  others 
during  retrieval 

■  I  ransfer  data  quiekh  and  seeureh 

■  .Automate  your  archives 

Transition  management 

■  Integration 

■  Digitizing  and  automating  >our  archives 

■  Change  management 


I.M.A.G.E  Inc.  45  E.  30th  St,  15th  R.  New  York,  NY  10016 
4104  24th  St,  Suite  364,  San  Francisco,  Ca  94114 


800  513  3011 


image^imageinc.com  ■  www.imageinc.com 
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APPOINTMENTS 


Mike  lee,  promoted  earlier  this  year  to  president  of  European  opera¬ 
tions  for  System  Integrators  Inc.,  Sacramento,  will  take  on  additional 
responsibility  as  executive  vice  president  of  worldwide  sales.  Lee  had  been 
managing  director  and  vice  president  of  SH’s  European  operations  since  1992. 

At  the  same  time,  Sll  said  it  hired  GREGORY  C.  ROTELLI  for  the  new 
position  ot  vice  president  of  worldwide  marketing,  including  the  New  Media 
Group  (formerly  MedlaBridge).  Rotelli’s  15  years  in  marketing  and  senior 
management  positions  most  recently  Included  co-founding  the  ClassiFind 
Network,  an  Internet-based  multimedia  classified  advertising  service  for  pub¬ 
lishers.  He  also  was  an  advisor  to  several  other  new  media  launches. 

SCOT  T.  EOWAROS  was  named  general  manager  at  Heidelberg  Color  Pub¬ 
lishing  Solutions,  Americas,  taking  over  for  EODA  TUSINAC,  who  filled  the 
post  on  an  interim  basis.  Edwards  most  recently  was  senior  vice  president, 
marketing,  at  global  systems  integrator  Peak  Technologies.  He  previously 
served  as  vice  president  of  worldwide  marketing  and  U.S.  sales  at  Lexmark 
International's  network  printing  division  and  spent  10  years  at  Epson  America. 

HOWARO  SPRUCK  joined  the  newspaper  publishing  systems  group  at 
Miles  33  International,  Berkshire,  England,  and  Darien,  Conn.,  as  senior  sys¬ 
tems  analyst  for  the  FutureProof  system.  Spruck,  who  spent  25  years  devel¬ 
oping  and  supporting  newspaper  publishing  systems,  was  classified  adver¬ 
tising  programmer  at  CSI  and  Crosfield  Composition  Systems. 


GREEMENTS 


Advanced  technical 

SDLUTIONS.  Wilmington. 
Mass.,  will  sell  with  its  AdVisor 
advertising  system  the  ClassPage 
classified  ad  pagination  package 
through  agreement  with  its  devel¬ 
oper.  NORTHWOOD  PUBLISH¬ 
ING  SYSTEMS  INC.  and 
FOLEY,  TORREGIANI  & 
ASSOCIATES  INC., 
Londonderry,  N.H.,  Northwood's 
agent.  Founded  a  year  after  ATS, 
in  1988,  Northwood  has  a  dozen 
ClassPage  installations.  Its  UTI 
software  translates  typesetter 
code  from  traditional  front-end 
systems  into  PostScript. 


AD-STAR  PUBLISHING 
TECHNOLOGIES  INC.,  Marina 
Del  Rey,  Calif.,  and  TARGET 
MEDIA  WORLDWIDE  INC., 

New  York,  seek  to  streamline 
electronic  placement  of  classified 
recruitment  advertising  through  a 
joint  marketing  venture  that  will 
add  display  ads  to  the  agate 
already  electronically  transmitted 
to  newspapers  using  Ad-Star  sys¬ 
tems.  Ad-Star  will  supply  the 
technology;  TMW  will  provide 
sales  and  marketing.  More  than 
2,000  clients  now  send  agate 
directly  to  the  print  and  Internet 
operations  of  more  than  50  dailies. 


System  integrators  INC.,  Sacramento,  received  a  letter  of  intent 
from  the  Los  Angeles  Times  for  two  System/77  servers  (one  in  L.A.,  the 
other  in  the  paper’s  Orange  County  facility)  to  replace  four  System/55 
Tandem  machines  that  now  support  more  than  1 ,400  editorial  workstations. 
The  System/77  uses  Compaq-Tandem  ServerNet  technology  for  scalability, 
performance  and  reliability  in  applications  requiring  high-speed  transfer  of 
text,  graphics,  video  and  other  multimedia  objects. 

A  month  before  the  Times'  LOI,  MediaNews'  Los  Angeles  Newspaper  Group 
placed  a  550-seat  System/77  order  for  editorial  and  advertising  at  its  five 
dailies,  among  them  two  existing  Sll  customers  and  the  Los  Angeles  Daily 
News.  The  ad  application  will  be  centralized  to  handle  complex  zoning  re¬ 
quirements.  Times  parent  company  Times  Mirror  recently  joined  the  Los 
Angeles  Newspaper  Group  in  ad  sales  and  acquired  a  small  stake  in  the  local 
competitor. 

A  System/77  earlier  was  ordered  by  another  Times  Mirror  paper,  the 
Allentown,  Pa.,  Morning  Call,  as  well  as  by  the  Charlotte  Observer  and 
Singapore  Press  Holdings.  The  Morning  Call  and  Observer  are  getting  70- 
seat  classified  systejns  using  the  new  Windows-based  Coyote  XA  client 
workstations.  Allentown  also  will  use  FaxAction,  which  accepts  submissions 
via  e-mail  (including  Web  entry)  and  electronic  fax.  The  system  going  into 
Singapore  will  be  used  first  for  the  60,000-circulatlon  Business  Times. 

The  original  ServerNet  site,  the  San  Jose  Mercury  News,  went  live  with  its 
classified  advertising  system  in  January.  Since  then,  System/77  was  ordered 
in  Europe  by  Oslo’s  Verdens  Gang  arrri  by  Reuters. 


ADVANCED  TECHNICAL  SOLUTIONS  INC.,  Wilmington.  Mass.,  Is 
installing  its  AdVisor  advertising  system  at  Utah's  Newspaper  Agency  Corp., 
which  is  responsible  for  business  and  production  of  the  jointly  operated 
Deseret  News  and  Salt  Lake  Tribune.  To  go  live  by  year  end,  the  system  will 
link  80  Windows  95  client  workstations  (using  300MHz  Hewlett-Packard 
PCs)  to  high-end  NT-based  Compaq  servers.  AdVisor  integrates  Microsoft 
Word  and  Excel  and  Seagate  Crystal  Reports  with  ATS’s  graphical  tabbed- 
folder  Interface  and  relies  on  the  Sybase  SQL  relational  database. 

On  the  news  side,  ATS  is  upgrading  its  Osiris  II  editorial  system  at  the 
Wilmington  ,N.C.,  Morning  Starto  the  company’s  newer  Windows  95/NT- 
based  NewsDesk.  The  phased  upgrade  will  use  primary  and  backup  two-CPU 
200MHz  Compaq  Proliant  2500  NT-based  servers  running  Sybase  11 ,  with 
RAID  external  storage  and  Octopus  Technologies  mirroring  software.  More 
than  50  PC-based  clients  will  run  both  NewsDesk  and  QuIkLayout  under 
Windows  95.  (The  upgrade  from  Windows  3.1  will  make  the  publishing  sys¬ 
tem  compatible  with  other  newsroom  applications)  QuIkLayout  dummying  and 
pagination  software  was  a  part  of  the  Osiris  installation  four  years  ago.  It  inte¬ 
grates  display  ads  from  the  paper's  Atex  IAS  retail  order  entry  system. 

ATEX  MEDIA  SOLUTIDNS.  Bedford,  Mass.,  sold  its  Enterprise  advertising 
and  classified  pagination  systems  to  Media  General’s  Richmond  Times- 
Dispatch  and  Winston-Salem  (N.C.)  Journal  (on  IBM  RS6000  servers)  and  to 
Times  Publishing  Co.  for  the  Erie(?a.)  Daily  7/mesand  Morning  News  (on 
Compaq  Proliant  6000  servers).  The  sales  Include  ad  order  entry,  contact  man¬ 
agement,  Ad  Producer  and  Logo  Manager  and  Retriever  software,  as  well  as  a 
credit  card  interface  and  an  interface  to  a  third-party  billing  system. 

More  recently.  Paddock  Publications’  Daily  Herald  o\  Arlington  Heights,  III., 
ordered  a  45-seat  Enterprise  Installation  with  Release  5  classified  pagination, 
and  E.W.  Scripps’  Abilene  (Jem)  Reporter-News  viiW  use  as  many  as  20 
Enterprise  seats.The  Daily  Herald,  in  suburban  Chicago,  will  use  Atex's  Contact 
Manager,  Open  Quote,  Cross  Field  Validation,  Ad  Producer  (for  the  Mac)  and 
Logo  Retriever.  Abilene  will  use  ad  makeup  and  Logo  Manager  and  Retriever. 

In  spring,  Atex  also  installed  Its  Year-2()00-compliant  software  at  its  two  beta 
sites  —  the  Louisville  Courier- Journal  (kXetr-W  editorial  front  end  and 
Integrated  Advertising  System)  and  Newsday.  Melville,  N.Y.  (Atex-11  editorial). 

PUBLISHING  PARTNERS  INTERNATIONAL.  Bedford.  N.H.,  announced 
nine  sales  in  spring.  The  Birmingham  (Ala.)  News  bought  a  75-seat  Windows 
NT-based  AD2000  system  using  a  DEC  AlphaServer  4100/533  with  Oracle 
database  management.  Installation  began  last  month,  with  completion  planned 
for  December.  In  Ohio,  AD2000  will  replace  Amos  Press  Inc.’s  five  systems 
used  by  more  than  50  staffers  for  six  businesses  in  Sidney  (a  daily  newspaper 
and  five  hobby  publications)  and  Dayton  (two  dailies,  16  weeklies  and 
biweeklies).  Slated  for  completion  this  fall,  the  installation  will  provide  order 
entry  for  display  and  classified  ads,  pricing  and  contract  management,  billing 
and  receivables,  statements,  cash  processing,  account  maintenance,  sales 
management,  customer  service,  management  reporting  and  interfaces  to  pagi¬ 
nation,  credit  card  processing,  ad  tracking  and  Internet  advertising  products. 

Earlier,  other  dual-server  AD2000  orders  came  from:  USA  Today  (W  users, 
classified  advertising,  billing  and  receivables  for  the  U.S.,  Europe  and  Asia 
editions,  QED/Freedom  System  Integrators’  ClassAct  classified  pagina¬ 
tion  and  Edgil  Associates'  EdgCapture  credit  card  interface);  Reading  (Pa.) 
7/mesand  Eagle  (AO  users,  classified  and  retail  billing  and  receivables,  credit 
card  interface,  WebLink  Internet  Interface,  Managing  Editor  pagination); 
Times  Community  Newspaper  of  Northern  Virginia,  Leesburg  (26  users  for 
classified  and  retail.  Informatel  pagination);  Wilmington,  Del.,  News 
Journal  (OS  classified  users,  credit  card  and  WebLink  interfaces.  Managing 
Editor  pagination,  Gannett  Business  System  interface);  and  Wilkes-Barre,  Pa., 
Times  Leader (25  users,  classified  advertising  and  receivables,  credit  card  and 
WebLink  interfaces.  Managing  Editor  pagination),  AD1000  systems  were  sold 
to  the  Petersburg,  Va.,  Progress  Indexarrd  Baltimore  City  Paper  (both  classi¬ 
fied  and  retail,  WebLink  interface,  Informatel  pagination). 

MANAGING  EDITOR  INC.,  Jenkintown,  Pa.,  posted  sales  of  its  Page  Direc¬ 
tor  Ad  Layout  System  to  the  Miami  Herald.  Dublin's  Irish  Independent,  Milan’s 
RCS  Editor!;  Patuxent  Publishing,  Columbia,  Md;,  Decatur,  III.,  Herald  & 
Review,  Thomson  Newspapers’  Winnebago  Group,  Appleton,  Wis.;  St  Louis 
Post-Dlspatctr,  Riverside,  Calif.,  Press-Enterprise,  Bradenton  (Fla.)  Herald 
(with  classified  layout);  Albuquerque  Publishing  Co.;  Stern  Publishing,  New 
York;  Wichita  Falls  (Texas)  Times  Record  News,  and  Australian  Senior,  Wyong. 

Page  Director  Classified  Layout  System  was  bought  by  the  Northwest 
Florida  Daily  News,  Fort  Walton  Beach;  Santa  Rosa,  Calif.,  Press  Democrat 
Kansas  City  Star:  and  Nashville  Tennessean.  AdForce  II  was  installed  at  the 
Standard-Freeholder,  Cornwall,  Ontario;  Hawk  Eye,  Burlington,  Iowa;  Daily 
Freeman,  Kingston,  N.Y;  Natchez (M\ss.)  Democrat  and  Martha’s  Vineyard 
Times.,  Vineyard  Haven,  Mass. 
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WW  DO  YOU  DOACH  THf  PUDLISHBKS,  tDlTOKS,  AND  K€V  DeCISION-MAKOtS 
WHO  WILL  BUY  YOUR  UNIQUB  SYNDICATBD  NBWS,  fBATURBS  6  SfKYICtS?.... 


AUGUST  1,  ms 


J|Jere  is  a  valuable  opportunity  to  keep  your  message 
FT  in  front  of  the  publishers,  editors,  and  other  key 
decision-makers  who  refer  to  this  directory  throughout 
the  year.  Advertise  in  the  only  comprehensive  source  of 
syndicated  services  and  show  these  influential  people 
how  your  features  can  make  their  newspapers  better  ... 
how  they  can  help  build  circulation  and  increase  read¬ 
ership.  Your  message  will  be  within  easy  reach  when 
newspaper  content  decisions  are  being  made. 

The  directory’s  sections  make  it  easy  for  users  to  find 
just  what  they’re  looking  for. 

OinfCTORY  Of  SYMOtCATES  -  Alphabetical  listing  of 
syndicate  names,  addresses,  telephone  and  e-mail 
numbers,  Web  sites,  executives  and  editors 

TITLES  OF  OYLIMEO  FEATURES  -  Alphabetical  listing 
of  features  by  titles  with  byline  credits  and  syndicates. 

FEATURES  BY  AUTHOR/ARTIST  -  Alphabetical  listing 
of  authors/artists  with  titles  of  features  and  syndicates. 

CLASSIFieATIOM  OF  FEATURES  -  Grouped  by  sub 
ject  matter  with  titles  of  features,  frequencies,  size, 
how  furnished,  authors,  artists,  and  syndicates. 


Space  Deadline:  July  10 

Material  Deadline:  July  20 

BOBUS  REAPERSHIP!  OUR  CIRCULATIOB 
PEPARTmEHT  RECEIYES  REOUESTS  FOR  THIS 
UHIOUE  PIRECTORY  ALL  YEAR! 


PUBLISHER 

•THE  FOL  RTH  ESTATE 


SALES  OFFICES 

New  York  (212)  675-4380  -  Fax  (212)  929-1259 
Chicago  (312)  641-0041  -  Fax  (312)  641-0043 
Denver  (303)  333-9840  -  Fax  (303)  333-2924 
New  England  (508)  821-4670  -  Fax  (508)  822-5039 
Monterey  (408)  646-6902  -  Fax  (408)  646-6905 
Classified  Dept.  (212)  675-4380  ext.  170 
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Online  City  Guides 


MICROSOFT  BUTZES 
NEW  YORK  SIDEWALKS 


The  software  giant's  city  guide  uses  a  discount  card  promotion  to 

attract  repeat  users  and  to  fend  offa  challenge  from  the  New  York  Times  Co. 


by  Carl  Sullivan 


It’s  too  early  to 
worry  about  the 
new  Times  site, 
says  Celia  Irvine 
of  newyork.side- 
walk.  The  real 
challenge  now  is 
to  get  people  to 
use  any  of  the 
city  guides. 


Literally  hitting  the  sidewalk,  Microsoft  wasted  no 
time  in  responding  to  the  online  challenge  from 
the  New  York  Times  Electronic  Media  Co. The  soft¬ 
ware  giant’s  newyork. sidewalk  gave  away  thou¬ 
sands  of  free  Summer  Fun  Cards  on  the  steamy  streets  of 
Manhattan  just  days  after  the  mid-June  launch  of  New 
York  Today  (www.nytodaycom),  a  competitor  with  clout 
in  this  media-saturated  market. 

The  special  promotion  has  actually  been  in  the  works  for  at  least  a  year,  said  Celia  Irvine, 
newyork. sidewalk’s  general  manager.  Still,  the  aggressive  campaign  signals  that  Microsoft  is  pre¬ 
pared  to  do  battle  with  the  esteemed  Times. The  sidewalk.com  card  is  valid  through  August  and 
features  new  merchants  and  restaurants  every  week  that  are  participating  in  the  program.  Some 
merchants  will  participate  for  the  duration  of  the  promotion.  HMV  Records,  for  example,  is 
offering  a  1 5%  discount  on  purchases  to  shoppers  who  flash  their  Summer  Fun  Card. 

The  card  doesn’t  tell  you  where  it’s  honored,  so  cardholders  have  to  visit  newyork.sidewalk 
on  the  Web  to  get  a  list  of  participating  merchants.  Because  the  list  is  updated  weekly,  market¬ 
ing  manager  Stu  Goldman  is  obviously  hoping  for  increased  repeat  traffic.  While  it  won’t  release 
any  readership  numbers,  newyork.sidewalk  claims  that  its  users  have  grown  by  15%  every 
month  this  year. 

Cards  Are  The  Latest  Street-Based  Promotion 

Unique  to  New  York’s  sidewalk  site,  the  card  is  part  of  a  series  of  aggressive  street  promo¬ 
tions  for  Microsoft,  which  allows  each  of  its  nine  city  sites  to  run  their  own  marketing  cam¬ 
paigns.  “We  try  to  do  something  a  little  different  every  couple  of  months,’’  Irvine  said.  Over 
100,000  of  the  flimsy  plastic  cards  are  being  distributed  at  crowd-plagued  spots  like  Grand 
Central  Station.  Depending  on  how  well  the  promotion  is  received,  newyork.sidewalk  may 
extend  the  card  promo  beyond  August. 

Nine  months  ago,  the  site  branded  coffee  cups  at  the  ubiquitous  coffee  carts  that  line 
Manhattan’s  sidewalks  so  morning  commuters  can  get  caffeinated.And  the  umbrellas  over  many 
of  the  city’s  hot  dog  and  pretzel  stands  sport  the  encircled  lowercase  letters  that  signify  the 
sidewalk  brand.  In  an  effort  to  create  a  hip  image,  newyork.sidewalk  regularly  plasters  aban¬ 
doned  buildings  and  construction  sites  with  “wildposters,"  most  often  used  by  guerrilla  adver¬ 
tisers  to  promote  nightclub  events  or  new  movies. 
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The  aim  is  to  get  New  Yorkers  to  use  the 
Net  in  their  daily  lives,  said  Irvine,  who  has 
been  asked  many  times  in  the  last  few  weeks 
what  sidewalk  is  doing  to  respond  to  New 
York  Today’s  challenge.  “The  answer  is  noth¬ 
ing,”  she  explained.  “At  this  early  stage,  the 
overwhelming  question  is  how  we  can  make 
all  consumers  aware  of  the  online  city  guide. 
It  will  be  three  to  five  years  before  we  start 
worrying  about  whether  a  consumer  choos¬ 
es  site  A  or  B.”  If  new-kid-on-the-block  New 


York  Today  succeeds  in  getting  more  con¬ 
sumers  to  use  online  city  guides,  Irvine 
promises  to  be  pleased. 

The  Times  has  its  own  new  discount  card 
program,  but  it’s  affiliated  with  the  newspa¬ 
per,  not  the  company’s  Web  sites.  The  Times 
card  also  offers  discounts  with  selected  mer¬ 
chants,  but  is  given  only  to  seven-days-a- 
week  subscribers  who  pay  for  their  sub¬ 
scriptions  months  in  advance.The  promotion 
is  an  attempt  to  cut  down  on  billing  costs. 


In  Short 


Online  Classifieds 

REAL  MEDIA 
SIGNS  800 
BRITISH  PAPERS 

Huge  classified  network  served 

by  Hoag  Levins 

Real  Media  Inc. has  been  retained  to  pro¬ 
vide  online  ad  management  software 
and  other  services  to  the  ADHunter 
online  classified  system  operated  by  a  con¬ 
sortium  of  eight  of  the  United  Kingdom’s 
largest  regional  newspaper  groups.  Formed  in 
1997,  the  ADHunter  consortium  represents 
more  than  800  separate  publications  in  eight 
regional  newspaper  groups  with  a  com¬ 
bined  weekly  circulation  of  over  52  million. 

‘This  one  has  been  in  the  works  for  quite 
a  while,”  said  Real  Media  president  Dave 
Morgan  at  the  Newspaper  Association 
of  America’s  electronic  media  confer¬ 
ence,  Connections  ’98,  held  in  late  June 
in  Orlando,  Fla.  “We’re  very  happy  with 
the  results.”  New  York  City-based  Real 
Media  will  use  its  Open  AdStream  ad 
management  software  to  provide  com¬ 
prehensive  online  ad  campaign  manage¬ 
ment  and  targeted  placement  of  ad  ban¬ 
ners  on  the  ADHunter  system.  It  will 
also  function  as  the  exclusive  sales  rep¬ 
resentative  for  ADHunter  banner  ads. 

Real  Media’s  Open  AdStream  software 
is  already  used  on  more  than  700  sites 
worldwide  including  the  New  York 
Times,  the  Washington  Post,  the  Belfast 
Telegraph  Online  and  Moneyworld. 

More  Accurate  Targeting  For 
Advertisers 

When  unified  with  Open  AdStream, 
the  ADHunter  classified  systems  of  the 
British  consortium’s  various  publications 
will  constitute  that  country’s  largest  sin¬ 
gle  Internet-based  classified  advertising 
database,  according  to  ADHunter  man¬ 


aging  director  Marlen  Roberts.  “This  is  a  very 
important  alliance  for  ADHunter,”  he  said. 

“Currently  Auto  Hunter  and  Job  Hunter 
offer  advertisers  the  ability  to  reach  niche 
markets.  Now  we  can  offer  advertisers  a  far 
more  accurate  targeting  service  for  their 
advertisements,  which  will  increase  both 
response  and  cost  effectiveness.  It  is  hoped 
that  eventually  Real  Media  will  create  a  sin¬ 
gle  point  of  entry  for  advertising  agencies  to 
book  advertising  campaigns  onto  the  grow¬ 
ing  number  of  regional  press  Internet  sites.” 

Tim  Brown,  managing  director  of  Real 
Media  UK  Ltd.,  said, “This  partnership  is  inte¬ 
gral  to  our  strategic  development  of  long¬ 
term  relationships  with  the  British  press. 
One  of  the  areas  we  are  looking  at  developi- 
ing  is  regional  newspapers  online.”  Real  Media 
has  already  inked  similar  deals  with  Northcliffe 
Newspapers,  News  Quest,  B-'"lfast  Telegraph 
Online,  Ireland  Online  and  the  Manchester 
Evening  News.  Others  include  Arsenal  FC  and 
the  Ministry  of  Sound.  Established  in  1995,  Real 
Media  is  backed  by  Swiss-based  PubliGroupe. 


ALTERNAHVES  ONLINE 

NewcityNetwork  Alternative 
America,  a  narional  net¬ 
work  of  alternative  week¬ 
lies  (www.newcitynet.com) 
has  been  launched  by 
Brian  Hieggelke,  publisher 
of  New  City,  an  alternative 
weekly  in  Chicago.  So  far, 
15  alternative  weeklies 
have  signed  up  and 
Hieggelke  hopes  to  have 
double  that  by  year's  end. 
He  is  modeling  the  network 
on  TV  broadcasting,  where 
affiliates  operate  indepen¬ 
dently  but  have  the 
national  station  provide 
advertising  and  branding. 
Hieggelke  will  provide  mar¬ 
keting  and  branding  in 
exchange  for  banner  adver¬ 
tising  inventory  from  the 
sites. 


Looking  for  ways  to  Inctease 
yout  classified  tevenues'P 

NetOwl  ■  for  Classifieds  provides  intelligent  ad  parsing 
to  help  you  deliver  classifieds  straight  to  the  Internet  faster. 

Open  up  your  site's  revenue  potential  today  with  NetOwl  for  Classifieds! 


nebiwl 

FOR 

CLASSIFIEDS 


Call  1*800«511«6398 

to  discover  what  NetOwl  for  Classifieds  can  do  for  you! 
www.netowLcom 
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In  Short 

MEASURING  AUDIENCE 

The  Internet  Advertising 
Bureau  announced  this 
week  an  effort  to  establish 
guidelines  for  measuring 
Web  site  audiences,  an 
often  contentious  debate 
for  online  sites  and  adver¬ 
tisers.  Inconsistent  report¬ 
ing  of  Net  audiences  con¬ 
tinues  to  hold  back  growth 
of  online  advertising,  said 
Rich  LeFurgy,  lAB  chair¬ 
man.  A  working  committee 
hopes  to  develop  a  draft 
document  on  the  subject 
by  the  end  of  July.  With 
over  300  members,  the  lAB 
would  like  to  adopt  volun¬ 
tary  standards  by 
September. 


REUTERS  SIGNS  UP 

The  Knight  Ridder  New 
Media  group  of  San  Jose, 
Calif.,  has  signed  an  agree¬ 
ment  with  Reuters  for  news 
services.  The  Reuters 
reports  will  be  available  to 
the  29  Web  sites  operated 
by  Knight  Ridder  newspa¬ 
pers.  Reuters  reports  will 
be  presented  on  co-brand- 
ed  pages. 


HOME  CLASSIFIEDS  NEXT 

Classified  Ventures  of 
Chicago  unveiled 
NewHomeNetwork.com  last 
week.  Funded  by  large 
newspaper  groups  like 
Gannett,  Knight  Ridder  and 
the  Tribune  Co.,  Classified 
Ventures  hopes  to  become 
the  Net's  largest  source  of 
new  home  listings  and 
homeowner  information. 
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by  Charles  Bowen 

Reporter's  Digital  How-To 

TUNE  IN  TO  TV  ARCHIVES 

Find  old  television  news  abstracts  at  http://tvnews.vanderbiltedu/ 


Conventional  wisdom  says  television 
news  is  not  “journalism  of  record” 
because,  unlike  printed  news,  it  doesn’t 
have  “back  issues”  on  file  anywhere.  But 
archivists  at  Vanderbilt  University  in 
Nashville,Tenn.,say  that’s  not  exactly  so. 

Thirty  years  ago  this  summer,  Vanderbilt’s 
Television  News  Archive  began  systematical¬ 
ly  recording,  abstracting  and  indexing 
national  television  newscasts.  Nowadays,  you 
can  search  text  of  those  abstracts  on  the 
Web.  And  in  addition  to  the  archive’s 
Network  Television  Evening  News  Abstracts, 
which  are  descriptive  summaries  of  those 
programs,  the  Web  site  has  added  other 
online  features,  including: 

♦  Special  Reports  &  Periodic  News 
Broadcasts:  descriptive  summaries  of  other 
news  shows  collected  at  the  archive. 

♦  Specialized  News  Collections:  descrip¬ 
tive  summaries  of  collections  of  news  mater¬ 
ial  relevant  to  major  events. 

♦  The  Vanderbilt  Television  News  Archive 
Newsletter:  printed  reports  about  the  news 
collection  published  over  the  years. 

Abstracts,  dating  back  to  the  early  1970s, 
can  be  browsed  by  date  and/or  by  network, 
but  you’ll  probably  find  it  more  useful  to 
search  the  database  by  keyword  or  phrase. 
For  instance,  suppose  you  are  interested  in 
learning  when  the  networks  first  mentioned 
Bill  Clinton  and  A1  Gore  in  the  same  news 
story.  After  you  select  the  “Search”  option,  the 
site  asks  you  to  click  on  the  year  or  years  you 
wish  to  search. 

For  this  example,  you’d  choose  1991  and 
1992.  You  can  then  fill  in  the  search  query 
box.  The  administrators  suggest  you  use  low¬ 
ercase  letters  to  enter  search  terms;  the  use 
of  capital  letters  can  lead  to  unpredictable 
results.  To  create  more  complex  searches, 
you  can  also  use  logical  connectors  (or,  and 
and  not)  as  well  as  an  asterisk  for  a  trunca¬ 
tion  search  (compuf*  to  find  computer,  com¬ 
puting,  computation,  etc.). 

For  our  example,  you  decide  to  enter  “din- 
ton  and  gore”  as  the  search.  About  five  or  10 
seconds  after  you  click  on  the  page’s 
“Search”  button,  the  database  reports  its  find¬ 
ings.  In  this  test,  the  site  located  abstracts  of 
43  stories  in  1991  and  1992  that  mention 
both  Clinton  and  Gore.  Looking  down  the 
list,  you  could  see  the  earliest,  which  was  on 
May  19, 1991,  on  NBC.  It  reads: 

http://www.mediainfo.com 


(Washington:  Andrea  Mitchell)  Sen.  Al 
Gore,  who  may  run  for  the  presidency  on 
the  Democratic  ticket,  profiled;  scenes 
shown.  (In  several  speeches.  Gore  com¬ 
ments  on  the  party,  the  Persian  Gulf  War, 
education.)  Gore’s  ‘88  campaign  recalled. 
(In  interview.  Gore  ponders  the  future.) 
Possible  Democratic  candidates  named: 
Gov.  Bill  Clinton  and  Sen.  fay  Rockefeller. 

It  is  interesting  that  Gore  got  top  billing 
and  a  complete  profile,  while  Clinton  was 
simply  mentioned  as  a  possible  presidential 
rival.  Looking  further  down  the  list  of 
abstracts  you  would  find  that  it  was  more 
than  a  year  later  —  July  1,  1992  —  before 
Clinton  was  rumored  to  be  eyeing  Gore  as  a 
running  mate.  That  was  the  day  Charles 
Kuralt  reported  on  CBS  that  Clinton  was  said 
to  have  narrowed  the  choice  to  either  Gore 
or  Rep.  Lee  Hamilton.  A  week  later  on  ABC, 
Chris  Bury  reported  the  field  also  included 
Sens.  Bob  Kerrey,  Bob  Graham  and  Harris 
Wofford.  From  New  York,  Jim  Wooten 
reviewed  the  Clinton  running  mate  candi¬ 
dates  and  gave  “reason  why  Gore  is  the 
smart-money  choice  cited,”  according  to  the 
abstract  of  that  broadcast. 

The  Vanderbilt  site  makes  each  year  a  sep¬ 
arate  database,  so  you  can  search  in  a  specif¬ 
ic  year,  or  you  can  search  all  years.The  result¬ 
ing  list  is  ranked  by  relevance,  using  a 
scheme  based  largely  on  the  number  of 
occurrences  of  the  search  term  compared  to 
the  number  of  words  in  the  document. 

The  list  is  also  limited  in  size.  The  current 
limit  is  nearly  200  items  per  database.  If  you 
get  200  items,  there  are  probably  more. 

Other  considerations  for  using  this  mater¬ 
ial  in  your  reporting: 

1.  As  the  example  illustrates,  these  are  not 
verbatim  transcripts  of  broadcasts,  but 
abstracts  of  what  was  said.  However,  if  you 
need  the  actual  words,  the  site  also  has 
details  on  Vanderbilt’s  videotape  loan 
requests  for  reference,  study,  classroom 
instruction  and  research. 

2.  If  your  Web  browser  cannot  do  tables  or 
forms,  you  can  visit  the  plain  vanilla  site  at 
gopher://tvnews.vanderbilt.edu. 

3.  For  a  timetable,  note  that  the  archive 
began  taping  the  evening  news  broadcasts 
on  ABC,  CBS  and  NBC  on  Aug.  5,  1968.  This 
collection  has  been  abstracted  with  story 
level  descriptions  on  every  day  since  then. 
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BY  DAVID  ASTOR 

Conrad:  Is  There  A  Cap 
On  Cartoon  Pulitzers? 

The  creator  tells  AAEC  convention-goers  he  may  have  won  the  prize  too  many  times  to 
get  it  again.  He  also  takes  part  in  a  debate  about  hard-hitting  vs.  humorous  cartoons. 


Is  THERE  A  de  facto  limit  on  the  number  of 
Pulitzer  Prizes  an  editorial  cartoonist  can 
win?  Paul  Conrad  of  the  Los  Angeles  Times 
Syndicate  thinks  so. 

“What  the  Pulitzer  board  has  done  is  effectively 
cap  the  awards  at  three.  1  see  no  reason  to  cap  the 
thing.  And  I  see  no  reason  for  me  or  my  syndicate 
to  enter  the  fool  thing  next  year,”  Conrad  told 
attendees  at  the  Association  of  American  Editorial 
Cartoonists  convention  in 
Las  Vegas. 

Conrad  and  Jeff  MacNelly 
—  who  have  each  won  a  trio 
of  Pulitzers  —  were  the  final¬ 
ists  this  year  along  with  Joel 
Pett.  But  the  Pulitzer  board 
opted  to  go  outside  this  jury- 
nominated  group  to  pick 
Steve  Breen. 

So  is  there  a  de  facto  cap 
of  three?  “There  is  no  such 
limit,”  said  Pulitzer  Prizes 
administrator  Seymour 
Topping,  who  was  reached 
by  phone. 

He  noted  that  the  Pulitzer 
board  chose  Breen  because  it 
felt  he  did  the  “best”  editorial 
cartoon  work  of  the  year. 
After  talking  about  this  year’s  Pulitzer,  Conrad 
and  other  past  Pulitzer  winners  debated  whether 
editorial  cartoons  should  be  hard-hitting  or 
humorous. 

During  the  panel  discussion  —  moderated  by 
Jack  Ohman  of  the  Portland  Oregonian  and 
Tribune  Media  Services  —  several  people  on  the 
podium  and  in  the  audience  criticized  Newsweek 
magazine  for  allegedly  printing  too  many  “soft”  edi¬ 
torial  cartoons  that  offer  a  gag  and  little  else. 
Adding  tension  to  all  this  was  the  fact  that 
Newsweek  is  one  of  the  sponsors  that  helps  fund 
AAEC  convention  events. 

“WTiy  isn’t  Paul  Conrad  in  Newsweek'^  Because 
Paul  Conrad  is  too  damn  hard-hitting,”  said  1993 
Pulitzer  winner  Steve  Benson  of  the  Arizona 
Republic  and  United  Media. 

Guy  Cooper,  who  is  in  charge  of  choosing  car¬ 
toons  for  Newsweek,  was  out  of  the  office  and 
could  not  be  reached  for  comment. 


One  panelist  who  uses  a  lot  of  humor  defended 
his  approach. 

“I  like  to  draw  cartoons  about  what  people  are 
talking  about  at  the  dinner  table,”  said  Walt 
Handelsman  of  the  New  Orleans  Times-Picayune 
and  TMS.  If  that  means  commenting  on  “Viagra 
rather  than  the  deficit,”  he  added,  “so  be  it.” 

The  1997  Pulitzer  winner  did  emphasize,  as  did 
several  other  speakers,  that  cartoonists  should  take 
a  variety  of  approaches.  Handelsman  said  he  also 
does  serious  cartoons  as  well  as  part-humorous, 
part-serious  ones. 

“I’d  rather  get  a  hard-hitting  point  across  using 
humor  than  hitting  someone  over  the  head  with  a 
sledgehammer,”  observed  1995  Pulitzer  recipient 
Mike  Luckovich  of  the  Atlanta  Constitution  and 
Creators  Syndicate.  “People  want  to  be  enter¬ 
tained  as  well  as  informed.” 

“Humor  can  be  a  tool  in  our  arsenal,  but  car¬ 
toons  ought  to  be  provocative,”  said  Benson.  He 
noted  that  many  editorial  cartoonists  “go  more  for 
the  punch  line  than  the  ideological  line.” 

“1  try  to  draw  cartoons  that  people  ought  to  be 
interested  in,”  Conrad  stated.  “Enough  of  Monica 
and  that  crap.” 

But  Luckovich  said  editorial  cartoonists  are 
“hostages”  to  tabloid-type  topics  covered  by  much 
of  the  media  because  readers  need  some  “refer¬ 
ence  point”  to  understand  a  cartoon. 

“That’s  an  excuse,”  countered  Benson.  “We 
should  be  setting  the  parameters.  If  readers  don’t 
know  what’s  going  on,  our  job  is  to  educate  them 
and  hit  them  between  the  eyes  with  something.” 

Conrad  Gets  AAEC’s 
First  Lifetime  Award 

PAUL  CONRAD  MAY  or  may  not  win  a  fourth 
Pulitzer,  but  he  has  won  the  Association  of 
American  Editorial  Cartoonists’  first  Lifetime 
Achievement  Award. 

Conrad  received  the  honor  at  the  AAEC  conven¬ 
tion  in  Las  Vegas.  The  presentation  was  on  June  27 
—  his  74th  birthday. 

The  former  Denver  Post  and  Los  Angeles  Times 
staffer,  who  continues  to  be  distributed  by  the  Los 
Angeles  Times  Syndicate,  won  his  Pulitzers  in 
1964, 1971  and  1984. 


“What  the  Pulitzer  board  has 
done  is  effectively  cap  the 
awards  at  three." 


—  Paul  Conrad 
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Israeli  Meets 
Wayne  Newton 

IF  YOU’RE  STILL  trying  to  assimilate 
the  sight  of  Yitzhak  Rabin  and  Yasir 
Arafat  shaking  hands  with  each  other, 
picture  Shimon  Peres  sharing  a  Las 
Vegas  stage  with  Wayne  Newton. 

That’s  what  happened  at  the 
Association  of 
American  Editorial 
Cartoonists  conven¬ 
tion,  where  Peres 
spoke  to  a  bunch  of 
AAECers  whose 
drawings  periodical¬ 
ly  address  Mideast 
issues. 

Peres,  of  course,  is 
the  former  Prime 
Minister  of  Israel 
who  shared  the  1994  Nobel  Peace 
Prize.  He  expressed  the  hope  that  one 
day  the  world  would  be  peaceful 
enough  to  make  editorial  cartoonists 
unnecessary. 

“You  can  take  up  painting,”  quipped 
Peres,  who  recently  took  up  column 
writing  for  the  Los  Angeles  Times 
Syndicate. 

Politicians  Jealous 
Of  Cartoonists? 

A  SENIOR  ADVISER  to  President 
Clinton  said  people  in  the  White 
House  are  “envious”  of  editorial  car¬ 
toonists. 

“You  can  erase  your  mistakes,”  joked 
Rahm  Emanuel,  speaking  at  the 
Association  of  American  Editorial 
Cartoonists  convention  in  Las  Vegas. 

He  added,  “I’m  in  awe  of  your  talent. 
Who  else  can  make  Kenneth  Starr  seem 
funny?” 

‘Big  Tobacco’  Gets 
A  Dubious  Honor 

JOE  CAMEL  AND  “Big  Tobacco”  are  the 
recipients  of  the  Association  of 
American  Editorial  Cartoonists’  first 
Tammany  Hall  Award. 

The  prize  goes  to  subjects  providing 
“rewarding  and  inexhaustible”  material 
for  editorial  cartoonists. 

“Because  of  the  corrupting  influ¬ 
ences  of  the  tobacco  industry,  we 
thought  there  was  an  unmistakable  par¬ 
allel  to  the  New  York  City  political 


machine  for  which  this  award  is 
named,"  stated  AAEC  president  Mike 
Ramirez  of  the  Los  Angeles  Times  and 
Copley  News  Service. 

Editorial  cartoonist  Thomas  Nast  was 
instrumental  in  bringing  down  “Boss” 
Tweed’s  Tammany  Hall  over  100  years 
ago. 

In  other  AAEC  honors  news,  Karl 
Hubenthal  received  the  organization’s 
first  Distinguished  Service  Award. 

The  81 -year-old  Hubenthal,  who  has 
inoperable  cancer,  helped  found  the 
AAEC  in  1957  and  served  as  its  presi¬ 
dent  from  1963  to  1S>64.  He  formerly 
worked  for  the  now-defunct  Los 
Angeles  Examiner. 

Rex  Babin  of  the  Albany,  N.Y,  Times 
Union  and  King  Features’  North 
America  Syndicate  won  the  Golden 
Spike  Award  for  the  best  killed  cartoon. 

And  Lucy  Shelton  Caswell,  curator  of 
the  Ohio  State  University  Cartoon 
Research  Library,  received  the  Ink 
Bottle  Award  for  service  to  the  AAEC. 

The  awards  banquet  also  featured  a 
presentation  honoring  Santa  Clarita, 
Calif.,  Signal  editorial  cartoonist  Randy 
Wicks,  who  died  of  a  heart  attack  in 
1 996  at  the  age  of  4 1 .  A  collection  of  his 
work  has  been  donated  to  the  Ohio 
State  library. 

Are  There  Too 
Many  Awards? 

Editorial  cartoonists  in  Las 

Vegas  debated  proposals  that 
would  add  several  awards  to  their  orga¬ 
nization’s  bylaws. 

Included  would  be  prizes  in  such  cat¬ 
egories  as  best  editorial  cartoonist  and 
best  local  cartooning. 

Association  of  American  Editorial 
Cartoonists  president  Mike  Ramirez 
said  it  would  be  good  to  have  more 
prizes  whose  winners  are  chosen  by 
cartoonists. 

“I  can’t  think  of  an  award  that  is 
more  appreciated  than  one  granted  by 
our  peers,”  agreed  AAEC  vice  president 
Steve  Benson  of  the  Arizona  Republic 
and  United  iMedia. 

But  Ben  Sargent  of  the  Austin  (Texas) 
American  Statesman  and  Universal 
Press  Syndicate  countered,  “There  are 
too  many  awards  already.  The  journal¬ 
ism  profession  is  awash  with  them.” 

Another  Universal  editorial  cartoon¬ 
ist,  Ted  Rail,  noted  that  competing  for 
internal  prizes  would  increase  “backbit¬ 
ing”  among  AAECers. 


Shimon  Peres 


AAEC  members  will  vote  by  mail  this 
summer  on  whether  to  approve  the 
award  bylaw  changes.  Results  are 
expected  in  September. 

The  AAEC  May 
Be  Going  Global 

Editorial  cartoonists  also 

had  a  spirited  discussion  about 
whether  to  allow  non-North  American 
creators  to  be  full  rather  than  associate 
members  of  their  organization. 

Currently,  full  membership  in  the 
Association  of  American  Editorial 
Cartoonists  is  limited  to  residents  of  the 
U.S.,  Canada  and  Mexico. 

AAEC  president  Mike  Ramirez  said 
adding  more  foreign  cartoonists  could 
help  the  organization.  “They  offer  a  dif¬ 
ferent  perspective,”  he  said. 

Vice  president  Steve  Benson  added 
that  technology  has  made  for  a  “smaller 
world”  these  days. 

They  also  noted  that  AAEC  leadership 
would  remain  under  the  control  of 
North  American  creators. 

But  Ben  Sargent  of  the  Austin  (Texas) 
American  Statesman  and  Universal 
Press  Syndicate  wondered  if  widening 
membership  would  diffuse  the  AAEC’s 
impact.  He  noted  that  there  are  “unique 
issues”  in  North  America,  and  that  car¬ 
toonists  on  that  continent  work  under 
similar  laws. 

As  with  the  award  changes,  AAECers 
will  vote  this  summer  on  the  member¬ 
ship  question. 

Pett  And  Benson 
To  Head  AAEC 

STEVE  BENSON  HAS  been  nominated 
as  president-elect  of  the  Association 
of  American  Editorial  Cartoonists. 

The  Arizona  RepublicAinivcA  Media 
creator  would  serve  under  Joel  Pett, 
who  is  moving  up  from  president-elect 
to  president.  Pett,  of  the  Lexington  (Ky.) 
Herald-Leader  and  North  America 
Syndicate,  is  succeeding  Mike  Ramirez 
of  the  Los  Angeles  Times  and  Copley 
News  Service. 

AAEC  members  are  also  voting  this 
sununer  on  a  slate  of  other  1998-99  offi¬ 
cers  —  including  Jack  Ohman  of  the 
Portland  Oregonian  and  Tribune  Media 
Services  for  vice  president,  and 
Durham,  N.C.-based  freelancer  V  Cullum 
Rogers  for  secretary-treasurer. 

—  David  Astor 
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SYNDICATESNEWS  SERVICES 


BY  DAVID  ASTOR 

Jay  Leno’s  Chief  Joke  Writer 
Talks  To  Columnist  Group 


WHEN  COLUMNISTS  HOLD  panel 
discussions  about  humor,  they 
usually  hear  fntm  other  print 

people. 

This  time,  one  of  the  panelists  was 
Jay  Leno’s  chief  joke  writer,  who  dis¬ 
cussed  some  of  the  differences 
between  print  and  verbal  humor. 

“What  writes  funny  might  not  sound 
funny,  and  vice  versa,”  said  Jim  Brogan. 
“I’m  not  sure  why.  Maybe  because  on 
the  page  you  can  take  time  spinning  out 
an  idea.  But  in  front  of  an  audience,  the 
joke  has  to  be  the  leanest  possible.” 

Brogan,  speaking  at  the  National 
Society  of  Newspaper  Columnists  con¬ 
vention  in  San  Diego,  said  Leno  reads 
about  500  jokes  a  day.  Only  15  or  20 
end  up  in  the  monologue  that  opens 
NBC’s  Tonight  Show. 

Leno  uses  material  from  14  writers, 
added  Brogan,  of  whom  half  work  on 
the  monologue  and  half  do  other  come¬ 
dy  pieces. 

The  NSNC  panel  did  include  four 
print  people  to  go  along  with  Brogan. 
Some  of  their  comments  on  humor 
writing: 

♦  Session  moderator  Bill  Tammeus,  a 
columnist  with  the  Kansas  City  Star 
and  New  York  Times  News  Service,  said 
he  has  certain  “boundaries.”  He  recalled 
making  fun  of  Billy  Carter,  but  then  leav¬ 
ing  the  presidential  brother  alone  after 
he  entered  an  alcohol  treatment  pro¬ 
gram. 

♦  The  New  Orleans  Times-Picayune's 
Sheila  Stroup,  who  writes  a  general- 
interest  column  that  periodically 
includes  humor,  said,“I  never  make  stuff 
up.  You  want  readers  to  trust  you.  If  you 
make  it  up  when  you’re  trying  to  be 
funny,  how  do  readers  know  you’re  not 
making  it  up  when  you’re  being  seri¬ 
ous?” 

♦  Los  Angeles  Times  columnist  Steve 
Harvey  advised,  “If  you  write  a  humor 
column,  hang  around  as  many  grumpy 
people  as  you  can.  If  they  laugh,  the 
joke  is  good.” 

♦  Marc  Abrahams,  co-founder  and 
editor  of  the  Annals  of  Improbable 
Research  magazine  in  Cambridge, 
Mass.,  discussed  how  hard  it  is  these 
days  to  separate  fact  from  fiction.  He 


said,  “About  one-third  of  what  we  pub¬ 
lish  is  genuine  scientific  research.  One- 
third  is  concocted.  One-third  of  our 
readers  can’t  tell  the  difference.” 

Drive  On  Parkway, 
Park  In  Driveway 

COLUMNISTS  MAY  NOT  always 
think  about  it,  but  they  use  a  large 
and  crazy  language. 

“English  is  gargantuan,”  journalist/ 
author/broadcaster  Charles  Harrington 
Elster  told  the  National  Society  of 
Newspaper  Columnists  in  San  Diego. 

His  fellow  speaker,  syndicated  colum¬ 
nist/author/broadcaster  Richard  Lederer, 
noted  that  the  English  language  has 
over  660,000  words  —  more  than  three 
times  that  of  runner-up  German.  And 
about  5,000  words  are  added  every 
year. 

Then,  turning  to  the  crazy  aspects  of 
English,  Lederer  observed  that  people 
“drive  on  a  parkway  and  park  in  a  dri¬ 
veway”  and  “play  at  a  recital  and  recite 
at  a  play.” 

He  also  asked  these  questions:  “How 
can  a  house  burn  down  and  burn  up  at 
the  same  time?  If  a  vegetarian  eats  veg¬ 
etables,  what  does  a  humanitarian  eat? 
If  pro  and  con  are  opposites,  is 
Congress  the  opposite  of  progress?  And 
why  is  monosyllabic  a  five-syllable 
word?” 

Get  Ahead  But 
Not  Too  Much 

COLUMNISTS  WALK  A  fine  line 
when  it  comes  to  picking  what  to 
write  about,  according  to  a  longtime 
San  Diego  Union-Tribune  editor  and 
scribe. 

“If  a  columnist  doesn’t  get  ahead  of  a 
community,  there’s  little  reason  to  come 
to  work,”  said  Neil  Morgan.  “If  a  colum¬ 
nist  gets  too  far  ahead,  there’s  no  reason 
to  come  to  work.” 

He  added  that  columnists  and  other 
journalists  shouldn’t  do  negative  pieces 
all  the  time. 

“Readers  don’t  want  to  go  along 


with  you  on  a  blood  hunt  every  day,” 
said  Morgan.  “Not  everyone  is  a  villain. 
There  are  some  good  people  out  there, 
too.” 


Rowe  Elected 
Columnist  V.P. 

PETER  ROWE  HAS  been  elected  to  a 
two-year  term  as  vice  president  of 
the  National  Society  of  Newspaper 
Columnists. 

The  San  Diego  Union-Tribune 
columnist  will  work  with  NSNC  presi¬ 
dent  Regina  Brett  of  the  Akron  (Ohio) 
Beacon  Journal. 

Rowe  hosted  the  NSNC’s  San  Diego 
convention  with  the  help  of  two  other 
California  columnists:  Dan  Bernstein  of 
the  Riverside  Press-Enterprise  and  Bret 
Kofford  of  the  El  Centro  Imperial  Valley 
Press. 

Column  Contest 
Winners  Named 

Five  writers  have  received  first- 
place  prizes  in  the  annual  National 
Society  of  Newspaper  Columnists  con¬ 
test. 

They  include  Lindor  Reynolds  of  the 
Saskatoon  Star-Phoenix  (in  the  catego¬ 
ry  of  general  interest,  over  100,000  cir¬ 
culation);  James  Schembari  of  the  New 
York  Times  (humor,  over  100,000);  Mike 
Argento  of  the  York  (Pa.)  Daily  Record 
(general  interest,  under  100,000);  David 
McFarland  of  the  Pensacola  (Fla.)  News 
Journal  (humor,  under  100,000);  and 
David  Zinman  of  the  Horry  (S.C.) 
Independent  (Herb  Caen  Memorial 
Items  category,  all  circulations). 

The  contest  was  coordinated  by 
Shreveport,  La.,  Times  columnist  Teddy 
Allen. 

Auction  Benefits 
College  Writers 

The  national  society  of 

Newspaper  Columnists  has  raised 
over  $900  in  an  auction  to  fund  a  newly 
created  scholarship  for  college  colum¬ 
nists. 

Among  the  items  auctioned  off  were 
a  set  of  Ernie  P>4e  columns,  two  pieces 
signed  by  the  late  Herb  Caen,  a  book 
autographed  by  William  Safire,  and 
scripts  signed  by  Tom  Brokaw,  Diane 
Sawyer  and  Mike  Wallace. 
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BY  M.L.  STEIN 


Chasing  Hospital  News 

There  could  be  a  trove  of  stories  at  these  vast  institutions  of  life  and  death 


DITORS:  IT’S  4  p.m.  Do  you  know  what’s 
going  on  at  your  local  hospitals? 

There  could  be  a  lot  of  nasty  things, 
according  to  two  reporters  who  investigat¬ 
ed  unwarranted  deaths  and  other  abuses  at  hospi¬ 
tals.  Their  experiences  led  them  to  conclude  that 
beneath  the  seemingly  white-coated  efficiency  at 
these  facilities  there  may  be  gross  malpractice,  offi¬ 
cial  and  collegial  cover-ups  of  incompetent  health¬ 
care  professionals,  physicians  faking  credentials 
and  little  oversight  by  public  agencies. 

Los  Angeles  Times  reporter  Josh  Meyer  and  Jim 
Lewers,  city  editor  of  the  Terre  Haute,  Ind., 
Tribune-Star,  related  their  efforts  at  uncovering 
such  practices  on  a  panel,  “Medic!  Dangerous 
Doctors  and  Deadly  Nurses,”  at  the  Investigative 
Reporters  &  Editors  annual  conference  in  New 
Orleans,  June  4-7. 

Meyer  noted  that  medical  systems  vary  around 
the  country,  “but  rest  assured,  you  will  find  prob¬ 
lems  wherever  you  look,  or  dig,  especially  in  an 
urban  hospital  setting.” 

The  reporter,  who  has  written  extensively  about 
bad  doctors  and  troubled  health-care  operations, 
said  there  are  few  oversight  bodies  that  provide 
information  to  the  media,  and  investigation  is  fur¬ 
ther  hampered  because  doctors  “are  such  a  self- 
protecting  bunch.”  Reporters,  he  went  on,  should 
“operate  under  the  assumption  that  the  doctor 
you  are  investigating  might  have  17  complaints 
lodged  against  him,  be  under  active  investigation 
by  a  host  of  medical  and  law  enforcement  agen¬ 
cies,  and  have  a  revolving  account  at  the  Betty 
Ford  Clinic  for  his  debilitating  drug  and  alcohol 
addiction,  and  you  wouldn’t  be  told  anything 
about  it  even  if  you  ask  the  right  people  the  right 
questions.” 

He  cited  his  probe  of  the  death  of  a  gunshot  vic¬ 
tim  at  Los  Angeles’  county-run  King/Drew  Medical 
Center  because  a  vascular  surgeon  could  not  be 
found,  although  one  was  supposed  to  have  been 
on  duty.  Meyer  wrote  in  his  story  that  hospital  offi¬ 
cials  “have  declined  repeated  requests  for  com¬ 
ment  on  the  entire  incident,  saying  it  is  under 
review.” 

Meyer  said  journalists  also  need  to  pay  close 
attention  to  public  medical  centers  whose  busi¬ 
ness  practices  often  result  in  a  fleecing  of  taxpay¬ 
ers.  To  lure  outstanding  specialists,  he  explained, 
government  officials  frequently  give  them  hidden 
perks  and  “outrageous  salaries”  lifted  from  unmon¬ 
itored  “services  and  supplies"  budgets  that  use 
blanket  purchase  orders.  In  addition,  there  may  be 
tacit  arrangements  whereby  a  doctor  need  work 
only  a  few  hours  a  week  or  even  just  be  within 
beeper  call,  he  said. 

“I  found  some  docs  who  never  show  up  for 


work  and  others  who  get  more  than  $250,000  a 
year  even  though  they  cannot  see  or  have  other 
afflictions  that  prevent  them  from  performing 
surgery,”  Meyer  said. 

Lewers’  horror  story  involved  the  arrest  of  a 
male  practical  nurse  as  a  suspect  in  the  deaths  of 
more  than  100  patients  at  an  area  hospital.  The 
hospital  death  certificates  were  closed  and  the 
Tribune-Star  learned  the  Indiana  Health 
Department  does  not  require  county'  health  offi¬ 
cers  to  keep  a  copy  of  the  certificates  they  sign 
and  send  to  the  state  capital.  When  the  paper 
sought  the  copies,  Lewers  recalled,  it  was  told  the 
only  way  it  was  going  to  get  them  was  to  sue, 
which  it  did.  The  newspaper,  he  continued,  went 
to  court  on  a  seldom-used  state  law  making  death 


News  rack  card  promoting  a  hospital-related  story  in 
the  Terre  Haute,  Ind.,  Tribune-Star 


certificates  public  in  an  “extraordinary  case,” 
which  the  state  registrar  deems  is  of  “tangible  and 
legitimate  public  interest.”  But  before  the  suit 
came  to  trial  and  after  several  Tribune-Star  edito¬ 
rials  and  news  stories,  the  state  handed  over  the 
death  certificates,  he  said. 

Later,  the  paper  still  had  to  resort  to  litigation 
when  the  prosecutor  got  a  judge  to  seal  records  in 
the  case  against  nurse  Orville  Lynn  Majors.  When  a 
second  judge  ordered  the  file  opened,  it  contained 
more  than  250  pages  of  records,  including  a  dozen 
subpoenas. 

In  dealing  with  hospitals  and  doctors,  Lewers 
said  “just  about  everybody”  will  refuse  to  talk  to 
the  press  —  not  only  medical  professionals  and 
hospital  administrators  but  police,  prosecutors, 
attorneys  and  sometimes  even  relatives  of  patients. 

“There  are  lots  of  reasons  for  this  but  the  top 
one  seems  to  be  fear  of  lawsuits,”  he  stated. 
“Everyone  from  the  hospital  to  the  police  to  state 
officials  are  afraid  they’ll  end  up  on  the  wrong  end 
of  a  big  judgment.”  He  added  that  hospital  person¬ 
nel  also  are  afraid  of  violating  patient  confidential¬ 
ity  and  jeopardizing  peer  review,  the  system 
whereby  medical  professionals  are  supposed  to 
regulate  themselves. 
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But  both  panelists  agreed  a  resourceful  reporter 
can  find  ways  around  the  official  roadblocks  set  up 
against  an  investigation  of  wrongdoing  by  a  hospi¬ 
tal  or  health-care  workers.  Here  are  their  recom¬ 
mendations; 

♦  Go  to  the  local  health  agency  and  the  elected 
body  that  oversees  it.  In  Los  Angeles,  said  Meyer, 
hospital  managers  are  required  to  file  “incident 
reports”  whenever  there  is  a  serious  mishap  or  sus¬ 
picious  death. 

♦  Ask  public  health-care  systems  for  minutes  of 
committee  meetings  in  which  problem  doctors 
are  discussed.  Demand  all  reports  of  investigative 
and  disciplinary  actions  under  the  state  public 
records  act,  and  sue  if  they  are  not  forthcoming. 

♦  Find  out  who  else  looks  over  the  health-care 
system  and  doctors.  In  Los  Angeles  County,  for 
example,  the  county  counsel’s  office  defends  all 
malpractice  claims  against  the  county  and  usually 
farms  out  the  cases  to  private  law  firms,  fiet  a  list 
of  the  claims  and  any  settlements. 

♦  The  best  way  to  get  the  story  is  good  sourcing. 
If  sources  are  lacking,  examine  the  documents. 
Said  Lewers:  “Once  the  investigation  has  started 
about  a  dangerous  nurse,  it  becomes  a  police  story', 
which  usually  means  plenty  of  documents.” 

♦  Ask  key  questions  about  the  subject  of  an 
investigation:  Where  did  he  previously  work?  Has 
he  ever  been  disciplined?  Does  he  have  a  criminal 
record? 


♦  Challenge  doctors’  peer  review  anonymity 
at  every  turn.  “I  tell  them  that  once  I  get  the 
information,  I  will  incluile  in  my  story  that  the 
department  refused  to  provide  information,”  said 
Meyer. 

Lewers  also  advises  that  reporters  make  no 
assumptions  and  always  be  fair,  “but  question 
everybody  —  the  authorities,  the  hospital,  the  sus¬ 
pect,  the  doctors.  Focus  on  the  system.  How  some¬ 
thing  like  this  (mysterious  patient  deaths)  hap¬ 
pened  is  arguably  the  most  important  part  of  the 
story.  Take  a  good,  hard  look  at  the  system,  the  hos¬ 
pital  and  the  regulators.This  is  the  best  way  to  pre¬ 
vent  future  harm.” 

Meyer  suggests  that  a  reporter  find  talkers  by 
eating  —  and  eavesdropping  —  in  the  hospital 
cafeteria,  locating  bars  where  doctors  hang  out  to 
get  to  know  them,  and  also  cultivating  nurses,  who 
may  become  great  information  suppliers  because 
“they  work  a  lot  harder  than  doctors,  get  paid  less 
and  are  often  treated  as  second-class  citizens.” 

Meyer  stressed  that  someone  doesn’t  have  to 
needlessly  die  before  a  newspaper  looks  at  hospi¬ 
tals  and  heath-care  staff 

There  are,  he  said,  a  number  of  situations  that 
merit  investigation  such  as  doctors  whose  moon¬ 
lighting  at  other  facilities  exhausts  them  for  their 
regular  work,  patient  skimming  in  which  doctors 
at  public  hospitals  steer  patients  to  their  private 
practice,  and  physicians  on  drugs  and  alcohol. 


BY  MARK  FITZ(IERALD 

TV  Network  News 
Tunes  Out  Hispanics 


Network  TELEVISION  news  programs  are 
tuning  out  Hispanics,  according  to  a  study 
released  by  the  National  Association  of 
Hispanic  Journalists. 

While  Hispanics  comprise  more  than  10%  of 
the  nation’s  population,  in  1997  Hispanics  and 
Hispanic-related  issues  appeared  on  fewer  than 
1%  of  the  12,000  stories  aired  on  ABG,  CBS  and 
NBC  network  news  programs,  the  study  said. 

And  coverage  of  Latinos  is  heading  in  the 
wrong  direction,  the  study  found. The  112  stories 
that  focused  on  Hispanics  were  25%  fewer  than 
the  number  aired  in  1996. 

“Unfortunately,  the  results  are  about  what  I 
expected,”  NAHJ  president  Dino  C'.hiecchi  said. 
"This  is  very  disappoint¬ 
ing.  1  was  hoping  that 
Hispanics  had  appeared 
in  more  news  this  year. 

The  industry  needs  to 
take  more  .serious  steps  in 
correcting  this  wrong.” 

This  was  the  third 
annual  version  of  the 
news  content  study  NAHJ 
calls  the  “Network 
Brownout”  report.  It  was 


funded  by  the  National  Council  of  La  Raza  and 
conducted  by  media  consultant  Diane  Alverio  of 
Baldwin/Alverio  Media  Marketing  and  Rod 
Carveth,  chairman  of  the  mass  communications 
department  at  the  University  of  Bridgeport,  in 
Connecticut. They  analyzed  546  hours  of  network 
news  time  and  found  just  four  hours  and  10  min¬ 
utes  devoted  to  Hispanics  or  issues  important  to 
them. 

And  those  issues  comprise  a  limited  menu. 
Nearly  two-thirds  of  all  coverage  was  devoted  to 
just  three  topics:  crime  (26.8%);  affirmative  action 
(23.2%);  and  immigration  (14.3%). 

Researchers  also  found  a  paucity  of  Hispanics 
appearing  as  experts  —  which  happened  only 
twice  on  non-Hispanic 
issues,  when  Latinos 
spoke  on  brain  cell 
research  and  gender  equi¬ 
ty  —  and  just  five  times 
on  Hispanic-interest 
issues. 

Still,  those  five  Latino 
experts  constituted  a  sta¬ 
tistically  infinite  increase 
over  1996,  when  none 
were  featured. 


“This  is  very  disappointing. 
I  was  bopmg  that  Hispanics 
had  appeared  in  more 
news  this  year. 

The  industry  needs  to  take 
more  serious  steps  in 
correcting  this  wrong.” 
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Chiquita 

Continued  from  page  9 

Chiquita  Brands  International  for  unau¬ 
thorized  steps  taken  by  a  reporter  in 
the  gathering  of  information  for  stories 
on  Chiquita.  Specifically,  it  now  appears 
that  the  experienced  and  trusted  lead 
reporter  on  the  stories  obtained  voice 
mail  messages  of  company  officials  in 
an  unethical  and  unlawful  manner.  .  .  . 
Garmett  does  not  support  such  report¬ 
ing  techniques.  We  agree  with  the 
Enquirer's  decision  to  dismiss  the 
reporter.  We  further  agree  with  the 
Enquirer's  statement  that  ‘the  newspa¬ 
per  wants  to  send  a  strong  message  that 
deception  and  unlawful  conduct  has  no 
place  in  legitimate  news  gathering  of 
the  Enquirer? 

A  source  close  to  the  Enquirer  has 
provided  E&P  with  the  three  page 
memo  that  was  distributed  to  the 
Enquirer  newsroom  staff  on  June  28. 
Signed  by  Whipple,  the  memo  says  the 
paper  has  agreed  to  pay  “in  excess  of  $  10 
million  in  exchange  for  settlement  of 
claims  against  it  by  Chiquita.”  Using  a  Q- 
and-A  format,  the  memo  asks,  “Where 
were  the  editors?  How  could  this  hap¬ 
pen?”  Then  it  answers  with,  “We  took 
normal  and  even  extraordinary  measures 
to  scrutinize  these  stories.  Plain  and  sim¬ 
ple,  the  reporter  lied  to  us.  He  lied  to  us 
repeatedly  over  a  period  of  nearly  a  year. 
His  deception  was  massive.” 

Another  of  the  memo’s  questions  was: 
“Why  are  you  renouncing  the  articles  if 
the  issue  is  the  reporter’s  technique?”  It 
then  answers  with:  “The  end  product 
has  been  tainted  by  the  unethical  and 
illegal  means  employed. . .  .We  are  unable 
to  stand  behind  information  gathered  in 
violation  of  our  own  basic  principles.” 

In  a  brief  interview  with  E&P 
Wednesday,  Whipple  declined  to  com¬ 
ment  beyond  the  apology  published  on 
the  front  page.  The  Enquirer  source 
described  the  mood  throughout  the 
newspaper  as  “devastated”  and  said, 
“The  general  feeling  is  that  this  is  not 
the  full  explanation.” 

SPJ:  RESPONDED  PROPERLY 

Steve  Geimann,  chairman  of  the 
Society  of  Professional  Journalists 
Ethics  Committee,  said  that  based  on 
the  available  information,  the  Enquirer 
responded  properly. 

“Based  on  the  facts  disclosed  Sunday 
by  the  newspaper,  management  had  few 
other  alternatives.  While  all  the  facts  are 
not  known,  the  newspaper  said  the 
reporter  lied  about  how  he  obtained 
supporting  details  for  stories  question¬ 
ing  the  business  practices  of  Chiquita 
Brands  International,”  said  Geimann. “It’s 
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not  clear  to  me  and  I  don’t  think  it’s  clear 
to  a  lot  of  journalists  whether  the  stories 
were  wrong  or  the  way  the  story  was 
reported  was  wrong,”  said  Geimann. 

But  Michael  Abrams,  a  journalism  pro¬ 
fessor  at  Florida  A&M  University,  said 
he’s  troubled  by  the  newspaper’s  eager¬ 
ness  to  settle  the  issue.  “I  don’t  know 
enough  to  blame  the  newspaper,”  said 
Abrams.  “All  I  am  saying  is  that  in  the 
grand  scheme  of  things,  most  newspa¬ 
pers  keep  a  pretty  close  watch  on  inves¬ 
tigative  articles  they  print.  Some  of  the 
editors  at  that  newspaper  must  have 
thought  it  was  a  pretty  good  story.” 


Shield  Law 

Continued  from  page  W 

the  three-part  test,  so  we  thought  we 
better  put  something  on  the  books,” 
said  Shelton. 

Bob  Shaw,  president  of  the  First 
Amendment  Foundation  who  is  also  on 
the  board  of  the  Florida  Society  of 
Newspaper  Editors,  said  there  was  vig¬ 
orous  debate  within  both  groups  about 
how  to  get  state  lawmakers  to  approve 
a  shield  law.  “This  shield  law  does  away 
with  a  lot  of  civil  subpoenas. . . .  It’s  clear 
from  the  outset  that  the  burden  is  on 
the  attorney  who  is  issuing  the  subpoe- 
na.The  lawyer  has  to  show  to  the  court 
why  the  testimony  would  meet  this 
three-part  test,”  said  Shaw,  managing  edi¬ 
tor  of  the  Tallahassee  Democrat. 

Doug  Clifton,  executive  editor  of  the 
Miami  Herald,  said  he  regrets  having  to 
go  to  lawmakers  to  get  a  law  passed, 
since  the  courts  were  not  upholding  the 
three-part  test  provisions.  “It  was  only 
because  we  so  consistently  met  with 
resistance  in  the  courts  .  .  .  both  the 
criminal  and  civil  bar  realized  that 
reporters  cover  a  lot  of  stuff,  developing 
pertinent  information.  So  we  were  being 
seen  as  an  investigative  source  for  them. 
Especially  in  civil  matters,”  said  Clifton. 

NUISANCE  SUBPOENAS 

Phil  Lewis,  editor  of  the  Naples  Daily 
Neu’s,  said  that  while  there  have  been  a 
few  high-profile  cases  of  reporters  being 
sent  to  jail  for  refusing  to  name  sources, 
the  bigger  issue  was  the  increase  in  the 
number  of  “nuisance”  subpoenas. 

“I  believe  the  shield  law  passed  this 
year  because  more  newspapers  were 
solidly  behind  it.  In  past  years,  support 
was  lukewarm  from  some  of  the  major 
metros.  It  wasn’t  a  ‘Kidwell’  case  (the 
Miami  Herald  reporter  sent  to  jail  for 
refusing  to  testify  about  a  jail  house 
interview)  that  united  editors,  it  was 
the  growing  number  of  nuisance  sub¬ 
poenas  from  private  attorneys,  public 
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defenders  and  prosecutors,  who  were 
using  newspaper  staffs  to  do  their  pre¬ 
liminary  research  for  them,”  said  Lewis. 

Jane  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of  the 
Press,  said  that  until  several  years  ago, 
the  courts  in  Florida  had  been  expand¬ 
ing  journalists’  privilege.  “The  problem 
in  Florida  was  unusual,  because,  up  until 
1990,  the  courts  had  been  quite  expan¬ 
sive  in  their  interpretation  of  the  scope 
of  the  privilege.  No  one  seemed  to  feel 
a  shield  law  was  necessary,  and  many 
viewed  the  development  of  a  court-cre¬ 
ated  privilege  as  more  flexible  than  a 
rigid  statute  would  be,”  said  Kirtley. 


NFL 

Continued  from  page  14 

access.  In  Cincinnati,  1  covered  the 
Bengals  for  several  years,  and  at  the 
time  the  guy  who  did  the  dry  cleaning 
for  the  team  had  a  sideline  pass  and  so 
on,  because  the  Football  Writers 
Association  won’t  let  them  do  that  in 
the  press  box,”  said  Horton. 

Kent  Porter,  a  staff  photographer  at 
the  Press  Democrat  in  Santa  Rosa,  Calif., 
agreed,  saying,  “There  are  more  nonpro¬ 
fessional  shooters  on  the  sidelines  now, 
individuals  who  bring  their  children, 
fathers  and  mothers  to  games. ...  All  too 
often  I’ve  missed  pictures  because  an 
overzealous  person  was  cheering  the 
play  or  jumping  in  front  of  the  cameras. 
Some  have  even  gotten  hurt  by  the  play 
itself,”  said  Porter. 


Shop  Talk 

Continued  from  page  48 

the  end  of  all  articles  —  staff  written, 
wire  service  and  freelance  —  it  would 
not  only  allow  the  readers  to  decide  arti¬ 
cle  objectivity,  it  would  force  the  writer 
to  be  more  accountable  and  responsible 
because  any  gratuitous  material  about 
the  host  would  be  obvious. 

As  it  stands  now,  the  policy  that  is 
designed  to  supposedly  protect  the 
public  is,  in  fact,  denying  the  public 
some  of  the  best,  most  informative  trav¬ 
el  writing.  An  article  should  be  evaluat¬ 
ed  on  its  own  merit  —  what’s  good  is 
good  and  that  isn’t  changed  by  the  fact 
it  was  produced  from  a  sponsored  trip. 

All  it  would  take  to  rectify’  the  situa¬ 
tion  of  misguided  policies  unevenly 
enforced  is  to  educate  the  public,  then 
stand  back  and  let  the  readers  decide 
objectively.  If  editors  and  publishers 
would  only  take  that  chance,  they’d  be 
surprised  at  how  intelligent  and  sophis¬ 
ticated  their  readers  really  are. 
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STRANGE  BUT  TRUE:  Not  very 
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scribers  on  6  continents.  Catch  the 
heat!  Firewalking,  beer  physics, 
castrati.  Batman's  disguise,  prenatal 
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ASTROLOGY 


EVERYDAY  ASTROLOGY 
Daily  horoscopes  designed  to  integrate 
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MT  59715  e-mail:  icrlbb@imt.net 


Fax  406-586-6774 


HEALTH  &  FITNESS 

ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/ Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
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639-1232.  www.mc.net/slightlyoff 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
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BUILD  YOUR  REAL  ESTATE  AD  PAGE 
around  this  weekly  market  commentary 
with  reader  Q  &  A.  Free  sample. 

Alan  Shultz,  J.D.  (800)  853-3286 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
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BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 


NEWSPAPERS  FOR  SALE 


2  MONTHLY  college  newspapers.  Zones 
9  &  5.  California  shopper,  21,000 
weekly.  Zone  5  regional  specialty  pub¬ 
lication.  Missouri  quarterly  apartment 
guide.  Howard  Alspach  at  Media 
Consultants,  Inc.,  at  the  Ohio  office  (740) 
681-9259. 


FLORIDA:  Small  Atlantic  weekly 
$2(X),000,  Central  monthly  $109,0{X); 
COLORADO;  Small  weekly  $1 50,000. 
Mayo  Communications 
(813)  971-2061 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


SMALL  COMMUNITY  NEWSPAPER  in 
southern  Wisconsin.  Good  starter 
property  or  add-on  for  creative  shop 
or  publisher.  Reply  to  Box  08565, 
Editor  &  Publisher. 


TWO  PROFITABLE  newspaper  firms 
serving  contiguous  markets.  Zone  6. 
Total  revenue  over  $2,000,000.  Free 
Circulation  1 20,(X)0.  Combined  opera¬ 
tions  will  generate  nice  cash  flow  for 
new  owner.  Rickenbacher  Media, 
(214)  265-9300, 
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NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
rtie  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shapping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)321-2673 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  hoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
dawn  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 


Your  wealth  is  were  your  friends  are 

Plautus 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  1 50  publications,  including  55 
doily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)451-1520 


NEWSPAPERS  WANTED 


TIMES-SHAMROCK  COMMUNICA¬ 
TIONS,  a  fourth  generation  family- 
owned  newspaper  and  radio  group,  is 
committed  to  growth  in  our  core  busi¬ 
ness.  We  are  particularly  interested  in 
daily  newspapers  between  8,000  and 
25,000  circulation.  All  replies  will  be 
treated  confidentially. 


Please  contact  George  Lynett,  1 49 
Penn  Avenue,  Scranton,  PA  1 8503. 


(717)348-9107 


PUBUCATIONS  FOR  SALE 


A&E  MONTHLY  in  Ashland,  Oregon. 
Eight  years  in  business.  Asking 
$85,000.  Call  George  Hulseman, 
(541)482-2037. 


BASEBALL  ANNUAL  MAGAZINE 
National  distribution,  150,000,  since 
1988.  Niche  is  Spring  Training  travel 
markets  in  FL  and  AZ.  Strong  position 
in  growing  markets.  (800)  473-1656. 


PUBUCATIONS  WANTED 


WANT  TO  GET  OUT  BUT  CAN'T? 
Get  the  most  for  your  property.  Media 
executive  seeks  small  (under  $10 
million)  underperforming/turnaround 
quality  media  entity  in  Zone  9.  Print/ 
Broadcast  or  combination  for  part¬ 
nership  and/or  acquisition.  Call  or  fax 
in  confidence  (510)  933-9395. 


TRADE  ASSOCIATIONS 


AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  an 
organization  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax:  (407)  774-6751  or 
write:  926  Great  Pond  Drive,  #1003, 
Altamonte  Springs,  FL  3271 4. 


Call  us  about  our  low 
contract  rates! 


(212)  675-4380  ext.  171, 173 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


MAILROOM 


PRESSES 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


LEAFDESK 


LEAF  FILE  SERVER  AND  EDIT  STATION 
with  19-inch  monitor,  all  reconditioned 
by  AP  last  year.  Also,  Nubus  board  for 
Leafnet/Macintosh  interface. 

E-mail:  jeffw@newscom.com 
Phone:  (305)  448-841 1 


_ MAILROOM _ 

6  ADD  ON  POCKETS 
1  Main  Station  Muller  Martini  227 
inserting  machine.  Will  sell  as  individ¬ 
ual  components,  as  is  or  rebuilt 
Call  (903)  596-6250 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


AT  LAST  a  durable  low  cost  PALLET! 
Perfect  Pallets,  Inc.  has  a 
'NEW*  Plastic  Pallet  made  with 
1 00%  recycled  materials. 

For  information  call  John  Rossman 
(800)  84 1  - 1 9 1 9  FAX  (3 1 7)  924-6205 

HARRIS  1172- 10  into  1 
2  Hall  Stackers,  compressor 
vac  pump,  MS  heads  upper  half  rebuilt 
Call  Bill  Miller  at  (908)  707-8007 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Put  all  your  eggs  in  one  basket  — and 
watch  them  grow 

Andrew  Carnegie 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 

WWW. midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


_ PRESSES _ 

CLAMP  TRUCK  (Caterpillar)  for  paper 
roll  stock.  Model  #4225.  Serial 
#83K149.  LP  gas  in  use  until  6/2/98. 
Runs,  need  some  work.  (410)  752- 
3849,  best  offer.  Francis. 


FOR  SALE 

HARRIS  V-15A  UNITS 
CALL  (520)  574-0031 


EQUIPMENT  FOR  SALE 


FOR  SALE; 
PantherPro/4616 

internal  dual  1  gb  HD« 
Stoeatie^lHincb 
On:#ni^liridiiV  &  Processor 
Binther  RIP  -  PS  Lev.  3 

$55,000 

For  more  infonmation 
on  other  available 
systems  call  Bob  Weber 

216-831-0480 or 
800-837-8973  www.bob-vreber.com 


“WoHdwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (91 3)  648-2000 
Fox:  (913)648-7750 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:  (913)492-6217 
www.inlandnews.com 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 

Goss  3:2  Folders  23  9/10',  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  -t-  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Horris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fox:  (213)  256-7607 


Editor  &  Publisher: 

The  communication  link 
of  the  newspaper  industry 
every  week  since  1884. 


Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fox 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Tober 

ALTA  Graphics  Inc. 

(770)  428-58 1 7  Fox  (770)  590-7267 


FERAG  EQUIPMENT 


PERAG 
EQUIPMENT 
POR  SALE 

VARKMHSC 
MSERniK  SYSTEMS 

QUMUny  ASWHGPBK 
nuMi  EEfiSQQM 

MULTI-CELL  (10)  $100,000 

COMPLEX 

of  3  Stackers 

(Payment  In  U.S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  845-5003 

Fax  (516)  843-2280 


BOB  WEBER,  INC 


July  4, 1998 
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INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

1  ANSWER 

GROWING  NIE&  HOME  DEUVERY  1 

METRO  NEWS  SERVICE,  INC. 

CIRCULATION  IS  SPEaRUM'S  1 

Nationwide  TELEMARKETING 

BUSINESS -CALL  DOUG  REESE  I 

Horace  Sauthward 

(800)972-6778  j 

(800)  950-8475 

• 

E-mail:  mnsl@metro-news.com 

HEADLINE  PROMOTIONS,  INC.  1 

v^vrw.metro-news.com 

13  OFFICES  NATIONWIDE 

TELEMARKETING  SERVICES  i 

NEW  START  GENERATION  j 

CIRCULATION  DEVELOPMENT  INC. 

STOP  SAVER  PROGRAMS  j 

Newspaper  Telemarketing  Specialists 

VERIFICATION  CALUNG  ! 

(800)  247-2338 

www.circulation.net 

IN  STORE  SALES  PRCX3RAMS  j 

BLENKARN 

Our  programs  are  tailored  to  meet  • 

Your  Telemarketing  Partner 

your  circulation  needs.  : 

JEFF  BLENKARN  (616)  458-661 1 

Every  subscription  guoranteed.  : 

CIRCULATION  MARKETING  GROUP 

RATES  BASED  ON  RESULTS  j 

Specializing  in  on-site  and  long 

distance  telemarketing  since  1989. 

Dennis  McQuillan  i 

Call  Cherry  Coleman  (912)  336-2700 

(800)  260-9823  j 

NEWSPAPER  EXECUTIVE  SEARCH 

NEWSPAPER  EXECUTIVE  SEARCH  1 

Established  1975 


“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs. 
Haas/Watkins  &  Associates 

713-977-8955  Fax  713-334-4180 
e-mail:  rhaas@rhaa$.com 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30tli  Year 
(888)890-7272 


PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


MEXICO  INFORMATION 


INDISPENSABLE  FOR  MEXICO  RE¬ 
SEARCH.  Catalog  of  Mexican  news¬ 
papers,  magazines,  specialty  journals. 
$55  prepaid.  All  TV  &  Radio  $65.  Mex¬ 
ican  Researcti,  P.O.  Box  4065,  Tucson, 
AZ85717.  (800)943-4595. 


OPERATIONS  CONSULTANTS 


FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone  (8 13)  586-3509 
Walt  Hempton,  Consultant 
Print  Media  &  Graphics 


Call  us  about  our  low 
contract  rates! 

(212)  675-4380  ext.  171, 173 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
AU  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


TRAINING 


PREPRESS  AND  WEB  PRESS  training 
for  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 
Newspaper  Production  &  Research 
Center  (405)  524-7774 


HELP  WANTED 


ADMINISTRATIVE 


PROPERTY  MANAGER 

Add,  Inc.  is  seeking  candidates  at  our 
Florida  and  Louisiana  locations  for 
the  following  position:  Property  Man¬ 
ager. 

Candidates  for  this  key  position  must 
have  management  experience,  a  sales 
achievement  track  record,  production 
knowledge  and  experience,  a  good 
understanding  of  business  finances, 
education  and  skills  in  communication, 
and  must  be  flexible  and  committed  to 
the  organization.  Experience  in  the 
advertising  industry  and  customer  ser¬ 
vice  is  a  plus. 

This  person  would  lead  a  sales  staff, 
production  team  and  circulation 
department  to  publish  a  weekly  news¬ 
paper  while  meeting  sales,  production 
and  business  goals. 

Benefits  include  medical  and  dental 
insurance,  life  and  AD&D  insurance, 
short-term  and  long-term  disability 
insurance,  profit  sharing,  401  (k)  retire¬ 
ment  program,  pension  plan, 
employee  stock  ownership  option  and 
incentive  bonus  program. 

Send  your  cover  letter  ond  resume  to: 

Add,  Inc. 

Attn:  Geri  Dresen 
P.O.  Box  609 
Waupaca,  Wl  54981 


ADVERTISING 


ADVERTISING  DIRECTOR:  The  Citizen, 
a  1 5,000  NY  daily  seeks  a  motivated 
leader  to  serve  as  the  head  of  the 
advertising  department.  The  ideal  can¬ 
didate  must  possess  excellent  commu¬ 
nication  skills,  the  ability  to  lead 
thraugh  motivation  and  be  willing  to 
work  in  a  hands  on  capacity.  Excellent 
compensation  and  benefits  package. 
Send  resume,  cover  letter  and  salary 
requirements  to  The  Citizen,  Richard  J. 
Emanuel,  publisher,  25  Dill  Street, 
Auburn,  NY  1 3021 .  Or  E-mail  to: 

rjel@tds.net 

All  replies  kept  confidential 


ADVERTISING 


Use  your  newspaper  sales  experi¬ 
ence  and  marketing  skills  to  generate 
national  ad  revenue  for  our  74  client 
newspapers. 

Dallas-based  optportunity;  excellent 
base  and  incentive  package. 

SAWYER-FERGUSON-WALKER 

ESTABLISHED  1929 

Fax  Ietter/resuin6: 

Exec.  VP.  (212)  21 8-11 59 


ADVERTISING 


ADVERTISING  ACCOUNT  EXECUTIVE 

The  Times-Picayune,  New  Orleans' 
strongest  medio  buy  to  both  local  and 
national  accounts,  seeks  sales  experi¬ 
ence,  strongly  motivated,  deadline 
oriented  professionals  to  join  our  out¬ 
side  sales  team.  Education  degree  in 
business  administration,  merchandiz¬ 
ing  or  marketing  is  desirable  back¬ 
ground.  Print  media  sales  experience 
would  be  valuable  to  bring  to  the  posi¬ 
tion.  Enjoy  a  generous  commission 
program  in  addition  to  a  solid  base 
salary  with  scheduled  increases  plus 
industry-leading  benefits  in  a  thriving 
city  with  old  world  chorm. 

Please  send  your  resume  and  pay  his¬ 
tory  to: 

The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 25-1429 
EOE 

Attn:  Beth  Adams,  Personnel  Director 
(504)  826-3274 

ADVERTISING  DIREaOR 
The  Athens  Daily  News/Banner- 
Herald,  Athens,  GA  is  seeking  an 
aggressive,  motivated,  results-oriented 
leader.  Established  daily/34,000  Sun¬ 
day /TMC  in  a  very  highly  competitive 
market.  Multi-media  and  retail  experi¬ 
ence  required.  Please  send  cover  letter, 
resume  and  salary  requirements  to 
PERSONNEL,  P.O.  BOX  912,  ATHENS, 
GA  30603-091 2. 

The  very  first  step  towards  success  in 
any  occupation  is  to  become  interested 
in  it 

Sir  William  Osier 


ADVERTISING 


ADVERTISING  ACCOUNT  EXECUTIVE 

Full  time  career  opportunities  available 
for  successful  media  sales  professional 
to  sell  to  and  service  advertisers  within 
a  designated  market  of  a  rapidly  grow¬ 
ing  area  north  and  northeast  or  Pitts¬ 
burgh.  Competitive  benefit  and  com¬ 
pensation  package  including  banus 
offered.  Qualified  individuals  will  have 
degree  in  communications,  advertising 
or  marketing  with  minimum  of  one  to 
two  years  media  sales  experience  and 
possess  excellent  problem  solving  and 
communication  skills.  Ability  to  manage 
multiple  priorities  with  attention  to  detailis 
essential. 

Send  resumes  to  Box  08563,  Editor  & 
Publisher.  We  are  an  equal  oppor¬ 
tunity  employer  and  encourage  all 
qualified  individuals  to  apply.  Pre¬ 
placement  drug  testing  is  mandatory. 

CLASSIFIED  ADVERTISING  DIREaOR 

New  Times,  Miami's  largest  weekly 
publication,  seeks  a  Classified  Advertis¬ 
ing  Director.  The  ideal  candidate  will 
be  a  hands  on  manager  vdio  is  a  vi¬ 
sionary  leader  and  understands  the 
dynamics  of  what  it  takes  to  grow  mar¬ 
ket  share  and  revenues  via  an  inside 
sales  team.  A  proven  track  record  in 
recruiting  and  training  top  notch  sales 
professionals  is  paramount.  A  back¬ 
ground  in  telemarketing  management 
is  preferred.  Miami  New  Times  is  part 
of  the  New  Times  chain  of  news  week¬ 
lies.  New  Times  offers  a  competitive 
salary,  lucrative  bonus  and  benefits  of 
70K  plus.  Pleose  forward  resume  to 
Michael  Cohen,  publisher.  New  Times, 
2800  Biscayne  Blvd.,  Miami,  FL 
33137,  or  Fax  ta  (305)  571-7677,  or 
E-mail  to: 

michael  cohen@miaminewtimes.com 


40  Editor  &  Publisher 
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HELP  WANTED 

ADVERTISING  I  ADVERTISING 

ADVERTISING  DIREQOR  1  RECENTLY-RETIRED  SALES  EXECUTIVE 


Community  Newspaper  Company  is 
Greater  Boston's  Fastest  grawing  media 
company.  CNC  publisFies  90  weekly 
newspapers,  20  shoppers,  2  dailies 
and  numerous  niche  products  reaching 
1 .4  million  readers  weekly.  Our  ABC 
audited  paid  circulation  is  414,118 
and  our  free  weekly  circulation  is 
528,024.  Our  award-winning  news- 
apers  and  Internet  products,  com¬ 
ined  with  our  commitment  to  people, 
technology,  promotion  and  training 
provide  a  perfect  backdrop  for  success. 
We're  looking  for  a  top-notch  industry 
professional. 

We  seek  an  aggressive,  experienced 
sales  professional  to  direct  a  team  of 
highly  motivated  retail  advertising 
representatives.  Primary  responsibility 
is  revenue  growth,  therefore  the  suc¬ 
cessful  candidate  must  be  able  to  hire, 
train  and  develop  in  a  climate  which 
fosters  individual  initiative  within  a 
team  concept.  Prior  experience  with 
goal  setting,  performance  appraisal 
and  the  ability  to  develop  and  mentor 
sales  reps  is  essential.  The  ideal  candi¬ 
date  has  experience  in  cross  selling  a 
diverse  product  line  (Internet,  dailies, 
weeklies,  niche  products)  to  maximize 
company  revenue  and  customer 
response.  Excellent  opportunity  for 
those  who  seek  a  challenge. 
Unparalleled  Financial  opportunity  For 
an  aggressive  overachiever. 

Please  send  your  resume  and  salary 
history  and  requirements  to  CNC,  254 
Second  Avenue,  Needham,  MA 
021 94  Attn:  John  McNamee  or 
Fax  to  (78 1)433-6740 

CLASSIFIED  ADVERTISING  Manager 
needed  for  fast  moving  daily  and  large 
weekly  group  in  the  best  market  in 
Indiana.  We  need  a  dynamic  leader 
who  is  willing  to  work  hard  in 
exchange  for  great  rewards.  We  are  a 
market  dominant  group  with  much 
room  for  growth  in  suburban  Indy.  Call 
Jay  Fredrickson,  (317)  598-6300  ext. 
220  today!!! 

D!REaOR  OF  SALES  &  MARKET!NG 

Looking  for  that  rare  apportunity  to 
show  your  stuff?  Excellent,  group 
owned  mid-sized  daily  in  booming 
Zone  3  market  needs  ambitious 
advertising  sales  and  marketing  pro 
who  is  anxious  to  shine.  Although  busi¬ 
ness  is  great,  our  innovative  manage¬ 
ment  team  believes  a  combination  of 
experience,  training,  motivation, 
market  research  and  a  well  executed 
long  range  plan  is  needed  to  insure  a 
rosy  future.  Candidates  with  creativity 
and  enthusiasm  who  have  proven  they 
understand  the  dynamics  of  growing 
revenue  and  market  share  through 
hands-on  management  will  be  given 
preference. 

Competitive  salary  and  bonus,  plus  full 
benefit  package  included.  Send  resume 
and  salary  requirement  to  Box  08560, 
Editor  &  Publisher. 


needed  as  publisher  for  3  year  stint  at 
Midwest  county  seat  paper.  Full  bene¬ 
fits,  good  pay,  superb  profit  sharing. 
Can  be  very  lucrative  for  the  right 
person.  Reply  to  Box  08527,  Editor  & 
Publisher. 

SALES  REPRESENTATIVE 

Online  Advertising  Sales  Represen¬ 
tative  based  in  New  York.  Responsible 
for  continued  growth  of  sales  within 
territory.  Includes  maintaining  and  ser¬ 
vicing  existing  accounts  as  well  as  de¬ 
veloping  new  client  base.  Must  demon¬ 
strate  strategic  and  creative  thinking  in 
approaching  sales  opportunities  and  ac¬ 
count  analysis.  Requires  2+  years  of 
sales  experience  (preferably  in  high 
tech)  with  a  proven  record  of  meeting 
sales  goals. 

NATIONAL  ACCOUNT  MANAGER 

Looking  for  an  East  Coast  National 
Account  Manager  (to  be  located  in 
Manhattan).  Will  be  responsible  for 
key  account  list  of  clients  and  agencies. 
Includes  maintaining  and  servicing 
existing  accounts  as  well  as  developing 
new  oient  base.  Must  demonstrate 
strategic  and  creative  thinking  in 
approaching  sales  opportunities  and 
account  analysis.  Requires  4-5  years  of 
sales  experience  (preferably  in  high 
tech)  with  a  proven  record  of  meeting 
sales  goals. 

Excellent  communication,  presentation 
and  organizational  skills  required. 

EarthWeb,  creators  of  Gamelan,  has 
been  creating  advanced  Internet 
technologies  since  1994.  Since  our 
inception,  our  employees  receive  an  out¬ 
standing  benefits  package  which 
includes:  major  medicaf  dental, 
401  (k),  paid  vacation,  and  a  health 
club  membership.  EarthWeb  is  located 
in  mid-town  Manhattan. 

To  learn  more  about  us  please  visit: 

http://www.developer.com 

EOE.  Fax:  (212)  725-6559.  E-mail: 
|obs@earthweb.com.  Include  position 
applying  for  and  'Editor  &  Publisher'  in 
subject  heading  of  fax  and/or  E-mail. 

VP,  CLASSIFIED  ADVERTISING 

Community  Newspaper  Company, 
Greater  Boston's  fast-growing  media 
company  is  seeking  a  highly  moti¬ 
vated,  experiencecT  classified  exe¬ 
cutive  to  lead  our  70+  person  staff. 
CNC  publishes  90  weekly  newspapers, 
20  shoppers,  2  dailies  and  numerous 
niche  products  reaching  1 .4  million 
readers  weekly.  Our  ABC-audited  paid 
circulation  is  41 4,1 1 8  and  free  weekly 
circulation  is  528,024.  Our  awarci- 
winning  newspapers  and  Internet 
products,  combine  with  our  commit¬ 
ment  to  people,  technology,  promotion 
and  training  provide  a  perfect 
backdrop  for  success.  We're  looking 
for  a  top  industry  professional.  A  great 
quality  of  life,  aggressive  compensa¬ 
tion  package  ana  first-rate  work  expe¬ 
rience  await  the  right  person.  Please 
send  your  resume  and  salary  history 
and  requirements  to  Attn:  President 
Kirk  A.  Davis,  Community  Newspaper 
Company,  254  Second  Avenue,  Need¬ 
ham,  MA  02 1 94  or  fax  it  to  (78 1 )  433- 
6710. 


ART/GRAPHICS 


NEWS  GRAPHIC  ARTIST 
The  Skagit  Valley  Herald,  a  21,000 
circulation  doily  with  a  great  news 
staff,  is  creating  a  new  position  to 
create  news  graphics.  Required: 
bachelor's  degree  or  equivalent, 
excellent  visual  skills,  command  of  com¬ 
puter  illustration  software,  and  a  track 
record  of  working  collaboratively  on 
deadline.  We  are  an  independently 
owned  newspaper  in  the  nation's  best 
medium-sized  city.  Send  a  cover  letter, 
resume  with  references  listed,  and  clips 
by  July  24  to  Human  Resources,  Skagit 
Valley  Herald,  P.O.  Box  578,  Mount 
Vernon,  WA  98273. 


CIRCULATION 


CIRCULATION  DIREaOR 

The  Valley  News  Dispatch  and  North 
Hills  News  Record,  growing  daily 
newspapers  in  the  northeastern  sub¬ 
urbs  of  Pittsburgh,  seek  an  experienced 
professional  to  direct  the  newspapers' 
circulation  departments.  Individual  will 
be  responsible  for  planning  and  imple¬ 
menting  sales  and  service  strategies  to 
maximize  the  circulation  revenue  poten¬ 
tial  for  both  newspapers.  Will  serve  os 
an  integral  member  of  the  newspapers' 
executive  management  committee. 
Qualifications  include  bachelor's 
degree  or  equivolent  combination  of 
education  and  experience;  minimum 
five  years  experience  in  newspaper 
circulation  management;  proficient 
PC  skills;  excellent  leadership,  pre¬ 
sentation,  organizational  and  analytical 
skills;  and,  must  be  able  to  com¬ 
municate  effectively  with  diverse 
customers,  staff  and  other  departments. 
Send  resumes  to  Lawrence  J.  Jock,  Jr., 
general  manager.  Valley  News  Dis¬ 
patch/North  Hills  News  Record,  210 
Fourth  Avenue,  Tarentum,  PA  15084. 
We  are  an  equal  opportunity  employer 
and  encourage  all  qualified  individuals 
to  apply.  Pre-placement  drug  testing  is 
mandatory. 


ADVERTISING 


CIRCULATION 


ARE  YOU  READY  to  make  the  move  to 
daily?  If  yes,  we're  looking  for  the  right 
person  to  direct  our  zoned  edition  of 
the  Morning  Sentinel.  You'll  be  in 
charge  of  an  eight  member  staff  with 
supervision  over  Doth  the  editorial  and 
business  divisions  of  this  growing  pub¬ 
lication.  Our  goal  is  to  make  this  the 
best  publication  of  it's  kind  in  the  state. 
Only  the  serious  worker  with  a  general 
degree  of  experience  in  newspaper 
publishing  should  apply. 

We  are  a  1 35-year-old  cornpany  with 
independent  owners  who  offer  a  good 
benefit  package  including  health,  vaca¬ 
tion  and  profit  sharing.  For  more 
details  send  your  resume  with  salary 
history  to  the  Morning  Sentinel,  232 
East  Broadway,  Centrolia,  IL  62801 . 


CIRCULATION  DIREaOR 

The  State  Journal,  a  small  market, 
independent  paper,  published  Sunday 
through  Friday,  in  Kentucky's  capital, 
Frankfort,  is  looking  for  an  individual 
with  the  ability  to  handle  all  aspects  of 
circulation  and  obtain  growth  in  home 
delivery  and  single  copv  sales.  Com¬ 
petitive  salary,  excellent  benefits, 
401  (k),  and  more.  Please  send  resume 
and  salary  history/requirements  to 
Personnel,  The  State  Journal,  1216 
Wilkinson  Boulevard,  P.O.  Box  368, 
Frankfort,  KY  40602.  EOE 


CIRCUIATION  MANAGER 

Very  established  weekly  chain  in  Zone 
5  seeks  aggressive,  very  organized 
individual  to  manage  staff  of  6  full-time 
district  managers.  Must  have  a  very 
strong  work  ethic  and  be  willing  to  get 
your  hands  dirty  to  service  customers. 
This  position  reports  directly  to  the 
circulation  director.  A  solid  circulation 
background  and  supervisory  experi¬ 
ence  is  required.  Salary  plus  bonus, 
401  (k)  and  excellent  benefits  package. 
Saturday  is  a  required  workday  (off 
Sunday  and  Monday).  Send  resume 
and  cover  letter  with  salary  require¬ 
ments  in  confidence  to  Box  08559, 
Editor  &  Publisher. 


ADVERTISING 


WILLIAMSON  COUNTY 
ADVERTISING  MANAGER 

The  Austin  American-Statesman  has  a  unique  opportunity  for  an 
experienced,  professional  newspaper  advertising  manager  to 
lead  a  team  of  inside  and  outside  sales  representatives,  service, 
support  and  art  staff  members  located  in  two  bureau  offices  in 
dynamic  Williamson  County.  Successful  candidates  will  be  very 
civic-minded,  and  demonstrate  leadership  skills  from  S-i-  years  of 
supervisory  or  management  experience.  Candidates  must  have  a 
college  degree,  be  able  to  present  and  interpret  market  research 
information,  prepare  budgets,  be  proficient  with  computers,  and 
provide  evidence  of  a  successful  sales  history.  Includes  a  great 
Benefit  Package!  Please  mail  resumes  to; 

Austin  American-Statesman 

Human  Resources 
305  South  Congress  Avenue 
Austin,  TX  78704 
EOE 

Pre-employment  drug  test  is  required 
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HELP  WANTED 


CIRCULATION 


THE  GRAND  HAVEN  TRIBUNE,  a  six 


ASSISTANT  CITY  EDITOR 


_ CIRCULATION _ 

CIRCULATION  MANAGER,  Kent- 
Ravenna  Record-Courier,  20,000 
doily,  7  days  per  week,  supervision  of 
moilroom  for  doily  newspaper,  several 
weeklies  and  shoppers.  Resumes  to 
Publisher,  Record-Courier,  P.O.  Box 
1201,  Ravenna,  OH  44266.  Specify 
salary  requirements. 

CIRCULATION  ZONE  SUPERVISOR 

The  Journal  Inquirer,  a  50,000- 
circulation  afternoon  daily  with  a  Sat¬ 
urday  morning  edition  in  a  competitive 
Connecticut  market,  seeks  a  manager 
to  supervise  4  district  managers, 
manage  motor  route  and  contract 
delivery,  in  a  zone.  This  position  is  for 
the  well-organized,  willing  to  take 
responsibility  person  who  has  man¬ 
agement  experience,  leadership  skills, 
and  the  enthusiasm  needed  to  motivate 
district  managers  and  carriers.  Com¬ 
petitive  salary  and  comprehensive 
benefits  package  offered,  including 
company  vehicle.  Send  letter,  resume, 
and  salary  requirements  to: 

Circulation  Director 
Journal  Inquirer 
P.O.  Box  510 
Monchester,  CT  06045 
Fax  (860)  646-9867 

CIRCULATION 
OPERATIONS  DIREaOR 

The  European  Stars  and  Stripes,  a 
daily  newspaper,  based  in  Griesheim, 
Germany,  seeks  a  Circulation  Opera¬ 
tions  Director  to  oversee  home 
delivery,  single  copy,  transportation, 
and  customer  service  throughout 
Europe,  North  Africa,  and  the  Middle 
East. 

Ideal  candidate  will  have  extensive 
experience  in  home  delivery  and  single 
copy  distribution  of  newspaper/ 
periodicals  to  a  large  geographical 
area. 

The  selected  candidate  will  manage  all 
facets  of  transportation,  distribution, 
installation  of  the  new  DSI  circulation 
system,  collections,  and  will  oversee  the 
development  of  carrier  recruitment  and 
retention  programs. 

Must  have  prior  supervisory  experience 
overseeing  distribution  personnel  and 
collections.  Requires  strong  analytical 
skills  to  identify  potential  delivery 
areas,  logistics  experience,  budgeting, 
attention  to  detail,  and  experience  in 
preparing  and  writing  reports. 

Send  resume  to  European  Stars  and 
Stripes,  ATTN:  General  Manager,  Unit 
29480,  APO  AE  09211  or  Fax  to 
(01 1-49)  6155  601408.  Applications 
will  be  accepted  by  E-mail  at 

dandreac@mail.estripes.asd.mil 
Applications  must  be  received  by  July 
31,1 998  to  be  considered. 

Announcement  NAF 
Position  open  to  US  citizens  only 


_ CIRCULATION _ 

SINGLE  COPY  SALES  MANAGER 
The  Press  of  Atlantic  City  has  an 
immediate  opening  for  a  Single  Copy 
Sales  Manager  who  is  responsible  for 
all  Single  Copy  activities,  and  reports 
directly  to  the  Circulation  Sales  Man¬ 
ager.  The  selected  candidate  must  have 
a  proven  success  of  increasing  circula¬ 
tion  sales  volume,  generating  new 
sales  opportunities,  and  supervising  the 
servicing/collections  of  accounts.  We 
ore  seeking  a  team  player  with  a  win¬ 
ning  attitude,  and  the  ability  to  moti¬ 
vate  others.  The  selected  candidate 
must  be  able  to  plan,  implement,  and 
achieve  successful  sales  programs.  A 
minimum  of  6-8  years  of  circulation 
management  experience  is  required. 
Qualined  candidates  should  send  a 
resume,  examples  of  your  successful 
sales  programs,  and  salary  require¬ 
ments  to  Bill  Muller,  circulation  sales 
manager.  The  Press  of  Atlantic  City, 
1000  West  Washington  Avenue, 
Pleasantville,  NJ  08232.  EOE,  M/F 

TELEMARKETING  MANAGER 

The  Milwaukee  Journal  Sentinel,  an 
employee  owned  newspaper  with  an 
approximate  circulation  of  290,000 
daily  and  450,000  Sunday,  is  currently 
searching  for  an  experienced,  pro¬ 
gressive  Telemarketing  Manager  to  join 
our  circulation  management  team. 
Working  closely  with  the  Marketing 
Director,  the  Telemarketing  Manager 
will  be  responsible  for  implementing 
both  short  and  long  range  soles  and 
marketing  objectives  for  the  depart¬ 
ment.  The  Manager  will  lead  a  team  of 
70  Sales  Reps  and  will  have  overall 
accountability  for  the  telemarketing 
operations.  Qualified  candidates  will 
possess  a  BA  or  equivalent,  3-5  years 
telemarketing  experience  and  have 
demonstrated  proven  success  in  manag¬ 
ing  sales  teams. 

The  Milwaukee  Journal  Sentinel  offers 
a  unique  opportunity  to  become  a  part 
of  on  employee  owned  company  with 
an  excellent  salary  and  benefits 
package.  If  interested,  please  send 
cover  letter,  resume,  and  salary  history 
to: 

Milwaukee  Journal  Sentinel 
Human  Resources 
333  W.  State  Street 
Milwaukee,  Wl  53201 


day  afternoon  daily  newspaper  with 
approximately  1 1 ,000  circulation,  is 
looking  for  an  aggressive,  goal 
oriented  individual  to  lead  our  circula¬ 
tion  department.  We  are  located  on 
Michigan's  prestigious  west  coast 
along  the  shore  of  Lake  Michigan,  and 
within  25  minutes  of  Grand  Rapids. 

Growth  in  our  county  has  been  in  the 
double  digits  ond  we  ore  positioned 
for  growth.  Applicants  must  possess 
strong  management  skills,  and  be 
knowledgeable  of  ABC  record  keeping 
and  regulations. 

We  offer  a  competitive  salary  and 
benefits  program.  Please  send  resume 
and  salary  history  to: 

Lee  Carter,  Publisher 

Grand  Haven  Tribune 
101  N.  3rd  Street 
Grand  Haven,  Ml  4941 7 
Fax:  (616)  842-0297 

EDITORIAL 

ARE  YOU  GOOD  ENOUGH  TO 
PRODUCE  A  SPORTS  SEQION 
DEUVERED  AROUND  THE  WORLD? 

If  so,  we're  looking  for  you!  European 
and  Pacific  Stars  and  Stripes,  the  daily 
First  Amendment  newspaper  for  service 
people  overseas,  is  searching  for  an 
Assistant  Managing  Editor/Sports  to 
join  a  dynamic,  creative  team  of 
journalists  in  the  Central  office  in 
Washington,  DC.  Our  readers  love 
sports  -  all  sports  -  so  Stripes  is  looking 
for  a  newsroom  leader  with  the  savvy 
to  produce  a  great  section  that  covers 
everything  from  high  school  football  to 
World  Cup  soccer  with  some  NASCAR 
racing  and  college  hoops  mixed  in.  It's 
an  exciting,  challenging  time  to  be  with 
Stars  and  Stripes  and  we're  looking  for 
a  proven  newsroom  leoder  (sports 
editor  or  assistant  at  a  daily  newspa¬ 
per)  who  can  bring  energetic,  original 
thinking  ta  the  table.  In  addition  to 
being  passionate  about  journolism  and 
sports,  the  AME  we're  looking  for  can 
help  make  us  a  better  newspaper  with 
the  inquisitiveness  of  a  reporter  and  the 
meticulousness  of  o  copy  editor. 
Pagination  skills  definitely  score  points! 
Salary  range  is  $50,000  -  $60,000. 
Interested  in  a  great  opportunity?  Send 
a  resume,  five  work  samples  and  a 
cover  letter  describing  how  your  skills 
would  benefit  our  readers,  to  NAF 
Personnel  Office,  Building  1 1 ,  Room  2- 
106  WRAMC,  Washington,  DC 
20307-5001.  Applicotions  must  be 
received  by  July  15,  1998.  Stars  and 
Stripes  is  an  Equal  Opportunity 
Employer. 

ASSIGNMENT/DESIGN  EDITOR 
We're  looking  for  a  copy/design 
editor  with  manogement  potential.  We 
are  a  10,000-circulatian  daily  in  a 
rapidly  growing  area  of  Control  Flor¬ 
ida  looking  for  a  seasoned  copy  editor 
and  designer  with  knowledge  of  QuarkX¬ 
Press.  Preference  will  be  given  to  can¬ 
didates  with  management  experience 
at  a  weekly  or  small  daily.  A  weekend 
editor's  position  awaits  the  ideal  can¬ 
didate.  Send  resume,  representative 
clips  and  tearsheets,  and  salary  history 
or  expectations  to  Box  08562,  Editor  & 
Publisher. 


The  Bakersfield  Californian,  an 
85,000-circulation  daily  in  Central 
California,  is  seeking  an  assistant  city 
editor  in  its  team-oriented  newsroom. 
We're  looking  for  a  passionate 
journalist  who  can  help  nurture  a 
young  but  talented  staff  of  21  reporters 
and  6  correspondents.  You'll  be  one  of 
six  team  leaders,  and  one  of  four  peo¬ 
ple  in  our  metro  editing  team.  Appli¬ 
cants  should  have  a  minimum  of  three 
years'  daily  newspaper  experience 
(some  editing  preferred),  good  com¬ 
munication  and  organizational  skills, 
and  a  commitment  to  excellence. 
Please  send  a  cover  letter,  resume  and 
work  samples  to  The  Bakersfield  Cali¬ 
fornian,  Human  Resources,  Assistant 
City  Editor,  P.O.  Bin  440,  Bokersfield, 
CA  93302-0440;  or  E-mail  to: 

bwood@bakersfield.com 

ASSISTANT  FEATURE  EDITOR  wonted 
for  56,000-1-  daily  in  college  town.  This 
is  o  writer/editor  position:  College 
degree,  3-5  years'  daily  experience, 
good  organizational  and  copy-editing 
skills  essential.  Must  be  a  strong  ideo 
person.  Will  assist  features  editor  in 
planning  and  executing  daily  and 
special  sections.  Send  cover  letter  and 
resume  to  Diane  Chun,  features  editor. 
The  Goinesville  Sun,  P.O.  Box 
1 471 47,  Gainesville,  FL  3261 4-71 47. 
Or  fax  (352)  338-31 28. 

ASSISTANT  HOMES  EDITOR 

Seeking  imaginative  and  artistic 
feature  writer  to  showcase  comfortable 
Southern  style,  decorating  ideas  and 
home  features  for  Southern  Living 
Magazine  readers.  Degree  in  Interior 
Design,  English,  Journalism  or  related 
field.  Working  knowledge  of  design, 
art,  and  architecture.  Five  years  expe¬ 
rience  preferred.  Submit  cover  letter, 
resume,  and  salary  requirements  to 
Wanda  Stephens,  Southern  Living 
Magazine,  P.O.  Box  523,  Birming¬ 
ham,  AL 35201 . 

ASSISTANT  LIFESTYLES  EDITOR 

Exciting  and  challenging  opportunity 
with  the  Valley  News  Dispatch  and 
North  Hills  News  Record,  growing 
daily  suburban  newspapers.  Individual 
will  be  responsible  for  assisting  the 
Lifestyles  Editor  in  the  development  and 
production  of  the  daily  lifestyle  section 
and  all  the  elements  within  the  section. 
Bachelor's  degree  or  equivalent  jour¬ 
nalism  experience  required.  Must  have 
ability  to  react  quickly  and  productively 
to  change.  Qualified  individual  will  be 
an  effective  communicator  and  writer 
and  be  able  to  manage  multiple 
priorities.  Previous  supervisory  experi¬ 
ence  strongly  preferred.  Must  hove 
valid  PA  driver's  license  and  own  vehi¬ 
cle  and  be  able  to  commute  between 
our  locations  in  Worrendale  and 
Tarentum.  Send  resumes  to  Rebecca 
Killian,  Lifestyle  Editor,  Valley  News  Dis¬ 
patch/North  Hills  News  Recard,  210 
Fourth  Avenue,  Tarentum,  PA  15084. 
We  are  an  equal  opportunity  employer 
and  encourage  all  qualified  individuals 
to  apply.  Pre-placement  drug  testing  is 
mandatory. 
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HELP  WANTED 


EDITORIAL 


ASSISTANT  NEWS  EDITOR:  Strong 
manager  needed  to  help  oversee  5- 
person  news  desk  at  top  Boy  Area 
daily.  Minimum  3  years  copy  desk 
experience.  Editing,  headlines,  design, 
QuarkXPress  required.  Night,  weekend 
shifts.  Tearsheets,  references  to  Maureen 
Fissolo,  Box  47,  Fairfield,  CA  94533; 
E-mail: 

drnews@dailyrepublic.com 


ASSISTANT  NEWS  EDITOR  to  work 
with  News  Editor  in  coordinating  local 
news  coverage  and  overseeing  staff  of 
eight  reporters  for  award-winning 
20,000  circulation  daily  newspaper. 
Newspaper  experience  required.  Sa¬ 
lary  based  on  experience.  Attractive 
benefits  package.  Applicants  should 
write  Philip  G.  Beckley,  editor.  Finger 
Lakes  Times,  218  Genesee  Street, 
Geneva,  NY  14456.  No  phone  calls, 
please. 


ASSISTANT  SPORTS  EDITOR:  The  Cal- 
umbus  Ledger-Enquirer  is  looking  for  a 
person  with  strong  design  ancT  copy 
editing  skills  to  join  our  award-winning 
staff.  Applicants  shauld  have  the  ability 
to  work  at  a  fast  pace  under  strict 
deadlines.  Position  is  available  imme¬ 
diately.  Send  resume/layout  samples  to 
Kevin  Price  at: 

price@ledgerenquirer.com 
or  mail  to  Kevin  Price,  1 7  W.  1 2th 
Street,  Columbus,  GA  31 907. 


ASSISTANT  SPORTS  EDITOR  -  If  you 
like  sports,  we'll  give  you  all  you  want. 
The  Tribune-Democrat  in  Johnstown, 
PA  (49,000  daily  -  53,000  Sunday)  is 
looking  for  an  Assistant  Sports  Editor 
who  can  handle  the  full  schedules  of 
32  high  schools,  and  player- 
development  franchises  in  professional 
hockey  and  baseball.  We're  in  Pitts¬ 
burgh  Steeler,  Penguin  and  Pirate 
country  between  Pitt  and  Penn  State. 
This  is  a  management  position  that 
involves  copy  editing,  design,  schedul¬ 
ing,  coverage  and  yes,  you'll  write  a 
column.  If  you're  ready  to  step  up, 
send  resume  and  clips  ta  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


AHENTION  NEWSPAPER  EDITORS! 
Like  a  dynamic  challenge  that  will  be 
fulfilling?  4,000-1-  PM  daily  in  northern 
Illinois,  seeks  managing  editor  with 
management  and  supervisory  skills, 
creative  design  talents,  editing  and 
hands-on  writing  ability  —  with  posi¬ 
tive  attitude  to  lead  newspaper  into  the 
21st  Century.  Creative  vision  needed  to 
grab  readers  in  one  of  the  fastest  grow¬ 
ing  markets  in  Illinois.  Excellent 
opportunity  to  grow  a  newspaper  — 
job  starts  right  away!  Send  resume,  let¬ 
ter,  and  clips  to  Patrick  B.  Mattison, 
Belvidere  Daily  Republic,  401  Whitney 
Boulevard,  Belvidere,  ILblOOS. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
NewYotk,  NY  10011 


EDITORIAL 


BUSINESS  REPORTER 


The  Arizona  Daily  Star,  a  100,000 
circulation  AM  daily  in  sunny  Tucson, 
is  seeking  an  experienced  business 
reporter.  We  emphasize  a  teamwork 
approach,  and  the  reporter  will  be 
asked  to  work  closely  with  editors, 
photographers  and  graphic  artists. 
Equal  Opportunity  Employer.  Send 
resume  and  clips  to  John  Bolton,  busi¬ 
ness  editor.  The  Arizona  Daily  Star, 
P.O.  Box  26807,  Tucson,  AZ  85726- 
6807.  E-mail:  bolton@azstarnet.com 


CALIFORNIA'S  TOP  mid-size  weekly  is 
seeking  an  editor.  Candidate  should 
have  solid  management,  editing,  writ¬ 
ing  and  organizational  skills.  QuarkX¬ 
Press  experience  preferred.  Send  cover 
letter  and  resume  to  Eric  Henry,  gen¬ 
eral  manager,  Tahoe  World,  P.O.  Box 
1 38,  Tahoe  City,  CA  961 45.  E-mail: 
world@tahoe.com 


CAN  YOU  EDIT  COPY,  write  bright 
headlines  AND  design  pages?  Then 
you  are  just  what  this  award-winning, 
32,000-circulatian  daily  needs.  We 
are  getting  a  pagination  system  and 
need  a  copy  editor  with  a  flair  for 
design.  The  ideal  candidate  has  a  love 
of  language  and  is  familiar  with  QuarkX¬ 
Press  and  Freehand.  We  have  a 
youthful,  energetic  news  room  to  pro¬ 
vide  an  environment  for  real  job 
satisfaction  and  artistic  expression. 
Send  resume  and  wark  samples  to 
Managing  Editor,  The  Chronicle- 
Telegram,  225  East  Avenue,  Elyria, 
OH  44035. 


Pulitzer  Prize-winning  daily  seeks 
motivated  reporter  to  cover  big-city 
social  issues:  poverty,  drugs,  teen- 
pregnancy,  gangs,  joblessness  -  and 
strategies  for  attacking  them.  Strong 
writing  and  fresh  story-finding  skills 
required  in  a  city  known  for  its  flam¬ 
boyance  and  corruptibility.  Send  clips 
and  resume  to: 

The  Times-Picoyune 
Attn:  Lynn  Cunningham 
3800  Howard  Avenue 
New  Orleans,  LA  701 25- 1429 
EOEM/F 

CITY  EDITOR:  The  Progress-Index, 
1 9,700  circulation,  in  Central  Virginia, 
is  seeking  a  city  editor  with  strong 
news  background.  Candidate  must  be 
able  to  work  with  news  staffers  to  gen¬ 
erate  vibrant  stories  that  bring  the  com¬ 
munity  to  life.  The  position  requires 
strong  writing  and  editing  skills. 
Pagination  and  supervisory  experience 
a  must.  Send  resume,  page  design  sam¬ 
ples  and  salary  requirements  to 
Elizabeth  Hedgepeth,  The  Progress- 
Index,  P.O.  Box  71 ,  Petersburg,  VA 
23804. 

GOVERNMENT/CITY  REPORTER  for 
Central,  FL  2  time  weekly.  Experience 
preferred,  but  will  consider  recent 
graduate.  Candidate  should  be  aggres¬ 
sive  and  have  initiative.  Send  dips, 
resume  to  Osceola  News-Gazette,  P.O. 
Box  422068,  Kissimmee,  FL  34742.  Or 
E-mail  to  OsceolaNG@aol.com 


EDITORIAL 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solicC  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  caver  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR,  CNN  Interactive.  Must 
have  in-depth  knowledge  of  national 
and  international  news,  five  years  edit¬ 
ing  in  fast-paced,  hard-news,  print- 
st^e  newsroom,  and  be  willing  to  work 
any  shift  in  our  Atlanta  newsroom.  You 
don't  have  to  be  a  computer  whiz  —  just 
a  careful  journalist  who  works  well 
under  deadline  pressure.  We're  a  fast¬ 
growing  part  of  the  world's  most 
famous  news  organization.  Send  letter 
and  resume  to: 

interactive.jobs@turner.com 
No  calls  or  snail  mail 


COPYEDITOR/DESIGNER 
Can  you  write  snappy  headlines,  edit 
copy  until  it's  cleon  and  design  “wow” 
pages?  Do  you  enjoy  paginating,  pick¬ 
ing  your  own  art  and  seeing  a  page 
through  the  process  from  story  editing 
to  proofing?  Do  you  like  working  with 
editors,  graphic  artists,  photographers 
and  writers  ta  make  the  best  product 
possible?  Then  we're  looking  for  you. 
The  Beaver  County  Times  is  an  award¬ 
winning  6-day  AM  in  western  Pennsyl¬ 
vania.  If  yau'd  like  to  join  us,  send  a 
cover  letter,  resume  and  design  clips  to 
Cathy  Benscoter,  Beaver  County  Times, 
400  Fair  Avenue,  Beaver,  PA  1 5^9. 


The  Boston  Herald  has  a  full-time  open¬ 
ing  for  a  copy  editor  on  its  features 


wordsmith  with  three  to  five  years  of 
editing  and  design  experience  at  a 
daily  newspaper.  Warking  knowledge 
of  GiuarkXPress  is  vital. 

If  you're  known  for  snappy  headlines 
and  are  looking  for  a  fun  place  to 
work,  please  send  resume,  cover  letter 
and  work  samples  to  Jim  Kiley,  assis¬ 
tant  managing  editor/features,  Boston 
Herald,  P.O.  Box  2096,  Boston,  MA 
02106.  No  phone  calls,  or  E-mail, 
please. 

“COVER  THE 

SUPERA4ARKET  TO  THE  WORLD" 

The  Herald  &  Review,  Decatur,  IL,  is 
seeking  an  experienced  business  writer 


government  desk.  Vi/ill  be  primarily 
responsible  for  coverage  of  Central  IL 
agribusiness,  with  an  emphasis  on  the 
Archer  Daniels  Midland  Co.  and  A.E. 
Staley  Manufacturing.  Co.,  two  multi- 
billion-dollar  industry  leaders  and  prime 
employers  in  the  area.  We  want 
sameone  who  can  do  the  occasional 
farm  feature  story,  but  can  also  tell  our 
readers  about  the  science  and  business 
that  come  together  at  ADM  and  Staley. 
We  want  to  cover  these  businesses  like 
small  communities  within  our  area. 
Reporters  with  2-5  years  of  experience 
covering  agriculture  ar  business  are 
preferrM.  Less  experienced  reporters 
with  excellent  clips  and  a  desire  to 
cover  business  also  will  be  considered. 
Send  resume,  clips  and  references  to  T. 
Kuhle,  Herald  &  Review,  P.O.  Box 
311,  Decatur,  IL  62525.  EOE 


EDITORIAL 


DESIGN  EDITOR  -  for  award-winning, 
twice-weekly  in  Lake  Tahoe.  QuarkX¬ 
Press  a  must.  Send  resume,  samples  to 
Irwin  Goldberg,  P.O.  Box  7820,  Incline 
Village,  NV  89452  or  E-mail. 

bonanza@tahoe.com 


EDITOR  FOR  doily  business  pub¬ 
lication.  Must  be  able  to  translate  from 
Spanish  to  English.  Knovdedge  of  Mex¬ 
ican  history  helpful.  $30,000.  Send 
resume  to  El  Financiero  International, 
2300  S.  Broadway,  Los  Angeles,  CA 
90007,  or  phone  (213)  747-7642 
after  4:00  p.m.  PST. 


EDITOR,  REPORTER  POSITIONS 

The  Sanford  Herald,  a  14,000- 
circulation  newspaper  in  the  heart  of 
North  Carolina  with  a  tradition  of 
journalistic  excellence,  seeks  an 
EDITOR,  ASSISTANT  EDITOR  and  two 
strong  REPORTERS  as  we  restructure 
our  newsroom  and  redefine  our  place 
in  the  market.  We're  looking  for  what 
everyone  else  is  looking  for  in  quality, 
conscientious  and  extraardinary 
journalists.  What  we  have  to  offer  is  a 
chance  to  shine... to  be  a  part  of  a 
qualify,  principle-centered  team  taking 
its  role  seriously... and  an  opportunity 
to  live  in  a  beautiful,  growing  area 
with  many  opportunities  for  personal 
and  professiofKil  growth. 

Submit  resume,  work  samples  and 
introductory  letter  to  Bill  Horner  III,  pub¬ 
lisher,  The  Sanford  Herald,  P.O.  Box 
1 00,  Sanford,  NC  2733 1-0100. 


EDITOR/REPORTER.  Major  interna¬ 
tional  news  agency  seeks  experienced 
:  journalist  for  its  Washington  desk. 
:  Solid  knowledge  of  French  and 
:  Spanish  required.  Send  resumes  and 
:  clips  to  Agence  France  Presse,  1015 
■  1 5th  Street  NW,  Suite  500,  Washing¬ 
ton,  DC  20005.  Attn:  Chris  Boian. 


EDITOR/V/RITER 

Experienced  reporter/editor  to  work 
on  the  news  desk  two  nights  o  week 
and  be  a  general  assignment  reporter 
three  days  a  week  at  The  Daily  Times 
of  Farmington,  NM,  a  daily  18,700 
circulation  paper  in  the  Four  Corners 
area.  Resume  and  clips  to  Wayne 
Leopold,  managing  editor.  The  Daily 
Times,  P.O.  Box  450,  Farmington,  NM 
87499,  or  E-mail: 

dtimes@cyberport.cam 


EDITORS  &  WRITERS  WANTED. 

Monthly  bulletin  lists  200-(-  current 
.  openings  nationwide.  Entry/early 
:  career.  Writer-Editor-EP,  P.O.  Box 
;  40550,  5136  MacArthur,  Washing- 
I  ton,  DC  20016,  (703)  506-4400. 

i  EDUCATION  AND 

ENVIRONMENT  REPORTERS 

:  The  Greenville  News,  a  100,000  dai- 
i  ly/ 140,000  Sunday  circulation  news- 
i  paper  in  the  Upstate  of  South  Carolina, 
j  is  looking  for  experienced  reporters 
:  who  know  how  to  deliver  hard-hitting 
:  enterprise  for  environment  and  educa- 
:  tion.  Prefer  3-5  years  minimum  experi- 
;  ence  at  daily  newspapers.  Send 
;  resume  and  appropriate  work  samples 
:  to  Chris  Weston,  managing  editor.  The 
i  Greenville  News,  P.O.  Box  1688, 
:  Greenville,  SC  29602. 

FAX  (864)  298-4395 
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HELP  WANTED 


_ EDITORIAL _ 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  open¬ 
ings  for  a  managing  editor  in  Denver 
and  an  associate  editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls,  please 


EDUCATION  REPORTER 
The  Register-Guard,  an  80,000- 
circulation  AM  daily  in  Eugene,  OR, 
seeks  an  aggressive,  creative  trend- 
spotter  who  can  mix  spot  K- 1 2  educa¬ 
tion  coverage  with  issues-oriented 
enterprise. 

At  least  two  years  of  daily  newspaper 
experience  required.  Computer- 
assisted  reporting  experience  recom¬ 
mended. 

Applicants  must  have  a  degree  from  a 
four-year  college  or  university.  Send  a 
cover  letter,  resume  and  non- 
returnable  writing  samples  no  later 
than  Monday,  July  1 3,  1 998,  to  Edu¬ 
cation  Reporter,  The  Register-Guard, 
Human  Resources  Department,  P.O. 
Box  10188,  Eugene,  OR  97440-2188. 

EDUCATION  WRITER  -  Education 
Week,  the  nation's  premier  newspaper 
covering  precollegiate  education,  seeks 
experienced  reporter.  Must  like  the 
responsibility  of  beat  reporting  and 
have  the  abiliW  to  write  about  complex 
policy  issues  for  a  national  audience. 
Ideal  candidate  will  show  initiative  and 
thrive  in  a  team  environment.  Send 
resume,  clips,  and  salary  requirements 
to  EPE,  Attn:  ME,  6935  Arlington 
Rood,  Suite  100,  Bethesda,  MD 
20814. 


ENERGETIC,  ENTHUSIASTIC,  hard¬ 
working  entry-level  reporter  needed  for 
immediate  openings  at  this  20,000 
circulation  seven-day  newspaper  in 
West  Virginia's  Eastern  Panhandle. 
Located  an  hour  and  a  half  from 
Washington,  DC  and  Baltimore,  MD, 
the  area  is  growing,  and  so  is  the 
newspaper  staff.  Send  resume  and 
clips  to  Maria  Lorensen,  editor.  The 
Journal,  207  W.  King  Street, 
Martinsfjurg,  WV  25401 . 

WE  ACCEPT 

MASTERCARDMSA/AMERICAN  EXPRESS 
CHECKS  FOR  CUSSIFIEDADS 


_ EDITORIAL _ 

FEATURES  WRITER 

Outside  and  Outdoor  Life  magazines 
rate  ours  a  top  Rockies  town  and  it's 
no  wonder  —  to  our  north  is 
Yellowstone;  to  the  east,  Jackson  Hole; 
to  the  south.  Salt  Lake  City  and  world- 
class  skiing. 

We  are  a  family-owned  28,000- 
circulation  daily  with  a  strong  tradition 
of  excellent  journalism  and  we  are 
expanding  our  features  department. 
Send  letter,  resume,  references  and 
work  sample  ASAP  to  Tom  Szaroleta, 
features  editor.  The  Post  Register,  333 
Northgate  Mile,  Idaho  Falls,  ID  83401 
or  E-mail:  tszaroleta@idahonews.com 

HAWAII'S  LARGEST  newspaper.  The 
Honolulu  Advertiser  (106,000  daily, 
192,000  Sunday),  is  looking  for  a 
Copy  Desk  Chief  and  an  Assistant  Busi¬ 
ness  Editor.  The  desk  chief  should  have 
strong  word-editing  skills,  a  critical  eye 
for  headlines  and  some  management 
experience.  The  assistant  business 
editor  will  be  expected  to  help  with  the 
local  news  report,  wire  selection  and 
developing  depth  in  the  paper's  cov¬ 
erage.  He  or  she  also  will  have  some 
reporting  duties.  Both  jobs  offer  com¬ 
petitive  salaries,  good  benefits,  reloca¬ 
tion,  other  extras.  Please  send  a  cover 
letter,  resume  and  samples  to  M.J. 
Smith,  managing  editor.  The  Adver¬ 
tiser,  605  Kapiolani  Blvd.,  Honolulu,  HI 
96813. 

LIFESTYLES  EDITOR 

THE  TOWN:  population  1 4,000;  home 
of  University  of  Wisconsin-Stout;  an 
hour's  drive  from  Twin  Cities  in  town 
with  theater  on  National  Register  of  His¬ 
toric  Places.  THE  PAPER:  5,000  circula¬ 
tion  twice  weekly.  THE  JOB:  lifestyles 
editor  writing  features,  editing,  doing 
layout  on  QuarkXPress  4.0.  Send  clips, 
resume  and  references  to  Editor  Margo 
Hecker,  Dunn  County  News,  P.O.  Box 
40,  Menomonie,  Wl  54751 . 


MANAGING  EDITORS 

Suburban  Washington,  DC  metro¬ 
politan  newspaper  group  owned 
by  the  Washington  Post  has  several 
managing  editor  positions  available 
for  our  eastern  Montgomery  County 
and  Prince  George's  county  opera¬ 
tions.  Duties  involve  shaping  news  cov¬ 
erage  of  the  community,  spotting  news, 
feature  and  trend  stories,  editing  copy 
and  supervising  production.  Must  be  a 
self-starter,  well-organized  and  a 
meticulous  editor  who  will  supervise 
reporters.  Will  also  be  responsible  for 
editing  stories  and  making  sure  all 
work  is  completed  in  a  timely  manner. 
Ideal  candidate  will  have  excellent 
reporting  and  editing  skills,  substantial 
layout  experience,  community  news¬ 
paper  experience,  be  able  to  handle  a 
variety  of  tasks  and  be  capable  of 
working  with  the  community.  QuarkX¬ 
Press  and  Mac  experience  preferred. 

For  immediate  consideration  fax 
resume  to  HR  (301 )  670-71 38  or  mail 
to  Human  Resources/ME,  Gazette 
Newspapers,  1200  Quince  Orchard 
Road,  Gaithersburg,  MD  20878.  EOE. 


j _ EDITORIAL _ 

i  MANAGING  EDITOR 

1  The  Missoula  Independent,  an  award- 

•  winning  weekly  newspaper  in  a 

•  rapidly  growing  Rocky  Mountain  city, 

:  seeks  a  talented  editor  to  manage  a 
I  small,  young  staff.  The  Independent 
:  provides  in-depth,  stylish  coverage  of 
i  the  broadest  possible  spectrum  of  local 
:  news.  From  crime,  to  environmental 
i  politics,  to  our  seasonal  recreation 
i  features  and  our  thorough  coverage  of 
i  the  local  arts  scene,  we  strive  to  be  the 
:  most  incisive,  entertaining  news  source 
:  available.  Send  cover  letter  and 
;  resume  to  Matt  Gibson,  publisher, 

I  Missoula  Independent,  1 1 5  South  4th 

•  Street  West,  Missoula,  MT  59801 . 

:  E-mail  inquiries  can  be  directed  to: 

:  independent@everyweek.com 

i  No  phone  calls,  please 


MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Ft.  Lauderdale  and  Dallas. 
Strong  writing  skills  essential.  Job 
entails  planning/editing  music  section, 
hiring  freelance  reviewers,  and  writing 
a  local  music  column  as  well  as 
feature-length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to:  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
802 1 7.  No  calls  or  E-mails,  please. 


MUSIC  NEWS  EDITOR  wanted  for  SO¬ 
BS  hours  a  week  of  contract  work  for 
the  online  SonicNet  Network.  SonicNet 
Network  includes  SonicNet  and 
Addicted  To  Noise  websites.  E-mail: 
lisa@sonicnet.com  for  more.  San  Fran¬ 
cisco  area  residents  only. 


NEWS  EDITOR  NEEDED  for  daily  NYT 
newspaper.  Strong  copy  editing,  layout 
and  people  skills  required.  Send 
resume  to  Executive  Editor  David 
Brown,  Lake  City  Reporter,  P.O.  Box 
1709,  Lake  City,  FL  32056. 


NEWS  EDITOR/REPORTER 
sought  by  30,000  circulation  alterna¬ 
tive  newsweekly  in  South  Carolina's 
capital  city.  Send  resume,  clips  to  Amy 
Singmaster,  Free  Times,  P.O.  Box 
8515,  Columbia,  SC  29202. 


REPORTER  -  Award-winning  weekly 
roup  in  New  York's  Hudson  Valley 
as  immediate  opening  for  staff 
reporter.  The  ideal  candidate  is  one 
who  can  handle  local  government, 
police,  features,  general  assignment 
and  is  no  stranger  to  a  camera.  Send 
resume,  clips  to:  Wallkill  Valley  Pub¬ 
lications,  P.O.  Box  434,  Walden,  NY 
12586. 


REPORTER:  Energetic,  resourceful  writer 
with  well  developed  personal  standard 
of  excellence  needed  to  cover  local, 
federal  courts.  Degree,  2  years  of 
reporting  experience  required.  Com¬ 
petitive  salary,  excellent  benefits.  Send 
cover  letter,  resume  and  clips  to  Paul 
Gottbrath,  The  Daily  Independent,  P.O. 
Box  31 1 ,  Ashland,  KY  41 1 05-031 1 . 

REPORTER:  General  assignment  for 
6,000  circulation  morning  daily.  Send 
resume  and  clips  to  Belinda  Chase, 
Ketchikan  Daily  News,  P.O.  Box  7900, 
Ketchikan,  Alaska  99901 . 


_ EDITORIAL _ 

REPORTER:  Looking  for  a  challenge  at 
one  of  California's  emerging  newspa¬ 
pers?  The  Bakersfield  Californian,  an 
85,000-circulation  daily  serving  a 
great  news  town  in  Central  California, 
has  one  opening  for  a  hotshot  reporter 
in  its  team-oriented  newsroom.  Appli¬ 
cants  should  have  a  minimum  of  two 
years'  of  daily  newspaper  experience, 
strong  writing  and  reporting  skills,  and 
a  passion  for  journalism.  Please  send  a 
cover  letter,  resume  and  work  samples 
to  The  Bakersfield  Californian,  Human 
Resources,  Reporter,  P.O.  Bin  440, 
Bakersfield,  CA  93302-01 1 0;  or 
E-mail  to:  bwood@bakersfield.com 


REPORTER:  The  Grand  Island  (NE) 
Independent  needs  a  talented  writer 
with  empathy  and  initiative  to  cover 
stories  in  social  services  and  arts/ 
entertainment  areas.  We  are  seeking  a 
motivated  writer  with  a  bachelor's 
degree  and  college/ professional  report¬ 
ing  experience.  Send  resume,  eight 
story  clips  to  Jeff  Funk,  managing 
editor.  The  Independent,  P.O.  Box 
1 208,  Grand  Island,  NE  68802. 

REPORTER 

Full  time  career  opportunities  available 
at  the  North  Hills  News  Record,  a 
growth-oriented  daily  paper  located  in 
the  rapidly  developing  northern  sub¬ 
urbs  of  Allegheny  County.  Competitive 
salary  with  comprehensive  benefit 
package  offered.  Qualified  candidates 
will  have  bachelor's  degree  with  one  to 
two  years  experience  preferred.  Must 
have  valid  PA  driver's  license  and  own 
vehicle.  Send  resumes  and  writing  sam¬ 
ples  to  Bob  Fryer,  editor.  North  Hills 
News  Record,  1 37  Commonwealth 
Drive,  Warrendale,  PA  15806.  The 
North  Hills  News  Record  is  an  equal 
opportunity  employer  and  encourages 
all  qualified  individuals  to  apply.  Pre¬ 
placement  drug  testing  is  mandatory. 

RESTAURANT  CRITIC 

The  Times- Picayune  in  New  Orleans  is 
seeking  a  restaurant  critic  who  can 
write  authoritative,  entertaining  reviews 
and  cover  the  dining  beat  in  a  city  that 
lives  for  food.  Experience  in  daily  news 
reporting  and  food  writing  required. 
Send  resumes  and  clips  to: 

The  Times-Picayune 
Attn:  Karen  Taylor  Gist 

Entertainment  Editor 
3800  Howard  Avenue 
New  Orleans,  LA  701 25-1429 
EOEM/F 

SPORTS  ASSISTANT 

The  Manassas  Journal  Messenger,  in 
Virginia,  outside  Washington,  DC 
seeks  an  assistant  sports  editor  to 
supervise  the  sports  desk.  Basic  pagina¬ 
tion  skills  and  knowledge  of  QuarkX¬ 
Press  essential  with  a  flair  for  page 
design  preferred.  Other  responsibilities 
include  editing  of  stories  and  column, 
feature  and  enterprise  writing  oppor¬ 
tunities.  Send  cover  letter  and  resume 
to  Nick  Hut,  sports  editor,  P.O.  Drawer 
431,  Manassas,  VA  20108  or  Fax 
(703)  368-901 6.  EOE 
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HELP  WANTED 


EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  ana  Ft. 
Lauderdale.  We  publi^  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well  re¬ 
searched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits.,  and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.Box  5970 

Denver,  CO  802 17 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 


SEaiON  EDITOR,  Business/Techno¬ 
logy.  Will  edit  and  report  on  issues 
including  practice  management; 
coding,  billing  and  claims;  and 
information  technology.  Must  have  at 
least  5  years  experience  reporting,  writ¬ 
ing  or  editing  periodicals,  with  man¬ 
agerial  experience,  preferably  in 
medical  and/or  socioeconomic  field. 
Deadline  orientation  and  ability  to 
work  under  strict  deadlines.  Bachelor's 
degree,  preferably  in  Journalism. 
Excellent  benefits,  competitive  salary, 
and  supportive  work  environment. 
Reply  to  Harvey  Daniels,  American 
MMical  Association,  515  N.  State 
Street,  Chicago,  IL  6061 0. 

E-mail:  harvey_daniels@ama-assn.org 
Fax:(312)464-5825 


SPORTS  EDITOR 

We're  looking  for  a  solid  prospect  with 
MVP  potential.  We  are  a  10,000- 
circulation  daily  in  a  rapidly  growing 
area  of  Central  Florida  looking  for  a 
talented  sportswriter  who  can  manage 
a  small  department,  can  do  layout 
(using  QuarkXPress)  and  stresses 
accuracy  and  quality  in  both.  We 
aggressively  cover  a  full  range  of 
s^olastic  and  recreational  athletics  in 
a  three-county  area.  You  will  get  a 
chance  to  handle  a  good  mix  of  event 
coverage  and  features.  Public  relations 
skills  are  also  an  important  part  of  the 
job.  Prima  donnas  need  not  apply. 
Send  resume,  representative  clips  and 
tearsheets,  and  salary  history  or 
expectations  to  Box  08561,  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR 
The  Skagit  Valley  Herald,  a  21,000 
circulation  doily  with  a  great  news 
staff,  is  creating  a  new  late  night  slot 
position  in  sports.  Required:  proven 
ability  to  work  alone  and  under 
deadline  pressure,  bachelor's  degree 
or  equivalent,  solid  experience  in 
newspaper  copy  editing,  and  a  broad 
understanding  of  sports.  We  are  an 
independently  owned  newspaper  in  the 
nation's  best  medium-sized  city.  Send 
a  cover  letter,  resume  with  references 
listed,  and  clips  by  July  24  to  Human 
Resources,  Skagit  Valley  Herald,  P.O. 
Box  578,  Mount  Vernon,  WA  98273. 


SPORTS  EDITOR 

22,000-AM,  7  day-a-week  daily 
craves  good  community  sports  jour¬ 
nalist  to  command  4-  to  8-page  sec¬ 
tion  and  lead  lively  staff  of  3.  Looking 
to  put  local  life  back  in  Sports,  balanc¬ 
ing  must-have  national  coverage  with 
essential  school  sports,  community 
recreation.  We're  in  beautiful  area  of 
Zone  2.  Send  resume,  convincing  cover 
letter  to  Box  08550,  Editor  &  Publisher. 


THE  ASPEN  DAILY  NEWS,  a  12,500 
circulation,  seven-day  daily,  is  looking 
for  an  experienced  reporter  who  has  a 
real  talent  for  enterprising  journalism. 
We  need  a  motivate  person  who  can 
withstand  the  daily  grind  in  a  com¬ 
petitive  atmosphere.  Inree  to  five  years 
of  experience  is  preferred.  Please  send 
resume  and  clips  to  Carolyn  Sack- 
ariason.  Aspen  Daily  News,  517  East 
Hopkins  Avenue,  Aspen,  CO  81611. 


THE  ASPEN  TIMES,  a  combined  daily/ 
weekly  in  a  competitive  news  market 
(circ.  1 2,000)  in  Colorado  ski  resort 
town,  seeks  a  highly  motivated  general 
assignment  reporter.  Our  reporters 
cover  a  variety  of  beats,  including  a 
number  of  topics  peculiar  to  ski  resort 
towns  in  the  Rockies.  Reporters  are 
expected  to  generate  their  own  story 
ideas  and  there  is  a  strong  emphasis 
on  feature  writing  and  in-depth  report¬ 
ing.  Send  resume  and  clips  to  Aspen 
Times,  P.O.  Box  E,  Aspen,  CO  81611, 
or  call  (970)925-3414. 


THE  DAILY  NEWS,  an  aggressive, 
high-energy  Philadelphia  tabloid,  seeks 
a  features  editor  to  focus  on  arts  and 
entertainment.  Our  forward-thinking 
features  team  is  rebuilding  and  we 
seek  a  production  savvy  editor  whose 
creativity  knows  no  bounds.  Applicants 
must  have  at  least  5  years  experience 
and  be  prepared  to  nave  the  time  of 
their  life.  Extremely  competitive  salary 
and  benefits.  Send  resume  and  sample 
of  your  work  to  Deborah  Licklider, 
features  editor,  P.O.  Box  7788,  Phila¬ 
delphia,  PA  19101 . 


THE  OLYMPIAN,  a  Gannett  daily  at  the 
southern  reach  of  Puget  Sound,  has  an 
opening  for  on  assistant  news  editor. 
Candidates  must  have  a  minimum  of 
three  years  copy  desk  experience  on  a 
daily  newspaper,  and  should  possess 
well-honed  editing  skills  and  an  ability 
to  produce  sharply  designed  pages  on 
deadline.  Supervisory  experience  and 
pagination  skills  a  plus.  Send  cover  let¬ 
ter,  resume  with  references  and  work 
samples  to  Ron  Morris,  news  editor. 
The  Olympian,  P.O.  Box  407,  Olympia, 
WA  98507.  EOE 


THE  SPARTANBURG  Herald-Journal,  a 
60,0(X)-circulation  daily  in  the  New 
York  Times  Regional  Newspaper 
Group  seeks  a  copy  editor/ page 
designer  with  at  least  3  years  experi¬ 
ence.  We're  looking  for  candidates 
who  can  produce  clean  designs  and 
snappy  headlines  on  deadline.  QuarkX¬ 
Press,  Microsoft  Word  experience  pre¬ 
ferred.  HTML  skills  a  bonus.  Spartan¬ 
burg,  nestled  in  the  South  Carolino 
Upstate,  is  within  easy  driving  distance 
of  the  Smoky  Mountains,  the  beach, 
Atlanta  and  Charlotte.  Please  send 
cover  letter  and  resume  to  Gloria  Fair, 
news  editor,  Herald-Journal,  P.O.  Box 
1657,  Spartanburg,  SC  29304-1657. 
Applications  also  may  be  faxed  to 
(864)  594-6350  or  E-mailed  to: 
newsdesk@teleplex.net 


THE  ST.  LOUIS  POST-DISPATCH,  the 
flagship  of  the  Pulitzer  Publishing 
Company,  seeks  an  aggressive  re¬ 
porter  to  cover  TRANSfoRTATION. 
We  want  someone  who  can  help  our 
readers  understand  the  complex  and 
not-so-complex  transportation  issues  in 
this  region  of  2.5  million.  We  need 
someone  who  knows  how  to  cut 
through  the  bureaucracy  and  jargon  to 
tell  stories  that  make  sense  to  our 
readers.  We  want  someone  who  can 
relate  plans  for  highways  and  bridges 
to  our  readers'  daily  commute;  analyze 
the  future  of  mass  transit  and  air  travel; 
and  discern  the  impact  on  the  region's 
growth  and  development.  Most  impor¬ 
tantly,  the  successful  candidate  will  be 
creative,  confident  and  feel  comfortable 
working  with  a  team. 

To  apply,  submit  o  cover  letter,  resume, 
clips  and  a  short  description  of  how 
you  would  approach  the  beat  to 
Cynthia  Todd,  director  of  recruitment, 
St.  Louis  Post- Dispatch,  900  North 
Tucker  Blvd.,  St.  Louis.  MO  63101 .  The 
deadline  to  apply  to  this  od  is  JULY  1 7, 
1998. 


THINK  OF  IT  as  the  Silicon  Valley  of 
steel,  minus  the  earthquakes.  Steel  is 
THE  business,  and  covering  the  indus¬ 
try  here  is  the  perfect  job  for  an 
ambitious,  talented  journalist.  You'll 
also  cover  labor,  manufacturing,  and 
chemical  industries  -  companies  that 
actually  MAKE  things. 

You'll  do  it  for  a  doily  newspaper 
that's  been  named  best  in  the  state  five 
years  running  and  only  1  /2  hour  from 
downtown  Chicago.  You  have  to  want 
to  do  this  job  well.  Thousands  of 
readers  in  the  area  and  across  the 
country  look  to  us  as  the  source  for 
steel  news.  Send  resume,  references 
and  clips  to  Crista  Zivanovic,  The 
TIMES  of  Northwest  Indiana,  601  45th 
Avenue,  Munster,  IN  46321 . 


WRITER/EDITOR  sought  for  large- 
circulation  health  newsletter  published 
by  national  consumer-advocacy  group. 
If  you  can't  turn  out  sparkling,  user- 
friendly  writing  on  tight  deadlines  with 
little  or  no  need  for  editing,  don't 
apply.  Must  be  able  to  re-write 
material  produced  by  researchers  and 
make  the  science  come  alive.  Good 
reporting  skills  are  critical.  Must  hove  3 
to  5  years'  experience  writing  for  a 
major  newspaper,  magazine,  or  wire 
service  for  the  lay  public.  Salary  com¬ 
petitive  with  for-profit  publications. 
Send  letter,  resume,  and  samples  of  non¬ 
technical  writing  to  CSPI,  EP.NAW, 
1 875  Connecticut  Avenue,  NW  #300, 
Washington,  DC  20009. 


TIRED  OF  THE  SAAAE  OLD  THING? 
Want  to  do  something  different  every 
day?  Every  hour  even?  Stars  and 
Stripes,  a  daily  First  Amendment 
newspaper  for  the  U.S.  military 
overseas,  has  four  openings  for  full¬ 
time  GRAPHIC  ARTISTS  in  Washing¬ 
ton,  DC.  If  you  are  a  graphics  jock-of- 
all-trades  and  practice  ethical  journal¬ 
ism,  you  could  become  part  of  our 
dynamic,  creative  team.  Our  depart¬ 
ment  will  handle:  preparing  photos  for 
pre-press;  creating  maps,  infographics 
and  illustrations,  and  designing  pages 
for  publication.  Yes,  we'll  do  it  all  and 
do  it  well  because  our  readers  deserve 
it.  You'll  need  to  have  strong  skills  in 
either  Freehand  or  Illustrator,  and  be 
expert  in  using  Photoshop  and  QuarkX¬ 
Press.  In  return,  we'll  offer  a  salary 
range  of  $30,000  to  $45,CXX),  full 
benefits,  o  cubicle  and  nameplate,  a 
challenging  but  fun  working  environ¬ 
ment,  and  most  importantly,  creative, 
talented  people  to  feed  off  of.  If  you 
are  an  energetic,  self-starter  who  has  a 
lot  to  contribute  to  our  graphics  team 
please  send  resume,  three  samples  of 
your  design  skills,  and  a  cover  letter 
describing  how  your  skills  would 
benefit  our  readers,  to  NAF  Personnel 
Office,  Building  11,  Room  2-106 
WRAMC,  Washington,  DC  20037- 
5001 .  Applications  must  be  received 
by  July  15,  1998.  Stars  and  Stripes  is 
an  Equal  Opportunity  Employer. 


HUMAN  RESOURCES 


LABOR  RELATIONS 

The  Buffalo  News  seeks  an  experi¬ 
enced  labor  relations  professional. 
Minimum  of  five  years  experience,  in¬ 
cluding  contract  and  grievance  admin¬ 
istration,  arbitration,  controct  negotia¬ 
tion  and  safety.  Experience  with  EEOC, 
NLRB  and  OSHA  would  be  a  plus. 

Please  submit  a  confidential  resume, 
with  cover  letter  and  salary  history  to 
Joseph  F.  Saeli,  Jr.,  vice  president 
Humon  Resources/Legol,  The  Buffalo 
News,  One  News  Ploza,  Buffalo,  NY 
1 4240,  or  fax  to  (71 6)  849-451 9, 

We  are  an 

Equal  Opportunity  Employer 


INFORMATION  SYSTEMS 


CNI  CORPORATION,  a  computer  Inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 

E-mail  resume  to:  hr@cnicorp.com 
Please  include  your  name 
on  the  subject  line. 


SYSTEMS  EDITOR  -  Suburban  Phila¬ 
delphia  doily  needs  a  hardware/ 
software  expert.  PCs,  MACs,  NT, 
Word,  QuarkXPress,  Photoshop, 
HTML,  databases  and  more.  Must  be  a 
good  trainer.  Newspaper  background 
a  plus.  Send  resume  to  Lonny 
Morgnonesi,  executive  editor.  The 
Intelligencer  Record,  P.O.  Box  858, 
Doylestown,  PA  1 8901 . 
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INFORMATION  SYSTEMS 

MONTGOMERY  NEWSPAPERS,  a 
rapidly  growing  weekly  group  in  the  sub¬ 
urban  Philadelphia  market,  is  seeking 
a  Computer  Systems  Manager.  This 
hands  on  position  will  have  responsibil¬ 
ity  for  maintaining  all  company  hard¬ 
ware  and  software;  recommending, 
researching  and  purchasing  system 
upgrades  and  improvements;  and 
Internet  supervision. 

Experience  with  Appleshare,  Novell 
and  NT  server  platforms  necessary. 
WAN  experience  helpful.  Must  be  able 
to  work  independently,  provide  support 
to  all  departments  and  communicate  at 
all  levels. 

We  offer  a  competitive  salary,  full 
benefits  including  401  (k),  medical  and 
dental.  Please  send  resume  to: 

Production  Director 
Montgomery  Newspapers 
290  Commerce  Drive 
Fort  Washington,  PA  1 9034 

SYSTEMS/INTERNET  MANAGER 
The  Progress-Index,  1 9,700  circula¬ 
tion,  in  Central  Virginia,  is  creating  the 
technical  position  of  Internet/Systems 
Manager.  We  need  a  candidate  who 
can  maintain  and  troubleshoot  the 
newsroom  Power  Mac  system,  work 
with  classified  PC-based  system,  offer 
support  for  graphics'  Mac  system  and 
composing's  prepress  system.  Addi¬ 
tionally,  some  news  judgment  would  be 
helpful  in  updating  and  maintaining 
our  presence  on  the  Internet.  Send 
resume  to  George  Fain,  The  Progress- 
Index,  P.O.  Box  71,  Petersburg,  VA 
23804. 

MAILR(X)M 

PACKAGING  CENTER  MANAGER 

The  Yakima  Herald-Republic  has  a 
career  opportunity  for  an  energetic  dis¬ 
tribution  professional  at  a  40,000-r 
morning  daily  newspaper  in  central 
Washington  state.  We  focus  on  increas¬ 
ing  circulation  and  market  share 
through  excellent  customer  service  and 
a  motivated,  efficient  45  member  dis¬ 
tribution  team.  State  of  the  art  three- 
year  old  packaging  center  with  two 
lines  of  12-into-l  computerized  GMA 
1000  inserting  equipment,  QUIPP 
stackers,  conveyors  and  bottom  wrap 
and  Dynaric  strappers.  We  value 
strong  coaching  and  communication 
skills  to  maximize  employee 
performance  and  workplace  satisfac¬ 
tion.  Send  or  fax  resume,  cover  letter 
and  achievements  to  the  human 
resources  department,  Yakima  Herald- 
Republic,  P.O.  Box  9668,  Yakima,  WA 
98901 ,  fax  (509)  577-7722.  We  are 
a  member  of  the  Seattle  Times  group 
and  an  equal  opportunity  employer. 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements 

Tuesday  noon  (EST)  for  following 
Saturday  issue 
Classified  Dispiay 

Friday  5pm  (EST)  8  days  prior  to  publication 


MARKETING 

MARKETING/ 
PROMOTIONS  MANAGER 

New  England's  most  dynamic  print 
media  publisher  seeks  an  aggressive 
experienced  Marketing/Promotions 
Manager. 

The  primary  scope  of  this  position  will 
be  centered  around  developing  market¬ 
ing  and  promotional  programs  which 
generate  revenue,  build  circulation  and 
enhance  company  image.  Responsibili¬ 
ties  include:  development  and  imple¬ 
mentation  of  strategic  advertising  cam¬ 
paigns  around  promotional  events, 
print  production  and  new  products; 
departmental  leadership;  monitoring 
vendor  processes;  budget  manage¬ 
ment;  competitive  analyses  and  knowl¬ 
edge  of  industry  trends.  Candidates 
should  possess  a  Bachelor's  Degree, 
prior  relevant  experience  and  a  work¬ 
ing  knowledge  of  MAC  computers. 
Ideal  candidates  have  effective  com¬ 
munications  skills,  the  ability  to  meet 
strict  deadlines  and  previous  manag¬ 
ement  experience.  Interested  can¬ 
didates  should  send  resume  to  Box 
08566,  Editor  &  Publisher. 


_ NEW  MEDIA _ 

NEW  MEDIA  DIREaOR 

Major  District  2  newspaper  seeks  a 
general  manager  to  develop  and  imple¬ 
ment  a  regional  web  site.  Great 
opportunity  for  experienced  web  man¬ 
ager  ready  for  a  larger  challenge.  Be 
prepared  to  develop  a  regional  web 
plan,  identify  staffing  needs,  work  with 
content  providers,  lead  design  of  the 
physical  site.  Tell  us  how  you  see  the 
relationship  between  a  web  site  and 
the  newspaper.  Duties  require  man¬ 
agement  and  web  site  experience. 
Excellent  compensation  and  benefits. 
Send  resumes  to  Box  08564,  Editor  & 
Publisher. 

PHOTOGRAPHY 


PHOTOGRAPHER 

Full  time  career  opportunity  available 
at  the  North  Hills  News  Record,  a 
growth-oriented  daily  newspaper 
located  in  the  rapidly  developing 
northern  suburbs  of  Allegheny  County. 
Competitive  salary  with  comprehensive 
benefit  package  offered.  Qualified 
individuals  will  have  bachelor's  degree 
and  1-2  years  work  experience  pre¬ 
ferred.  Ability  to  communicate 
effectively  with  reporters  and  editors 
and  to  work  under  minimal  supervision 
is  essential.  Strong  working  knowledge 
of  the  Macintosh  and  Adobe 
Photoshop  required.  Must  have  valid 
PA  driver's  license  and  own  vehicle. 
Portfolio  must  be  available  to  present 
at  interview.  Send  resumes  to  Bob 
Fryer,  managing  editor.  North  Hills 
News  Record,  1 37  Commonwealth 
Drive,  Warrendale,  PA  15086.  We 
are  an  equal  opportunity  employer 
and  encourage  all  qualified  individuals 
to  apply.  Pre-placement  drug  testing  is 
mandatory. 


_ PREPRESS _ 

PREPRESS  MANAGER 
We  are  searching  for  a  Prepress  Man¬ 
ager  with  exceptional  organizational 
and  interpersonal  skills.  This  position  is 
responsible  for  staff  development  and 
training,  managing  the  budget,  main¬ 
taining  supplies  and  working  with 
other  departments  to  meet  editorial 
and  advertising  needs.  Must  have  work¬ 
ing  knowledge  of  current  Mac/PC 
based  programs.  Reply  to  Box  08558, 
Editor  &  Publisher. 


_ PRESSROOM _ 

PRESS  OPERATOR 

The  Sun  Herald  in  Biloxi,  MS,  is  look¬ 
ing  for  an  experienced  press  operator 
to  run  a  Headliner  Offset  press  with  a 
3/2  folder.  Successful  candidates  must 
have  a  commitment  to  quality,  good 
communication  skills  and  must  be  able 
to  work  nights.  Send  resume  to  Press¬ 
room  Manager,  c/o  The  Sun  Herald, 
P.O.  Box  4567,  Biloxi,  MS  39535. 


PRESS  OPERATORS  needed  for  East 
Atlanta  Publication.  Minimum  2  years 
experience.  Goss  Urbanite  a  plus!  For 
additional  information  call  Mike  Watts 
(770)  860-0507.  Fax  resumes  to  (770) 
860-1194. 


PRESSR(X)M  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 

PRODUaiON/TECH 

IMAGING  MANAGER 
The  Hartford  Courant,  the  oldest  con¬ 
tinuously  published  newspaper  in  the 
nation,  is  looking  for  an  Imaging  Man¬ 
ager  to  plan,  develop  and  implement 
strategies  and  procedures  to  maintain 
state-of-the-art  imaging  equipment. 
You  will  be  responsible  for  overseeing 
quality  reproduction  standards,  imag¬ 
ing  operations,  shift  supervisors 
internal  and  external  training  pro¬ 
grams  while  maintaining  excellent 
communication  throughout  the  work 
unit.  You  must  have  demonstrated 
experience  in  working  with  a  diverse 
workforce,  ability  to  manage  through  a 
transition  period  with  the  change  in 
technology.  You  will  need  a  sound 
knowledge  of  prepress  operations  and 
troubleshooting,  coupled  with  5+  years 
of  management  experience.  To  apply, 
please  submit  resume  with  cover  letter 
and  salary  requirements  indicating 
position  title  to  The  Hartford  Courant, 
Employee  Services  and  Community 
Affairs,  285  Broad  Street,  Hartford,  CT 
061 15.  Fax:  (860)  520-3000; 

E-mail:  halpert@courant.com 
The  Hartford  Courant  is  an  Equal 
Opportunity  Employer  committed  to 
workforce  diversity. 


I  PRODUCnON/TECH 

I  PUBLICATIONS  SPECIALIST,  Software 
:  Trainer.  Mac/PC  experience  necessary, 
i  If  you  know  prepress,  SQL,  or  NT, 

•  like  travel,  and  want  out  of  dead- 
;  line  dilemmas,  send  resume  to 
:  Managing  Editor,  Inc.,  Attn:  Peter,  101 
:  Greenwood  Avenue,  Suite  330,  Jenkin- 
:  town,  PA  1 9046  or 
i  E-mail:  pkelts@maned.com 

j  PUBUC  RELAnONS 

I  lAPA  SEEKS  COORDINATOR  FOR 
:  PRESS  FREEDOM  PROGRAM 

i  A  professional  journalist  with  knowl- 
I  edge  of  the  situation  of  the  media  and 
I  journalists  in  the  hemisphere  to 
I  coordinate  the  work  of  the  lAPA  Com- 
j  mittee  on  Freedom  of  the  Press  and 
:  Information.  To  maintain  contact  with 
I  volunteer  members  in  each  country  and 
:  other  relevant  sources.  He/she  will 
i  direct  and  implement  plans  for  such 
:  monitoring.  The  successful  candidate 
I  should  be  able  to  investigate,  write  and 
:  edit  in  Spanish  and  English.  He/she 
:  will  carry  out  special  projects. 

:  Responsibilities  include  working  as 
:  director  of  the  Press  Institute,  identi- 
j  fying  the  needs  of  the  press  in  Latin 
:  America  and  implementing  and 
administering  a  program  fostering  its 
development,  and  seeking  innovative 
ways  to  provide  the  services  the 
Institute  offers.  He/ she  will  supervise  a 
staff  of  three.  Candidates  should  be  cur¬ 
rently  employed,  or  have  been 
employed,  in  the  news  business  and  be 
comfortable  working  with  staff,  col¬ 
leagues,  lAPA  members  and  people  in 
business  and  government  at  all  levels 
in  various  countries  and  cultures.  Must 
be  prepared  to  travel  extensively. 
Salary  will  be  commensurate  with 
experience  and  qualifications. 

Apply  in  writing  to: 

Executive  Director 
Inter  American  Press  Association 
291 1  NW  39th  Street 
Miami,  FL33142 

Fax:  (305)  635-2272 
E-mail:  sipjulio@aol.com 

PUBLIC  INFORMATION  OFFICER  -  The 
United  States  District  Court  for  the 
Northern  District  of  Illinois,  Chicago. 
The  incumbent  must  be  a  dynamic  self 
starter  with  the  ability  to  promote  a 
positive  image  for  the  court  and  its 
units.  The  Officer  is  responsible  for  all 
aspects  of  public  relations  to  the  court. 
Applicants  must  have  5  to  8  years  of 
experience  in  business  and/or  public 
relations.  Applicants  should  be  profi¬ 
cient  with  court  computer  systems. 
Excellent  writing,  research,  and  speak¬ 
ing  skills  are  desirable.  Please  send 
resume  to  Personnel  Department,  United 
States  District  Court,  NDIL,  219  South 
Dearborn  Street,  Chicago,  IL  60604. 


The  communication 
link  of  the  newspaper 
industry  every 
week  since  1884. 
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CLASSIFIED  ADVERTISING 
INFORMATION 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks . $6.35 

BOX  REPLY  SERVICE 

(3ount  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6-13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  clieck  payable  to  Editor&_ Publisher 
iwMgBa  or  charge  to  your  American  Express, 
VISAi  ^1  I A  MasterCard  or  Visa.  Please  supply  name 

■■■■  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pie-pay. 


ADMINISTRATIVE 


PUBLISHER'S  CONSULTANT:  Thirty 
years  publishing  experience  solving 
traditional  and  unusual  problems  in 
dailies,  weeklies  and  start-ups.  Able 
to  handle  advertising,  circulation, 
editorial  and  personnel  issues.  Available 
for  short-  or  long-term  involvement. 
Strong,  current  references.  Will  travel 
throughout  NE,  NY,  NJ  and  PA. 
Contact  Michael  Bradley,  P.O.  Box  427, 
Catoumet,  MA  02534,  or  call/fax  (508) 
563-2835,  or 

E-mail:  mbradley@capecod.net 


CIRCULATION 


CIRCULATOR  skilled  in  personal  sell¬ 
ing,  telemarketing,  single  copy  sales, 
seeks  immediate  opportunity  in  eastern 
Zone  2.  Reply  to  Box  08484,  Editor  & 
Publisher. 


EDITORIAL 


AWARD-WINNING  journalist,  13 
years  experience,  seeks  challenging 
paper,  100K  and  up,  and  looking  to 
grow.  My  salary  requirements  are 
37K.  I'm  looking  for  a  home.  Pitts¬ 
burgh,  Midwest  preferred.  I've  cov¬ 
ered  the  courthouse  and  the  state 
house,  but  I  vrant  more.  Reply  to: 
chol1@timesnet.net 


AWARD-WINNING  sports  writer  with 
27  years  experience,  the  last  two  as 
sports  editor  of  a  mid-sized  daily, 
seeks  to  relocate  to  home  state  of 
North  Carolina.  I  can  write  it,  edit  it 
and  plan  for  your  newspaper.  Reply  to 
Box  08539,  Editor  &  Publisher. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
infonnation:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York.  NY  10011 
FAX:  (212)929-1259 
E-Mail:  haze(p@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE;  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specialty  publication  or  public 
relations.  (305)  891  -2595. 


I  HAVE  15  years  of  writing,  editing 
and  opinion-making  experience  with 
major  metro  newspapers.  Conservative 
to  moderate.  r<lews  and  sports  commen¬ 
tary.  Seek  position  as  columnist.  Reply 
to  kx  0831 2,  Editor  &  Publisher. 


LAW  REPORTER,  lawyer,  oword- 
winning  writer,  will  cover  your  law 
beat.  What  did  the  judge  say  and 
what  are  the  lawyers  arguing?  I  will  tell 
your  readers  better  than  anyone  else 
can.  Well-connected  in  top  legal  cir¬ 
cles.  (781)  259-9387  (ph),  (781)  259- 
0370  (fax). 


NEED  WASHINGTON,  DC  coverage? 
Sowy  writer,  20  years  experience  with 
magazines,  newspapers,  wires.  Full, 
part  time,  (703)  534-5022. 


FREELANCE 


AWARD-WINNING  reporter,  editorial 
writer.  General,  lifestyle,  medical,  busi¬ 
ness,  entertainment,  technology.  Your 
West  Coast  correspondent.  Roger 
Angle  (949)  642-9523,  or: 

rogerangle@earthllnk.net 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  vrriters. 
For  Newspapers,  magazines,  books. 
Jeff  (973)  575- 1005 


Attention:  Positions  Wanted  Advertisers 

For  quicker  placement, 
you  con  Fox  or  e-mail  your  Positions 
Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card 
number  and  expiration  date. 

(212)  929-1259  or  E-mail:  mattw@mediainfo.com 
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SHOP  TALK  AT  THIRTY 


BY  JEFF  MILLER 


A  Hint  Of  Hypocrisy 
In  The  Travel  Industry 


IT  WAS  AS  if  Ciod  was  calling. 

She  said  she  was  from  the  Neu^ 
York  Times  travel  section  and 
wanted  to  know  if  I  was  interest¬ 
ed  in  becoming  a  stringer. 

Ten  years  as  a  magazine  editor  and 
seven  years  as  a  freelance  travel  writer, 
honing  my  writing  skills,  flashed 
before  my  eyes.  This  was  the  major 
break  I  had  been  hoping  for. 

Then  the  question  came  —  the  dirty 
little  secret  of  travel  writing. “So,”  she 
said, “how  do  you  pay  for  your  trips?” 

1  told  her  that  wherever  possible,  1 
paid  my  own  expenses,  but  like  99%  of 
other  travel  writers,  1  had  to  accept 
hosted,  or  subsidized,  trips  because 
newspapers  and  magazines  pay  so  lit¬ 
tle. 

She  politely  informed  me  that  if  1 
had  ever  taken  a  subsidized  trip  in  my 
entire  life,  1  couldn’t  write  for  her. 

1  already  knew  that  a  handful  of 
newspapers  and  many  travel  maga¬ 
zines  didn’t  buy  articles  written  from 
subsidized  trips,  but  this  was  a  per- 
topic  policy,  not  a  life  sentence.  1  asked 
a  critical  question;  If  I  suddenly  saw 
the  error  of  my  ways  and  paid  for  all 
my  trips  for  the  next  20  years,  could  1 
then  write  for  the  Times? 

Nope. 

1  had  been  wrong  about  the  phone 
call  —  it  wasn’t  God  calling,  it  was 
someone  with  higher  aspirations; 

God’s  foolish  enough  to  offer  redemp¬ 
tion. 

I  wouldn’t  mind  so  much  if  the 
Times  really  lived  by  its  own  rules.  But 
it’s  ct)mmon  knowledge  throughout 
the  business  that  on  many  Sundays  arti¬ 
cles  appear  by  professional  travel  writ¬ 
ers  who  have  not  only  taken  a  hosted 
trip,  but  have  taken  numerous  hosted 
trips  and  continue  to  do  so. 

In  addition  to  this  hypocrisy,  the 
Times  officially  accepts  photographs 
from  professional  photographers  who 
have  taken  hosted  trips. 

If  the  Times  travel  section  ever  held 


Miller  is  president  and  editor  of  JBM 
Publishing  Co.,  in  Denver,  Colo.,  and 
a  freelance  travel  writer. 


itself  truly  accountable  to  its  own  poli¬ 
cy,  its  section  would  be  filled  with 
“How  I  Spent  My  Summer  Vacation” 
articles.  Even  most  of  the  current  arm¬ 
chair  travel  accounts  from  novelists 
wouldn’t  be  allowed  because  they  too 
have  taken  some  form  of  hosted  trips 
in  their  careers  (promotional  book 
tours,  visits  to  editors,  research  jun¬ 
kets).  All  in  all,  under  a  strictly 
enforced  policy,  Neu> 

York  Times  readers 
would  lose  out  on  good 
articles  and  valuable 
information. 

The  superficial  think¬ 
ing  behind  the  no-subsi- 
dized-articles  policy  is 
that  the  writer  cannot 
be  objective  if  the  trip 
has  been  paid  for. 

Publications  who  sub¬ 
scribe  to  the  policy  also 
do  so  because  they  don’t 
want  to  give  the  appearance  of  con¬ 
flict  of  interest  by  accepting  such  arti¬ 
cles. 

But  the  deeper  implication  is  that 
editors  aren’t  smart  enough  to  spot 
public  relations  fluff  in  an  article,  and 
the  readers  aren’t  sophisticated 
enough  to  discern  an  article’s  objectivi¬ 
ty  when  given  all  the  facts. 

Publications  in  England,  Australia 
and  other  countries  have  solved  the 
entire  hosted  vs.  nonhosted  problem 
by  making  it  a  nonissue.  At  the  end  of 
all  travel  articles  they  run  a  statement 
explaining  who  paid  for  what.  In  this 
simple,  honest,  straightforward  way, 
they  let  the  readers  decide  for  them¬ 
selves  if  the  writer  was  truthful  or  just 
paying  back  a  host. 

American  publications  don’t  want  to 
run  such  statements  because  they 
believe  the  general  public  isn’t  pre¬ 
pared  to  understand  how  the  travel 
writing  business  works.  Well,  get  ready, 
here’s  the  scoop: 

In  this  highly  competitive  business, 
writers  and  photographers  have  to 
continually  seek  out  and  explore  the 
far  reaches  of  the  world  to  satisfy  pub¬ 
lication  demands.  But  newspapers  pay 


on  average  only  $  1 50  for  an  article  and 
photographs,  while  magazines  pay  on 
average  $500-$  1,000.  Usually,  no 
expenses  are  covered.  The  travel  writer 
has  no  choice  but  to  accept  hosted 
trips  (and  even  with  that,  still  barely 
makes  a  living). 

The  host  invites  the  writer  to  criti¬ 
cally  evaluate  its  airline,  hotel,  resort, 
city,  state  or  country  in  hopes  the 

writer  will  produce  an 
article.  Nothing  is  guar¬ 
anteed  and  the  writer  is 
under  no  official  obliga¬ 
tion  to  the  host. The 
host  understands  it  has 
no  control  over  what 
the  writer  writes  and 
will  not  be  allowed  to 
see  any  article  before 
publication. 

On  the  other  side  of 
the  coin,  the  writer 
knows  that  if  the  article 
isn’t  properly  balanced  and  objective, 
no  editor  will  buy  it.  Objectivity  is  a 
constant  concern  for  the  serious  travel 
writer. 

Are  sportswriters  biased  by  getting 
free  tickets?  Do  film  critics  change 
their  reviews  because  of  free  tickets? 
Do  automobile  writers  see  things  dif¬ 
ferently  because  car  makers  supply 
them  with  test  vehicles? 

As  a  professional  travel  writer.  I’m 
prepared  to  have  my  articles  stand  the 
scrutiny  of  editors  and  an  informed 
public:  “Here’s  my  article,  here’s  who 
paid  for  what,  now  decide  if  I’ve  been 
bought.” 

Two  years  ago,  I  became  the  founder 
—  and  still  only  member  —  of  the  Full 
Disclosure  Group.  Since  then  I’ve 
placed  the  following  statement  on 
every  cover  letter  attached  to  my 
newspaper  article  submissions:  “As  a 
member  of  the  Full  Disclosure  Group 
(which  believes  readers  should  decide 
every  article’s  objectivity  by  knowing 
who  paid  for  what),  I  was  hosted  to  . . . 
by  so-and-so  . . .  and  I  paid  for  . . .” 

If  publishers  allowed  their  editors  to 
run  a  financial  disclosure  statement  at 
(See  Shop  Talk  on  page  37) 


Newspapers 
pay  too  little  to 
cover  travel 
costs  but  won’t 
buy  your  work 
if  the  costs  are 
subsidized 
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A  Magazine  Supplement 
^Connecting  Your  Readers 
^To  The  Next  Millenium 


32  Pages  Every  Two  Weeks 
i  Gently  Introducing  Your 
A  Readership  to  Computing, 
m  The  Internet  and  The 
^  World  Wide  Web. 


on  60#  magazine 
quality  paper.  8  1/2x11 
1  with  32  four-color  pages 

Quality  editorial  content 
specifically  aimed  at  beginners 
jSS^"^and  intermediate  users. ..and  readers 
wishing  they  knew  how  to  connect  without  fear. 


Whaf's  In  It  For  You? 


^  Two  free  four-color  pages  for  your  advertising  and/or  editorial. 
^  A  share  of  our  national  advertising  income.  Add  new  revenue. 
Your  newspaper  Banner  on  Page  One. 

Automatic  monthly  commission  to  you  for  every  reader 
subscribing  to  GreatAmericanNet  -  Cybergate's  Internet  Service 
^  A  link  from  Cybergate/GreatAmericanNet's  web  site  to  yours. 
Delivered  free,  on  skids,  to  newspapers  with  circulations 
above  50,000,  for  insertion  into  the  weekend  edition. 

^  Exclusive  in  your  ADI/SMSA. 

Ca//  Now  for  a  Sample  Issue  and 
a  Review  Copy  of  our  Contract 
Phone:  212.402.7700  FAX:  212.402.7710 

http:llwww.thecybergate.com 
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